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People  keep  asking  ms 
why  we  do  this? 


Journalists 


the  answer  is  in  the  question 


Nobody  covers  New  York  like  the 
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The  world’s  most  lovable  hero  has  created  a  quarter-century 
of  smiles.  We  thank  you  and  look  forward  to  many  more  years! 
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Afte r  July  Ist. 
you'll  never  use  second-class 
:  mai I  agai n . 


On  July  1,  second-class  mail  will  be  renamed  Periodicals. 
From  then  on,  the  more  efficiently  you  prepare  your  mail,^^ 
the  less  it  could  cost  to  mail.  fl 

To  get  the  maximum  discounts,  just  Max  It— automate  your 
mail.  The  better  prepared,  the  bigger  the  discounts.  The 
best  rates  can  be  had  just  by  barcoding  and 
Carrier  Route  sorting.  Even  smaller  mailers 
For  the  new  value  in  have  the  chance  to  Max  It  by  ta]cmg  advantage 
business  maii  of  co-mailing  opportunities. 

So  bid  adieu  to  second-class  mail.  And  welcome  Max  It 
opportunities . 

UNITED  STATES 

postal  service,^ 

Call  1  800  THE  USPS,  Ext.  2008,  for  your  free  Meix  It 
guide  today.  And  get  ready  to  Max  It  starting  July  1. 

visit  our  web  site  at  http://www.usps.gov 


CALENDAR 


STOCK  TABLES 


JUNE 

15-19 


JULY 

10-14 


International  Newspaper  Financial  Executives 
Convention,  Marriott  River  Center,  San  Antonio 
Nexpo  Newspaper  Trade  Show,  Las  Vegas  Convention 
Center,  Las  Vegas 

Native  American  Journalists  Association,  Holiday  Inn, 
Bangor,  Maine 

Suburban  Newspapers  of  America  Retail  Advertising 
Conference,  Waldorf-Astoria,  New  York  City 
Tennessee  Press  Association  1 27th  Anniversary 
Convention,  Chattanooga 

Newspaper  Personnel  Relations  Association  Annual 
Conference,  McCormick  Place,  Chicago 


International  Society  of  Weekly  Newspaper  Editors 
Summer  Conference,  Boston  University,  Boston,  Mass. 
Alabama  Press  Association  125th  Annual  Summer 
Convention,  Perdido  Beach  Resort,  Orange  Beach,  Ala. 
National  Society  of  Newspaper  Columnists 
Convention,  Snowbird  Resort,  Salt  Lake  City 
Newspaper  Association  of  America  Marketing 
Conference,  Hilton  and  Towers,  Chicago 


AUGUST 

8-11  Mid-Atlantic  Newspaper  Advertising  and  MaiJceting 
Executives  Summer  Meeting,  Radisson  Hotel, 
Asheville,  N.C. 

10-13  Association  for  Education  in  Journalism  and  Mass  Com¬ 
munication  Conference,  Hilton  Hotel,  Anaheim,  Calif. 
14-17  Asian  American  Journalists  Association,  Radisson, 

St.  Raul,  Minn. 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville,Tenn. 

SEPTEMBER 

5- 8  National  Lesbian  &  Gay  Journalists  Association, 

Hyatt  Regency,  Miami,  Fla. 

6- 11  Suburban  Newspapers  of  America  Fall  Publishers 

Conference,  Marc  Hopkins  Inter-Continental, 

San  Francisco 

OCTOBER 

5-9  Inter  American  Press  Association  52nd  General 
Assembly,  Ritz-Carlton  Huntington  Hotel, 

Pasadena,  Calif. 

17-20  Society  of  Fnvironmental  Journalists  Conference, 
Washington  University,  St.  Louis 

NOVEMBER 

14-16  Suburban  Newspapers  of  America  Classified 

Advertising  Conference,The  Drake  Hotel,  Chicago 
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Editor  &  Publisher 

U.S.  Media  Stock  Values 

I  (Weekly  Closing  Quotes) 

1  STOCK 

6/5/96 

5/29/96 

6/5/95 

I  A.H.  Belo  Corp.  (NY) 

38.125 

38.75 

31.25 

I  American  Media  Inc.  (NY) 

4.50 

4.375 

5.75 

i  Central  Newspapers  Inc.  (NY) 

37  375 

37.50 

28.00 

1  Dow  Jones  &  Co.  Inc.  (NY) 

39.25 

38.875 

36.00 

1  Gannett  Co.  Inc.  (NY) 

70.625 

68.625 

54.125 

I  Gray  Comm.  Sys.  (NY) 

22.50 

22.625 

16.166 

j  Harte-Hanks  Comm.  (NY)* 

26.625 

26.00 

16.833 

i  Hollinger  International  (NY)# 

12.125 

12.75 

9.25 

I  Knight-Ridder  Inc.  (NY) 

74.625 

76.00 

55.375 

i  Lee  Enterprises  Inc.  (NY)** 

23.50 

23.625 

18.75 

I  McClatchy  Newspapers  Inc.  (NY) 

25.00 

24.625 

22.75 

I  Media  General  Inc.  (AM) 

37.125 

36.875 

32.00 

1  New  York  Times  Co.  (AM) 

32.50 

32.875 

23.00 

i  Pulitzer  Publishing  Co.  (NY) 

54.375 

55.375 

42.625 

!  E.W.  Scripps  Co.  (NY) 

44.25 

44.75 

31.75 

1  Times  Mirror  Co.  (NY) 

43.50 

44.875 

23.125 

1  Tribune  Co.  (NY) 

75.25 

73.875 

59.875 

!  Washington  Post  Co.  (NY) 

310.75 

309.50 

260.125 

I  *  Adjusted  for  3  for  2  stock  split  as  of  1 2/95 

1  •*  Adjusted  for  2  for  1  stock  split  as  of  1 2/8/95 

j  #  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

1  STOCK 

6/5/96 

5/29/96 

6/5/95 

1  Hollinger  Inc.  (a) 

10.90 

11.00 

12.50 

i  News  Corp.  Ltd.  (c) 

22.00 

22.25 

22.625 

j  Pearson  Ltd.  (b) 

6.90 

6.98 

6.10 

j  Quebecor  Inc.  Class  A  (a) 

21.60 

'  21.85 

20.00 

1  Reuters  Holdings,  ADR  (c) 

70.875 

69.25 

47.25 

I  Southam  Inc.  (a) 

16.35 

17.00 

14.875 

1  Thomson  Corp.  (a) 

23.15 

22.30 

19.50 

1  Toronto  Sun  Publishing  Corp.  (a) 

17.25 

16.150 

11.50 

i  Torstar  Corp.  (a) 

25.30 

25.10 

22.50 

1  (a)  Quotes  are  in  Canadian  dollars 

i  (b)  Quotes  are  in  British  pounds 
j  Id  Quotes  are  in  U.S.  dollars 

' 
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The  New  York  DAILY  NEWS 
plus  dozens  of  newspapers 
have  switched  to 
AccuWeather’s  Perfect  Date. 


Top  10  Reasons  to 
Choose  Perfect  Date  Voice  Personals 


We  pay  you  off  the  top.  With  Perfect 
Date  you  get  the  highest  payout. 


Over  a  miilion  New  York  Daily  News 
readers  can’t  be  wrong. 


Perfect  Date  gives  you  marketing 
support  with  new  camera-ready 
promotional  ads  and  materials. 


Live  operators  are  available 
24  hours  per  day,  7  days  a  week. 


Toll-free  800  number  and  mailed  ad 
placement  let  readers  pay  for  the 
service  with  their  credit  cards. 


AccuWeather  and  subsidiary 
Perfect  Date  work  with  over 
300  newspapers. 


Perfect  Date  pages  are  created 
camera-ready  to  fit  in  with  your 
newspaper’s  preferred  font  and 
style. 


Who  knows  more  about  “stormy” 
romances  than  AccuWeather. 


Perfect  Date  provides  a  turnkey 
service,  at  no  charge,  to  a 
subscribing  newspaper. 


Perfect  Date  will  generate  maximum 
revenue  for  your  newspaper. 


For  more  information,  caii  800-566-6606. 


By  Perfect  Date,  Inc.  A  subsidiary  of  AccuWeather,  Inc. 

619  W.  College  Ave.,  State  College,  PA  16801 

Call  800-566-6606  •  Fax  814-231-0453  •  E-mail  info@accuwx.com 

Internet  http://www.accuweather.com 


See  us  at  the 
AccuWeather 
NEXPO 
Booth  #603, 

CONNECTIONS 
Booth  #31 


h*\*\ 
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12 

In  Memory 

The  memory  of  fallen  journalists  are  honored  in 
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fournalists  Memorial 

14 

World  Press  Group  Reasserting  Its  Goals 
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renew  its  fight  for  worldwide  press  freedom 

18 
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Increased  coverage  of  personal  finance  issues  may 
alienate  traditional  business-section  readers  such  as 
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24 

Gag  And  A  Jab 

A  San  fose  Mercury  News  editor  is  chided  for  his 
newspaper’s  story  about  the  supposed  closing 
of  the  San  Francisco  Examiner 

25 
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At  the  ASNE  convention,  editors  receive  a  handbook 
and  video  on  reconnecting  to  the  public 
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Endless  HOURS  AT  the 

speed  limit  on  an  American 
freeway  spell  certain  bore¬ 
dom.  So  do  hours  spent 
creeping  along  in  a  traffic 
jam.  And  survivors  of  the  Trans-Siberian 
Railway  say  that  day  after  day  of  clack- 
ety<lacking  across  the  steppe  is  a 
recipe  for  madness. 

Reading,  too,  is  a  journey.  And,  as 
with  all  journeys,  changing  pace  keeps 
things  interesting. 

A  meeting  story  that 
crawls  through  the  agenda  at 
one  plodding  speed  is  a  traf¬ 
fic  jam  for  the  mind.  A  seri¬ 
ous  issues  story  that  chugs 
on  relentlessly  for  thousands 
of  words  is  a  verbal  version 
of  Siberian  madness. 

Pace  is  especially  critical 
to  true  storytelling.  Not  only 
does  varied  pace  keep  the 
audience  awake,  but  changing  pace  at 
critical  moments  also  adds  drama.  When 
the  killer  creeps  into  the  victim’s  bed¬ 
room,  time  almost  stops.  The  door 
creaks.The  knife  slowly  rises.The  vic¬ 
tim  rolls  over . . .  the  killer  freezes. 

Then  the  knife  plunges  home,  and 
the  story  breaks  into  a  run.The  killer 
slashes  and  stabs.  The  victim  screams. 
Doors  fly  open.  Sirens  wail.The  murder¬ 
er  dashes  for  the  street. 

Pace  in  a  good  nonfiction  narrative 
usually  mirrors  the  underlying  story 
structure.  Most  tales  begin  with  a  mellow 
opening  devoted  to  exposition  of  the 
story’s  core  conflict.Then  the  pace  picks 
up  in  a  segment  devoted  to  rising  action, 
which  culminates  in  the  firantic  pace  of 
the  climax.  Then  pace  fells  off  again  as 
things  wind  down  in  the  denouement. 

William  Howard  Russell,  the  dashing 
19th  century  war  correspondent  for 
the  London  Times,  was  a  master  of 
pace.  His  eyewitness  report  on  the 
charge  of  the  Light  Brigade  collected  in 
Louis  Snyder  and  Richard  Norris’ 
Treasury  of  Great  Reporting,  is  a  clas¬ 
sic  example. 


Hart  is  the  Portland  Oregonian’s 
senior  editor  for  writing  and  staff 
development 


Russell  begins  with  rambling  exposi¬ 
tion:  “HEIGHTS  BEFORE  SEBASTOPOL: 

If  the  exhibition  of  the  most  brilliant 
valor,  of  the  excess  of  courage  and  of  a 
daring  which  would  have  reflected  lus¬ 
ter  on  the  best  days  of  chivalry  can 
afford  full  consolation  for  the  disaster  of 
today,  we  can  have  no  reason  to  regret 
the  melancholy  loss  which  we  sus¬ 
tained  in  a  contest  with  a  savage  and 
barbarian  enemy.” 

Russell  backs  into  that  sentence  with 
a  long  subordinate  clause.  He 
fills  it  with  prepositional 
phrases  and  additional  subor¬ 
dinate  clauses.  Perfect  tenses 
and  weak  verbs  slow  things 
even  more.The  whole  dis¬ 
course  lumbers  on  for  59 
words. 

Despite  its  Victorian  tor¬ 
por,  the  opening  is  the  per¬ 
fect  setup  for  the  scene-set- 
ting  that  follows.  From  a  ridge  above, 
Russell  describes  the  battlefield. 

“The  position  we  occupied  in  refer¬ 
ence  to  Balaklava  was  supposed  by 
most  people  to  be  very  strong  —  even 
impregnable.  Our  lines  were  formed  by 
natural  mountain  slopes  in  the  rear 
along  which  the  French  had  made  very 
formidable  entrenchments.  Below  those 
entrenchments,  and  very  neatly  in  a 
right  line  across  the  valley  beneath,  are 
four  conical  hillocks,  one  rising  above 
the  other  as  they  recede  from  our  lines.” 

Russell  has  picked  up  the  pace  by 
shifting  from  past  and  past-perfect  tens¬ 
es  into  the  present.  His  sentences 
shrink  to  a  23-word  average.  But  he 
holds  back  by  tossing  in  some  passive 
voice  and  weak  linking  verbs  such  as 
“to  be.” 

Then  the  Russians  attack  the  British 
defensive  line:“Vi'ith  breathless  sus¬ 
pense  everyone  awaits  the  bursting  of 
the  wave  upon  the  line  of  Gaelic  rock, 
but  ere  they  come  within  150  yards, 
another  deadly  volley  flashes  from  the 
leveled  rifles,  and  carries  death  and  ter¬ 
ror  into  the  Russians.They  wheel  about, 
open  files  right  and  left,  and  fly  back 
fester  than  they  came.” 

Russell  is  racing.The  first  compound 
sentence  has  a  relentless  forward 


momentum,  and  the  second  is  15 
words  of  pure  action.  Action  verbs  such 
as  “flash,”  “carry,”  “wheel”  and  “fly”  pro¬ 
pel  the  story  line,  all  in  present  tense. 

Then  the  pace  slows  dramatically. 
Russell’s  genius  tells  him  to  give  readers 
a  breather  before  he  really  winds  things 
up  for  the  thrilling  climax:  “And  now 
occurred  the  melancholy  catastrophe 
which  fills  us  all  with  sorrow.  It  appears 
that  the  Quartermaster  General, 

Brigadier  Atway,  thinking  that  the  Light 
Cavalry  had  not  gone  fer  enough  in 
front  when  the  enemy  5  horse  had 
fled,  gave  an  order  in  writing  to  Captain 
Nolan,  15th  Hussars,  to  take  to  Ijord 
Lucan,  directing  His  Lordship  ‘to 
advance’  his  cavalry  nearer  to  the 
enemy.  A  braver  soldier  than  Captain 
Nolan  the  army  did  not  possess.  He  was 
known  to  all  his  arm  of  the  service  for 
his  entire  devotion  to  his  profession, 
and  his  name  must  be  femiliar  to  all 
who  take  interest  in  our  cavalry  for  his 
excellent  work  published  a  year  ago  on 
our  drill  and  system  of  remount  and 
breaking  horses.” 

Talk  about  slowing  things  down.The 
digression  on  Nolan’s  book  is  an  aston¬ 
ishing  and  obvious  stall.  But  Russell 
controls  the  pace  with  more  subtle  tac¬ 
tics,  too.The  narrative  drops  into  past 
tense.The  average  sentence  grows  to 
31  words.  A  clutter  of  infinitives,  prepo¬ 
sitional  phrases  and  participles  blocks 
forward  progress. 

Then  comes  the  immortal  moment. 
The  Light  Brigade  charges  right  into  the 
Russian  defenses.  And  Russell’s  narrative 
charges  right  along  with  them. 

Repeating  phrases  drive  the  story  for¬ 
ward.  Action  fills  the  imagery.  The 
whole  chaotic  scene  bursts  into  life: 

“Their  flight  was  mariced  by  instant 
gaps  in  our  ranks,  by  dead  men  and 
horses,  by  steeds  flying  wounded  or  rid¬ 
erless  across  the  plain.The  first  line  was 
broken  —  it  was  joined  by  the  second, 
they  never  halted  or  checked  their 
speed  for  an  instant.  With  diminished 
ranks,  thinned  by  those  thirty  guns, 
which  the  Russians  had  laid  with  the 
most  deadly  accuracy,  with  a  halo  of 
flashing  steel  above  their  heads  and 

(See  Workshop  on  page  37) 
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What’s  In  A  Name? 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Neu'Spaperdotn,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  ]\me  29,  \^l  ,  Adi'ertising,]\it\c  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912- 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  iext  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  iext.  1 17| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext  ii61 


Executive  Editor  John  P  Consoli  iext  22S| 


Newspaper  associations  are  being  caught  up  in  a  movement 
to  change  their  names  of  long-standing  in  order  to  reflect  the 
changes  that  are  going  on  in  all  phases  of  the  industry. 

It  all  began  in  June  of  1S>64,  when  the  members  of  the  National 
Editorial  Association  felt  that  the  name  did  not  reflect  the  needs  of  the 
weekly  and  small  daily  newspapers  it  represented.  The  name  was 
changed  to  the  National  Newspaper  Association. 

Since  then,  the  American  Newspaper  Publishers  Association  has  done 
the  same  thing  on  a  broader  scale,  incorporating  the  Newspaper 
Advertising  Bureau  and  several  other  maiketing  groups  under  the  new 
name;  Newspaper  Association  of  America. 

Next  in  line  is  the  Canadian  Daily  Newspaper  Association,  which  later 
this  year  will  gather  its  Newspaper  Marketing  Bureau  under  a  new 
name;  Canadian  Newspaper  Association. 

Not  to  be  outdone,  some  members  of  the  National  Conference  of 
Editorial  Writers  feel  it  may  be  outgrowing  its  name  and  are  considering 
a  change  to  International  Conference  of  Editorial  Writers,  or  just  plain 
Conference  of  Editorial  Writers.  Being  considered  also  are  Conference  of 
Opinion  Writers  and  Editors  or  just  Opinion  Writers  Alliance.  And,  we 
learn,  the  Association  of  Sunday  and  Feature  Editors  is  considering 
changing  its  name  to  Features  First,  which  is  the  name  of  the  group’s 
electronic  Web  site. 

The  trend  has  also  gone  international  and  last  month  the  Federation 
Internationale  des  Editeurs  de  Joumaux  (FlEJ)  decided  on  a  new  name. 
World  Association  of  Newspapers.  The  acronym  will  remain  as  part  of 
the  logo  for  a  year.  It  might  be  wise  to  continue  it  indefinitely.  Fiej  is  the 
only  acronym  of  all  these  organizations  that  can  be  used  phonetically 
and  have  some  meaning.This  cannot  be  said  for  Nna,  Cna,  Icew,  Cew,  or 
Wan. 

We’ll  bet  that  many  Fiej  members  will  stick  with  that  acronym  instead  of 
the  new  Wan.  It  comes  tripingly  off  the  tongue,  as  someone  once  wrote. 


The  Fourth  Estate 


By  Steve  Greenberg 


Senior  Editor  George  Gameau  iext.  22,11 

Associate  Editors  David  Astor  iext  226I 
Tony  Case  iext  2281 
Jodi  B.  Cohen  iext  2291 
Dorothy  Giobbe  iext  2271 
Laura  Reina  iext.  2221 
Jim  Rosenberg  iext.  2241 
Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  iext  2.101 
Art  Director  Hector  W,  Marrero  iext.  2211 
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Give  interns 
a  break 

(COTUDENTS  IN  STRIKE  Zone  iE&P, 

vJMay  18),”  the  story  of  interns  in 
the  Detroit  newspaper  strike,  failed  to 
give  Detroit  Free  Press  interns  the  cred¬ 
it  they  deserve. 

The  oversimplified  subhead  said,“J- 
school  interns  face  dilemma  in  Detroit; 
Cross  picket  lines  and  be  labeled  scabs 
or  turn  down  jobs  paying  $430  to  $495 
a  week.” 

Their  choices  were 
more  complicated  than 
that,  and  they  weren’t 
about  money.  Some 
turned  down  bigger 
paychecks  to  work  at 
the  Free  Press.  One 
intern  had  nine  offers 
and  chose  the  Free  Press. 

Before  deciding  to 
come  here,  these 
interns  did  what  jour¬ 
nalists  do.They  talked 
to  people  who  work 
here,  and  they  talked 
to  union  sympathizers. 

They  talked  to  former 
interns,  and  they 
explored  the  situation 
on  the  Internet.  Some 
even  visited  our  news¬ 
room  in  advance  to 
check  things  out.  They 
didn’t  rely  on  profes¬ 
sors  or  others  to  do 
their  homework  for 
them,  and  they  aren’t 
fooled  by  propaganda. 

Free  Press  interns  have 
always  been  curious, 
independent  journal¬ 
ists  who  dig,  and  this  year’s  class  con¬ 
tinues  in  that  tradition. 

“Strike  Zone”  did  make  some  of  them 
ask  again  whether  working  at  the  Free 
Press  during  a  strike  will  hurt  their 
careers.  It  will  not.  They  will  be  judged 
on  the  basis  of  their  work.  If  they  can 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http.7/www.  mediainf  0.  com 


thrive  in  these  circumstances  —  and  some 
of  them  are  impressing  us  mightily  — 
they  will  be  well  prepared  as  journalists. 

Do  other  newspapers  shun  you  if 
you  work  during  a  strike?  No.  Since  the 
strike  began,  journalists  who  crossed  the 
line  to  woik  for  the  Free  Press  have 
gone  on  to  the  New  York  Times,  the 
Washington  Post,  the  Chicago  Tribune, 
the  Atlanta yo«m«/  and  Constitution, 
the  Dallas  Morning  News  and  the 
Orange  County  Register. 

Eighty-five  journalists 
have  come  from  some 
of  those  same  papers 
and  others  to  work  with 
the  170  people  who 
have  crossed  their  own 
union’s  picket  line. 

Like  each  of  those 
professionals,  the  interns 
should  be  respeaed  for 
making  extremely  diffi¬ 
cult  and  personal  deci¬ 
sions  —  and  for  making 
them  on  their  own. 

Joe  Grimm 
Grimm  is  the  recruit¬ 
ing  and  development 
editor  for  the 
Detroit  Free  Press 

Faulty 
thinking? 

N  HIS  RECENT  Shop 
Talk  At  Thirty  col¬ 
umn  on  [NBC  New 
York  City  affiliate 
News  Channel  4  news 
anchor]  Chuck 
Scarborough’s  piolitical 
contributions  [to  Republican  presiden¬ 
tial  primary  candidates], Joseph  Finora 
showed  a  preference  for  ignorance 
over  knowledge  that  seems  odd  in  a 
journalist. 

Presumably,  Scarborough  would  have 
felt  the  same  preference  for  republican 
candidates  if  he  hadn’t  made  those  con¬ 
tributions,  and  he  would  have  been  as 
likely  to  let  that  bias  influence  his  work. 
The  only  difference  is  that  if  he’d  kept 
his  checkbook  shut,  the  public  wouldn’t 
have  known  his  opinions  and  would 
have  been  more  likely  to  accept  slanted 
reporting  [if  any]  as  unbiased  work 
emanating  from  an  objective  source. 


Newspaperdom* 


50  YEARS  AGO. . .  By  unani¬ 
mous  decision,  the  U.S. 
Supreme  Court  reversed  con¬ 
tempt  convictions  against  the 
Miami  Herald  and  its  editor, 
John  Pennekamp,  for  criticiz¬ 
ing  the  courts.TTie  right  of 
newspapers  to  be  critical  of 
the  courts  and  their  decisions 
without  fear  of  contempt  pro¬ 
ceedings  was  upheld. 

The  Un-American  Aaivities 
Committee  asked  the  House 
of  Representatives  to  revise 
the  income  tax  structure  to 
eliminate  tax  deductions  for 
advertisements  publicizing 
“subversive  propaganda”  and 
“ideological  theories.”  The 
advertising  community  rallied 
to  oppose  this  attack  on  public 
service  advertising. 
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In  fact,  if  his  preferences  were  still 
secret,  many  of  his  viewers,  foUowmg 
the  stereotype,  would  have  assumed 
him  to  be  biased  toward  the 
Democrats.  That  would  have  led  them 
to  hold  a  higher  opinion  of  the  GOR  on 
the  assumption  that  news  favorable  to 
Republicans  was  being  distorted  or  sup¬ 
pressed.  So  Scarborough  has  actually 
struck  a  blow  for  fair,  if  not  technically 
objective,  reporting. 

No  human  being  could  devote  years 
of  his  or  her  life  to  learning  about 
politicians  and  public  issues,  yet  have 
no  opinion  on  their  merits. 

When  we  claim  to  be  that  sort  of 
person,  we  only  sacrifice  our  credibility 
and  add  fuel  to  the  rumors  that  the 
news  media  are  conspiring  to  foist  their 
preferred  brand  of  politics  on  an  unsus¬ 
pecting  nation. 

Nackey  Scripps  Loeb 
Loeb  is  president  and  publisher  of 
the  Manchester,  NH.,  Union  Leader 
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‘Homojoumalist’ 
Fights  for  His  Job 


ERALD  HANNON  WALKED  to 
the  front  of  the  journalism 
classroom  at  Ryerson  Poly¬ 
technic  Institute  last  fall  and 
made  a  short  announcement: 

“1  am  a  homojoumalist.” 

Hannon,  51,  a  popular 
teacher  of  freelance  journal¬ 
ism  at  Ryerson  and  the  win¬ 
ner  of  two  Canadian  National 
Magazine  Awards,  is  known 
for  his  gay  activist  articles  in 
assorted  publications,  includ¬ 
ing  the  Toronto  Globe  and 
Mail. 

He  was  giving  a  lesson  in  journalism  salesman¬ 
ship  —  a  writer  with  a  point  of  view  had  a  better 
chance  of  selling  an  article  to  a  disinterested  editor 
than  somebody  without  one. 

Hannon  told  the  class  he  had  used  his  belief  in 
“intergenerational”  relationships,  or  sex  between 
men  and  young  boys,  to  capture  the  attention  of  edi¬ 
tors. 

It  was  a  routine  Hannon  had  performed  before 
during  his  three-year  tenure  at  Ryerson,  but  this  time 
his  lesson  plan  would  unravel  in  a  potpourri  of  hot 
headlines  and  breathless  television  reports. 

He  was  chained  with  promoting  his  views  on 
pedophilia  in  his  classroom,  then  unmasked  as  a 
part-time  prostitute  who  offered  to  “work  my  fingers 


to  your  bone”  in  salacious  ads 
in  gay  magazines. 

Ryerson  administration  offi¬ 
cials  called  his  man-boy  sex¬ 
ual  theories  abhorrent,  inter¬ 
viewed  his  students  to  see  if 
he  promoted  his  philosophy 
in  the  classroom,  then  sus¬ 
pended  him  with  pay  after  he 
gave  student  reporters  explicit 
details  about  his  life  as  a 
hooker. 

When  things  quieted  down 
for  a  media  moment,  Ryerson 
had  cleared  Hannon  of  push¬ 
ing  pedophilia  on  his  students,  and  reinstated  him 
for  the  spring  semester. 

The  university  also  rebuked  Harmon  for  talking  to 
the  media  about  his  after-hours  activities,  and  placed 
a  letter  of  discipline  in  his  persormel  file. 

As  the  spring  semester  ended  in  early  May, 
Toronto  journalists  waited  anxiously  for  the  over¬ 
heated  debate  that  seemed  sure  to  restart  about 
whether  Harmon  should  be  reappointed  to  his 
$l,000-a-month  (Canadian  money), part-time  job  for 
the  19S>6-1997  academic  year. 

“I  would  certainly  like  to  return,”  Harmon  said  in 
an  interview.  “I  love  to  teach.  I  think  that  I  have  done 
a  good  job,  even  though  all  this  has  been  an  emo¬ 
tional  roller  coaster  for  me.  My  life  has  been  hellish.” 


Canadian  journalism 
teacher  and 
self-proclaimed  gay 
prostitute  wants 
to  continue  his  role 
as  educator 


BY  ALLAN  WOLPER 


The  Toronto  Sun  trumpeted 
^  new  disclosure  about 
Hannon  on  its  front  page, 
^^ith  a  bulky,  three-inch 
ttpadline:  "Ryerson  Prof: 

Vm  a  hooker." 


Wolper,  professor  of  foumalism  at  the  Newark 
campus  of  Rutgers  University,  covers  ^ 
campus 


I  "I  would  certainly 
like  to  return. 

I  love  to  teach. 

I  think  that  I  have 
done  a  good  job, 

S  even  though  all 
I  this  has  been  an 
I  emotional  roller 
§  coaster  for  me. 

I  My  life  has 
°  been  hellish.” 
i  —  Gerald  Hannon 
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iional  Employees  (CUPE),  which  rep¬ 
ents  Hannon  in  his  attempt  to  get  the 
livcrsity  reprimand  removed  from  his 
prsonnel  file,  says  Ryerson  has  never 
l^rruled  a  departmental  recommen¬ 
dation. 

m  Hannon’s  teaching  ability  has 
rapcome  a  moot  point  as  people  like 
Kbe,  who  despise  his  position  on 
Hplophiles,  fight  for  his  right  to 
^■Kpress  them  outside  the  class- 


'The  great  majority  of  the  stu- 
ent  journalists  on  the  two  cam- 
jus  newspapers  have  criticized 
be  professional  media  fo  •  what 
Ihey  saw  as  cheap  and  inaccu- 
nte  attacks  on  Hannon. 

■  Meanwhile,  the  journalists 
Iwd  editorial  writers  from  the 
Sun,  the  Toronto  Star  and  the  Toronto 
Globe  and  Mail  have  all  chipped  in  with  articles. 
Sun  published  columns  and  commentary  on  the  life  of  Hannon, 
a  tearsheet  from  Fuse,  an  arts 

that  included  a  publicity  photo  of  Han-  A  QUIET  BEGINNING 
non  posing  in  a  film  short  on  the  life  of  a  prostitute.  Hannon  began  teaching  at  Ryerson  three  years 

ago  in  its  continuing  education  program  with  no 
public  notice,  even 

WILL  HE  BE  REAPPOINTED ?  though  he  was 

The  journalism  department  academic  commit-  involved  in  one  of  “ PTOStitUtiOYl  tS  I 

tee,  which  decides  on  part-time  and  full-time  faculty  the  most  talked  ifl  CctflClcici”  01)6 

appointments,  was  reportedly  split  on  whether  to  about  obscenity  ’ 

bring  Hannon  back.  trials  in  Canadian  “GcVClld  tS  doiHg  it 

“It  will  be  a  very  close  vote,”  said  Don  Obe,  pro-  history.  hniJ.r^  and 

fessor  of  journalism,  who  originally  recruited  Han-  In  1977,  Han-  JJ 

non  to  Ryerson  and  is  a  close  friend.  “Gerald  is  a  non  wrote,  “Men  d06SYl ’t  hciV6  dtiytk 
very  good  teacher,  a  very  good  writer  and  a  role  Loving  Boys  Lov-  with  hiS  teClCl 

model  for  his  students.”  ing  Men”  for  Body 

Obe  noted  that  he  knew  Hamion  was  a  part-time  Politic,  a  gay  maga-  Th6  hookitlg  thifl^ 
hooker  when  he  recommended  that  he  be  hired  for  zine,  where  he  CTOSS6d  tflV  Dlitli 

the  spring  1995  semester.  described  in  posi-  _ 

“Prostitution  is  legal  in  Canada,”  Obe  said.“Gerald  tive  terms  three  being  any  kind 

is  doing  it  on  his  off  hours  and  it  doesn’t  have  any-  sexual  encounters  tiVOhlem  ” 

thing  to  do  with  his  teaching.  The  hooking  thing  for  men  and  young  ^ 

never  crossed  my  mind  as  boys. 

being  any  kind  of  a  problem.”  The  Canadian  attorney  general  charged  Hannon 
But  Bronwyn  Drainie,  an  and  Body  Politic  with  using  the  mail  “to  distribute 
ethics  professor  at  Ryerson,  immoral,  indecent  and  scurrilous  materials,”  but  he 
wrote  in  her  Toronto  Globe  and  the  magazine  were  acquitted  after  two  trials. 
and  Mail  column  that  Han-  Hannon  said  he  became  a  part-time  prostitute  in 
L  »  non  should  do  the  “decent  1987,  when  Body  Rditic  folded  and  he  needed 

thing”  and  leave  quietly.  money.  He  found  customers  by  buying  classified  ads 

“By  giving  a  copious,  sala-  in  Toronto  area  gay  magazines, 
cious  interview  to  the  His  place  in  Canadian  magazine  journalism  circles 
[Toronto]  Sun  about  his  pros-  was  assured  in  1992  when  he  won  the  first  of  twc 
titution  activities,  Hannon  has  National  Magazine  Awards  for  articles  in  Torontc 
turned  a  serious  issue  of  free  Life. 

tttfo  ^  f^e,  Drainie  But  just  two  years  later,  Hannon’s  pedophilia  phi 
wrote.  losophy  was  back  in  the  news. 

Ryerson’s  administration  Judy  Steed,  a  Toronto  Star  reporter,  authored  ar 
officials  hope  the  journalism  investigative  book  called  Little  Secret:  Confronting 
department  will  reject  Han-  Child  Sexual  Abtise  in  Canada, 
non  so  they  won’t  be  forced  Steed  interviewed  Hannon  for  her  book  to  see  L 
to  make  a  decision  on  whether  his  man-boy  sexual  theories  had  changed  since  hii 

to  get  rid  of  him.  1977  article  in  Body  l\>litic. They  had  not  and  Steet 

The  Canadian  Union  of  Pro-  criticized  him  for  it. 


-sftjiS; 


Heather  Bird,  a  Toronto  Sun 
columnist,  interviewed 
Hannon,  five  of  his  students, 
all  anonymously,  and  wrote  a 
column  the  newspaper  tagged, 
“The  professor  of  desire.” 
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Hannon  struck  back  at  “When  j 

Steed  with  a  caustic  review  of  •  w 

her  book  in  Xtra,  a  gay  maga-  tnCltVl 

zine  that  accepted  ads  from  Willingly  C 
the  North  American  Man  Boy  ,  , 

Love  Association  (NAMBLA),  Other  peOpU 
whose  members  openly  prac-  ($  prOUd  of 
tice  pedophilia.  , .  . , 

“She  has  let  pity  and  out-  ClVe  llfnit 

rage  run  away  with  her  senses  Pvesidet 

and  produced  a  book  that  j 

takes  as  its  premise  the  notion  LCljeUneS^ 

that  sexual  contacts  between  OttClWCi 

children  and  adults  can  never 
be  ethical,”  Hannon  wrote.  “I  find  that  position  intel¬ 
lectually  unsatisfying.” 

Hannon  and  Steed  then  went  their  separate  ways 
until  last  fall  when  students  from  Bronwyn  Drainie’s 
ethics  class  decided  to  embark  on  a  class  project  on 
child  abuse. 

The  students  interviewed  Steed  and  mentioned 
as  an  aside  that  Hannon  was  a  part-time  instructor  at 
Ryerson,  which  enraged  her. 

“Pedophilia  is  not  an  academic  subject,”  Steed 
remembered  thinking,  and  wondered  to  herself 
whether  Hannon  had  brought  his  man-boy  philoso¬ 
phy  to  his  students.  “I  called  the  journalism  school 
and  asked  if  it  were  really  true  that  he  worked  there. 

“John  Miller,  the  journalism  chair,  told  me  he 
knew  about  Hannon’s  sexual  theories  and  it  didn’t 


“When  you  have 
an  individual  who 
willingly  defecates  on 
other  people  for  $50  and 
is  proud  of  it,  I  say  there 
are  limits,” Ryerson 
President  Claude 
Lajeunesse  told  the 
Ottawa  Citizen 


affect  his  work  in  the  class- 


lAJUKj  Miller,  a  former  deputy 

fecates  on  managing  editor  at  the 

Toronto  Star,  was  livid  at 
Uf  unu  Steed’s  implication  that  Han- 

,  I  say  there  non  was  giving  his  students 

’  lectures  on  pedophilia. 

i  “Gerald  is  not  a  pedophile,” 

Claude  Miner  said.  “We  have  not 

»  tnl/]  tht>  received  a  single  complaint 

^  from  students  on  his  teaching 

Citizen  or  on  anything  he  has  said  in 

his  classroom.” 

Several  days  later,  at  a  Women  In  Media  confer¬ 
ence  on  child  abuse,  sponsored  by  the  Canadian 
Association  of  Journalists,  Miller  and  Steed  squared 
off  in  a  nasty  debate  on  Hannon’s  views  on  man-boy 


Journalism  teacher  Gerald  Hannon  told  Christine  Purdy,  a  reporter 
for  the  college  newspaper,  the  Ryersonian,  that  he  had  serviced 
more  than  2,000  mostly  middle-aged  men,  many  of  them  married, 
for  the  same  standard  $50  fee.  Her  article  led  to  the  university 
I  taking  action  against  Hannon. 

. 
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Heather  Bird,  a  Toronto  Sun  columnist  who 
Steed  and  mentioned  attended  the  conference,  caught  the  exchange,  inter¬ 
part-time  instructor  at  viewed  Hannon,  five  of  his  students,  all  anony¬ 
mously,  and  wrote  a  colunrn  the  paper  tagged,  “The 
identic  subject,”  Steed  professor  of  desire.” 

wondered  to  herself  She  accused  Hannon  of  using  his  classroom  as  a 
it  his  man-boy  philoso-  pulpit  for  pedophilia  and  quoted  his  Xtra  book 
the  journalism  school  review  in  which  he  compared  a  child  sex  ring  to  a 
;  that  he  worked  there,  boy’s  hockey  team. 

5m  chair,  told  me  he  “I  got  a  lot  of  calls,”  Bird  said.  “People  didn’t  like 
I  theories  and  it  didn’t  the  fact  that  Hannon  said  that  a  hockey  coach 
played  a  sex  role  to  a  kid’s  team.” 

iristine  Purdy,  a  reporter  Bird’s  column  prodded  Ryerson’s  bureaucracy 
an,  that  he  had  serviced  into  an  investigation  about  whether  Hannon  was 
I,  many  of  them  married,  proselytizing  his  man-boy  point  of  view  onto  his  stu- 
icle  led  to  the  university  dents. 

action  against  Hannon.  Michael  Dewson,  Ryerson’s  vice  president  of  fec- 
_  ulty  and  student  affairs,  ordered  Hannon’s  stu- 

dents  to  the  human  resources  offices  where 
grilled  about  his  lectures. 

'"K-  *«)  anj ,  “It  ridiculous,”  said  Bruce  Weir,  a  30- 

•™iK^''urp,/.^i^Bycar-old  reporter  with  the  Ryersonian,  3.  stu- 
■ur^^iTh,. ^^Bent  newspaper,  who  was  in  Hannon’s  class. 
PKr,  talking  Hf  “Gerald  brought  up  pedophilia  once  in 

Words  ...  - 

!«KKing' ,,„,j»connection  with  a  pouce  mvestigation  of  a 

naviry^  r 

"Kyn  tncxxig^Wiild  sex  ring  in  London,  Ontario.  He  said 
*iK.  laKii  'h.TnBK'lice  had  exaggerated  the  situation  there.” 

■ifkf  iiK™,cHi„^fc  Hannon’s  lecture  referred  to  a  front-page 
iitinmin  pi.i  J^Krticle  he  wrote  in  the  March  11, 1996  Globe 
Mai7  which  charged  that  London  police 
f^^Rvestigated  an  alleged  kiddie  pom  ring  long 
it  ceased  to  exist. 

The  Ontario  Press  Council,  a  nonprofit  group 
i^  tKiLiLn*^^  adjudicate  disputes  between  the  public  and 
media,  said  Hannon’s  article  was  a  one-sided 
JS  “^^^J^Eexpression  of  opinion”  that  was  mistakenly 
iha/wa *  s^Babeled  “analysis.” 

^Iihiiugh  Sarah  Murdoch,  an  associate  editor  at  the 

and  Mail  who  assigned  the  article  to  Han- 
jjBpon,  called  the  council  decision  “absurd.” 

Weir  said  he  recalled  only  one  other  Hannon 
siKr  ^^Hclassroom  reference  to  male  adult-child  sex. 
found  It  “He  said  the  movie  Home  Alone  was  more 

ifsinmins  n, 

■  .  — “'*','1  iin'ss^^  exploitive  than  child  pornography,”  Weir 

*>«««,  Toronto  '’'“V  ‘I-ki,,,.^  '  . 

.  •k^'vojriniha.m  A  explaioed.  He  never  elaborated  on  that  and  we 

■marU  oml  ,ay  m.  ,»n,  •'■‘s  a  ^ 

"I*  "-iii.^^Hyiever  asked  him  to.” 
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BY  DEBRA  GERSH  HERNANDEZ 


HE  NAMIIS  OF  934  journalists  have  been  enshrined 
on  a  tcv.'cring  glass  and  steel  spiral  memorial  over¬ 
looking  Washington,  D.C. 

The  Freedom  Forum  Journalists  Memorial 
recently  was  dedicated  in  a  ceremony  that  included 
first  lady  Hillary  Rodham  Clinton  and  the  colleagues 
and  fiunilies  of  journalists  whose  names  appear  on 
the  memorial. 

The  24-foot  tall  structure  includes  the  names  of 
journalists  around  the  world  who  were  killed  while 
performing  their  jobs  or  because  of  what  they 
wrote,  photographed  or  broadcast.  Many  of  the 
names  are  from  the  Committee  to  Protect  Journal¬ 
ists’  annual  compilation. 

The  first  name  on  the  list  is  that  of  James  Lingan, 
who  was  trampled  to  death  in  1812  while  defend¬ 
ing  the  printing  press  of  the 
Federal  Republican  from  an 
angry  mob  in  Baltimore. 

Empty  panes  of  glass  await 
the  etching  of  additional 
names,  such  as  that  of  New 
York  Times  reporter  Nathan¬ 
iel  Nash,  killed  earlier  this  year 
in  the  plane  crash  that  also 
killed  Conunerce  Secretary 
Ron  Brown. 

Some  40  additional  names 
already  are  slated  for  inclu¬ 
sion,  and  the  Freedom  Forum 
will  continue  to  accept  nomi¬ 
nations. 

A  touch-screen  database  at 
the  memorial  site  will  include 
the  names  of  journalists  not 
yet  etched  on  the  structure, 
but  who  will  be  added  later  in 
annual  rededication  ceremonies.  The  database  also 
includes  biographies  of  all  the  journalists  on  the 
memorial  and  their  photographs,  where  available. 

As  part  of  the  ambitious  Newseum  project,  slated 
for  completion  next  spring,  the  Freedom  Forum 
revamped  an  overpass  between  its  Arlington,  Va., 
building  and  the  USA  Today  building  across  the 
street.  That  area,  now  called  Freedom  Paric,  is  where 
the  memorial  sits. 

According  to  the  Freedom  Forum,  the  149  panels 
making  up  the  structure  are  made  from  dicluxMC 
glass,  which  is  made  from  starphire  glass  with  a 
dichroic  coating  that  reflects  colors  of  the  light 
spectrum.  The  names  are  embedded  in  the  glass, 
which  is  then  laminated.  It  has  been  designed  to 
withstand  hurricane-force  winds. 

Calling  the  journalists  honored  on  the  memorial 
“truly  democracy’s  heroes,”  Clinton  noted  that, 
“These  men  and  women  . . .  put  themselves  in 
harm’s  way  to  bring  light  to  places  where  others 


wanted  only  dark- 
ness.  To  give 
to 

wanted  frozen 

In  the 

first  lady  pointed 

and  journalists  are  I'l 

the  only  people 

who  go  into  a  war  \/ 

zone  unarmed. 

“Journalists  put  *  i 

their  lives  in  the  g  j 

line  of  fire  for  a  1 
single  idea;  to  2  4 

the  truth,”  she  said.  § 

“’Why?  Because  S 
a  reporter  EE 
may  be  no  o 

for  a  or  a  bul-  E2 
he  or  she  ^ 
reports  does  have  8 

the  power  to  During  the  dedication  ceremony,  first  lady 
match.”  Hillary  Clinton  laid  a  wreath  at  the  base  of 

During  the  dedi-  the  memorial.  “Journalists  put  their  lives 
cation  ceremony,  in  the  line  of  fire  for  a  single  idea:  to  get 

Clinton  laid  a  the  truth,”  she  said, 
wreath  at  the  base 

of  the  memorial.  She  was  accompanied  by  David 
Bolles,  the  son  of  murdered  Arizona  Republic  jour¬ 
nalist  Don  Bolles,  and  his  young  son. 

“Some  have  asked,  why  build  a  memorial  to  jour¬ 
nalists?  Nobody  likes  journalists  much  anymore 
these  days,”  commented  Freedom  Forum  president 
and  CEO  Charles  L.  Overby. 

“We  built  it  because  we  believe  it  is  important  to 
remind  the  public,  in  a  highly  visible  way,  of  the 
great  risks  many  journalists  take  to  bring  people  the 
news  —  to  bring  them  the  free  flow  of  information 
that  is  freedom’s  lifeblood,”  Overby  said. 

“Of  course  this  memorial  encompasses  our  grief, 
but  it  holds  our  hope,  too.  And  our  faith,”  he  added. 

“Our  faith  that  those  named  here  did  not  die  in  vain, 
that  the  light  they  shed  in  life  will  not  fail  us  now. 

“So,  just  as  the  sun  propels  light  in  all  directions 
through  this  memorial  behind  me,  let  us  work  for  a 
world  that  shines  a  cleansing  light  on  its  problems 
and  solves  them,  instead  of  trying,  as  it  so  often  has, 
to  kill  the  messenger,”  Overby  remaiked. 

Freedom  Forum  Chairman  Allen  H.  Neuharth 
noted  that,  “We  hope  that  the  Newseum,  this  Free¬ 
dom  Park  and  this  Journalists  Memorial  will  help  the 
public  understand  this  great  truth:  Without  a  free 
press,  no  nation  can  be  truly  free.” 

The  Associated  Press  has  the  unfortunate  distinc¬ 
tion  of  being  the  news  organization  with  more 
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ASSOCIATED  PRESS  PHOTOS 


Associated  Press  photographer  Huyhn  Thanh  My  was 
killed  in  October  1965  while  awaiting  medical 
evacuation  after  being  wounded  when  the  Viet  Cong 
overran  a  South  Vietnamese  army  position. 


Joseph  Morton  of  the  Associated  Press,  the  only 
American  correspondent  killed  by  German  guards 
during  World  War  II,  died  in  a  concentration  camp  in 
Austria  in  January  of  1945. 


names  inscribed  on  the  memorial  than  any  other. 

Six  of  the  22  hP  correspondents  on  the  memorial 
have  been  killed  in  the  past  four  years  alone,  com¬ 
mented  AP  president  and  CEO  Louis  D.  Boccardi, 
adding, “Never  in  the  AP’s  150  years  have  we  lost  so 
many  so  quickly.” 

Highlighting  the  careers  and  deaths  of  three  of 
them,  “so  you  see  them  as  people,”  and  as  “symbols 
of  the  brave  band  they  represent,”  Boccardi  noted 
that,  “Because  of  these  brave  journalists,  and  others 
like  them,  we  know  so  much  more  of  the  world 
than  we  otherwise  would  know. 

“As  journalists,  we  have  been  harassed,  beaten, 
shot,  clubbed,  tortured  and  held  captive,”  he  contin¬ 
ued.  “Those  days  are  not  over  —  sadly;  they  will 
never  end.” 

Representing  the  families  of  the  journalists 
memorialized  was  Kathleen  Eldon,  the  mother  of 
Dan  Eldon,  a  22-year-old  Reuters  photographer  who 
was  killed  along  with  three  of  his  colleagues  by  a 
mob  in  Somalia  in  1993. 

“The  majority  of  journalists  we  commemorate 
today  died  through  acts  of  violence,”  she  said.  “And 
behind  each  one  of  the  934  names  on  the  memorial 
there  is,  or  was,  a  mother,  a  father,  brothers  and  sis¬ 
ters,  grandparents  and,  all  too  often,  wives  and  chil¬ 
dren  who  mourn  their  loss.” 

Eldon  urged  journalists  to  “commemorate  the 
lives  of  the  courageous  souls  who  have  been  mar¬ 
tyrs  to  preserve  the  freedom  of  the  press,  of  our 
minds,  and  of  our  spirits”  by  “lifting  the  conscious¬ 
ness  of  this  world  and  moving  others  to  action.” 

“Speaking  as  a  mother,  on  behalf  of  all  mothers,” 
Eldon  said,“I  implore  you,  both  as  individuals  and  as 
the  representatives  of  the  most  powerful  media 
organizations  the  world  has  ever  known,  to  recon¬ 
nect  your  hearts  and  your  heads  to  inspire,  to  stir,  to 
stimulate,  to  allow  the  divine  spark  to  flow  through 


your  writing,  your  reporting,  your  broadcasting  and 
your  publishing.” 

CPJ  Chairwoman  Kati  Marton  called  the  memor¬ 
ial  a  “wall  of  shame  for  oppressors”  and  noted  that, 
“When  a  reporter  is  shot,  it  is  not  a  personal  crime, 
it  is  aimed  at  all  of  us.” 

Of  the  475  “violent  deaths”  charted  by  CPJ  since 
1986,  Marton  said  300  have  been  “deliberate  politi¬ 
cal  assassinations.” 

A  journalist  who  has  seen  firsthand  the  fate  of 
many  colleagues  under  a  repressive  regime,  Omar 
Belhouchet,  editor  of  El  Watan  in  Algeria,  remarked 
that  in  his  country,  journalists  “have  become  the  tar¬ 
gets  of  choice”  for  Muslim  fundamentalists  and 
authoritarian  public  officials. 

According  to  the  English  translation  of  his 
remarics,  which  he  presented  in  French,  Belhouchet 
said  that  since  May  1993,  “50  journalists  have  been 
executed  in  cold  blood.” 

“Such  violence  has  dealt  a  severe  blow  to  free¬ 
dom  of  the  press,”  he  said.  “Since  then,  Algerian  jour¬ 
nalists  have  been  working  with  a  gun  to  their  heads, 
unwilling  hostages  of  terrorists  in  search  of  macabre 
publicity  gains.” 

Belhouchet  paid  tribute  to  the  murdered  Algerian 
journalists  and  reaffirmed  “our  determination  to 
continue  fighting  for  freedom  of  the  press  in  my 
country.” 

Newspaper  Association  of  America  Chairman  John 
J.  Curley,  chairman,  president  and  CEO  of  Gannett 
Co.  Inc.,  commented  that,  “These  journalists  truly 
deserve  this  recognition. 

“It  is  a  reminder  both  to  despots  and  decent  lead¬ 
ers  that  journalists  have  an  important  role  to  play  in 
shedding  light  on  areas  of  turbulenee,  turmoil  and 
trouble,”  Curley  said. 

Also  speaking  at  the  ceremony  was  International 
(See  Memory  on  page  37) 
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World  Press  Group 

Its  Goals 


5  THE  INTERNATIONAL  Federation  of  Newspaper 
Publishers  (FIEJ),  now  known  as  the  Worid  Associa¬ 
te  of  Newspapers,  moves  into  its  50th  year,  it  does 
so  with  a  renewed  determination  to  fight  for  press 
freedom  around  the  globe. 

The  association  can  “become  the  greatest  advo¬ 
cate  for  freedom  of  the  press,  and  the  resolute  oppo¬ 
nent  of  regulations  that  restrict  newspaper  publish¬ 
ing  activity  and  jeopardize  the  economic  indepen¬ 
dence  and  prosperity  of  our  industry,”  said  its  new 
president,  Jayme  Sirotsky  of  RBS  in  Brazil. 

By  woridng  toward  10  corporate  goals  —  worid 
leadership,  new  identity,  focus 
on  ethics  and  profits,  mem¬ 
bership  growth,  investing  in 
the  next  generation,  expand¬ 
ing  partnerships,  more  ser¬ 
vices,  better  communications, 
first<lass  training,  and  innova¬ 
tion,  progress  and  creativity 
—  Sirotsky  said  the  associa¬ 
tion  can  achieve  its  mission. 

“FIEJ  has  a  fundamental 
role  to  play  in  facilitating  the 
future  of  this  industry  both  in 
the  developed  and  in  devel¬ 
oping  worlds,”  he  noted. 

The  three-year  READY 
(Research  Education  Assist¬ 
ance  and  Development  strat¬ 
egy)  for  the  Year  2000  project  “is  a  very  creative  way 
to  put  the  best  minds  in  the  business  woridng 
together  on  some  of  the  fundamental  questions  fac¬ 
ing  this  industry,  in  an  effort  to  build  new  models 
that  will  take  newspapers  into  the  new  millennium,” 
Sirotsky  said. 

The  READY  project  includes  marketing  and  man¬ 
agement  conferences,  visit-seminars  to  newspapers, 
study  tours,  and  informational  publications,  as  well 
as  the  Fund  for  Press  Freedom  Development,  a  pro¬ 
gram  of  training,  advising  and  consulting  to  help 
newspapers  in  developing  and  transitional  countries 
develop  the  skills  to  run  profitable  companies,  Sirot¬ 
sky  explained. 

The  importance  of  supporting  press  freedom 
around  the  worid  also  was  stressed  by  Sirotsky’s  pre¬ 
decessor  as  FIEJ  president,  K.  Prescott  Low,  pub¬ 
lisher  of  the  Quincy,  Mass.,  Patriot  Ledger. 

“We  must  never  forget  that  some  of  the  most 
important  obstacles  to  the  widespread  dissemina¬ 
tion  of  information  in  the  world  today  have  nothing 
to  do  with  the  availability  of  technology  and 
telecommunications  nor,  in  many  cases,  with  inher¬ 


ent  poverty,”  Low  said. 

“The  obstacles  of  which  I 
speak  have  been  constructed, 

[and]  continue  to  be  con¬ 
structed,  by  governments 
worldwide,  who  have 
decided  that  their  peoples  are 
not  ready  or  fit  to  receive 
information  freely,”  he  added. 

“In  all  the  cases  that  I  can 
think  of,  they  have  decided 
this  without  asking  the  peo¬ 
ples  concerned.” 

While  WAN  “promotes  the 
professional  and  business 
interests  of  the  industry,  not 
for  a  single  moment  do  we 
lose  sight  of  our  press  free¬ 
dom  mission.” 

Citing  statistics  about  press 
repression  around  the  worid 
—  including  the  fact  that  as 
he  spoke,  more  than  180  jour¬ 
nalists  were  in  jail  for  doing 
their  jobs  —  Low  made  a  spe¬ 
cial  appeal  for  the  release  of 
Gao  Yu,  the  Chinese  journalist 
who  received  the  associa¬ 
tion’s  Golden  Pen  of  Freedom 
Award  last  year. 

“What  can  you  do  about  it, 
you  may  ask?  What  can  you 
do  personally'  to  improve  the 
fate  of  your  newspaper  colleagues  persecuted  by 
their  governments  worldwide  or  struggling  against 
appalling  odds  to  bring  out  newspapers  under  con¬ 
ditions  that  would  make  most  of  us  give  up  in 
despair?”  Low  asked. 

“The  answer  is:  a  great  deal,”  he  said. 

“If  you  really  care,  there  is  much  that  you,  that  we, 
can  do  collectively  in  this  struggle  to  defend  and 
promote  freedom  of  the  press  around  the  world. 

“There  are  today  numerous  countries  in  Africa,  in 
Asia,  in  the  Balkan  region  of  Europe,  where  press 
freedom  hangs  in  the  balance.  It  could  go  either 
way,”  he  continued. 

“Concerted  action,  campaigns  and  pressures  of  all 
kinds  —  moral,  professional  and  material  aid  —  can 
make  a  difference  in  ensuring  that  tlie  situation 
evolves  towards  more  openness,  more  freedom, 
more  democracy,”  Low  said.  “I  urge  you  and  your 
publications  to  become  directly  involved  in  this 
struggle.” 


World 
Association  of 
Newspapers, 
formerly  known 
as  FIEJ,  will 
continue  its 
fight  for  press 
freedom 


“Concerted  action,  campaigns 
and  pressures  of  all  kinds  — 
moral,  professional  and 
material  aid  —  can  make  a 
difference  in  ensuring  that  the 
situation  evolves  towards 
more  openness,  more  freedom, 
more  democracy.  I  urge  you 
and  your  publications  to 
become  directly  involved  in 
this  struggle.’ 

—  K.  Prescott  Low,  outgoing 
president  of  the  World 
Association  of  Newspapers 
and  publisher  of  the  Quincy, 
Mass.,  Patriot  Ledger 
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No  more  FIEJ 

WITH  ITS  50th  anniversary  on  the 
horizon,  the  International 
Federation  of  Newspaper  Publishers, 
known  as  FIEJ  for  the  French  version  of 
its  name.  Federation  Internationale  des 
Editeurs  de  Joumaux,  is  no  more. 

The  association  now  is  called  the 
World  Association  of  Newspapers,  and 
sports  a  new  logo  with  the  new  name 
in  Gothic  type  over  smaller,  sans-serif 
versions  of  the  name  in  French,  Spanish 
and  German. 

The  old  FIEJ  logo,  a  globe  and  quill 
pen,  will  appear  over  the  new  logo  for 
about  a  year,  as  people  get  used  to  the 
new  name  and  symbol. 

The  new  name,  approved  by  the  FIEJ 
governing  board  during  its  annual  meet¬ 
ing  in  Washington,  D.C.,  is  designed  to 
project  the  expanding  diversity  of  the 
association,  which  now  includes  editors 
and  other  newspaper  professionals. 

Tunisia 
suspended 
from  WAN 

C''  rriNG  ITS  FAILURE  to  fight  against 
j  press  repression,  the  Tunisian 
Newspaper  Association  has  been  sus¬ 
pended  from  membership  in  the  World 
Association  of  Newspapers,  formerly 
known  as  the  International  Federation 
of  Newspaper  Publishers  (FIEJ). 

Further,  if  the  Tunisian  association 
cannot  prove  to  the  WAN  board  of  gov¬ 
ernors  that  it  actively  has  been  fighting 
press  restrictions,  the  board  is  prepared 
to  recommend  Tunisia’s  expulsion  at 
next  year’s  annual  meeting. 

Sirotsky  to 
head  WAN 

JAYME  SIROTSKY,  CHAIRMAN  of  the 
board  of  Brazil’s  RBS,  has  ascended  to 
the  presidency  of  the  World  Association 
of  Newspapers,  formerly  known  as  the 
International  Federation  of  Newspaper 
Publishers  (FIEJ).  Sirotsky  is  the  first 
member  from  a  Latin  American  nation 
to  head  the  association. 

Bengt  Braun  of  Sweden  was  named 
first  vice  president  and  Theodor  Gut  of 
Switzerland  became  general  treasurer 


during  the  association’s  annual  meeting 
in  Washington,  D.C. 

In  addition,  the  following  were  nomi¬ 
nated  by  member  associations  and 
became  new  members  of  the  board; 
Henry  Fally  of  Belgium;  Philippe 
Micouleau  and  Fabrice  Nora  of  France; 
Eberbard  Ebner  of  Germany;  Geoffrey 
Copeman  of  Great  Britain;  B.S.  Adityan 
of  India;  David  Palmer  of  Ireland;Tado 
Koike  of  Japan;  Eduard  Huidan  of 
Romania;  Vladimir  Lapirin  of  Russia;  and 
Branislav  Milosevic  from  the  former 
republic  of  Yugoslavia  (Serbia  and 
Montenegro). 

Conference 
daily  planned 
in  Turkey 

T^ARTH  77A/£'5,THE  wandering  not- 
iJd  for-profit  environmental  newspaper, 
is  heading  to  Istanbul  to  publish  daily 
for  17  days  during  the  United  Nations’ 
Habitat  City  Summit. 

Published  in  conjunction  with 

Turkey’s  biggest  daily.  Earth 
Times  plans  to  distribute  30,(XX)  free 
copies  in  Istanbul,  where  more  than 
25,000  people  fixim  186  nations  are 
expected  at  the  conference,  scheduled 
for  May  30  to  June  15.  Another  5,000 
copies,  to  be  printed  at  Hurriyet’s  plant 
in  Frankfurt,  will  be  distributed  in 
European  cities  bousing  U.N.  offices. 

Usually  published  twice  monthly  in 
New  York  and  Geneva  by  the  Earth 
Times  Foundation,  Earth  Times  has  trav¬ 
eled  around  the  world  to  publish  daily 
editions  as  the  newspaper  of  record 
during  six  earlier  U.N.  conferences  on 
the  environment  and  human  rights.  At 
the  Women's  Conference  in  China  last 
year,  the  government  shut  the  paper 
down  for  the  first  four  days. 

The  paper,  headed  by  former  Neu’ 
York  Times  foreign  correspondent 
Pranay  Gupte,  is  fielding  a  team  of  26 
reporters,  editors  and  production 
staffers,  including  interns  from  develop¬ 
ing  nations.The  $250,000  price  tag  is 
being  paid  by  advertising,  foundations, 
and  government  agencies,  Gupte  said. 
Hurriyet  is  donating  $90,000  worth  of 
printing  and  pnxluction  work,  office 
space  and  is  helping  with  travel  and 
hotels. 

Plans  call  for  coverage  from  Istanbul 


:  to  be  loaded  on  Earth  Times's  Web  site 
I  (http;//www.earthtimes.org). 

\NIE  program 
for  Summer 
\  Olympic  Games 

The  ATLANTA  GAMES  wiU  be  played 
in  the  middle  of  summer  vacation, 
i  but  the  U.S.  Olympic  Committee  is 
I  sponsoring  a  Newspaper  In  Education 
I  program  anyway. 

Unlike  the  USOC’s  NIE  program  dur- 
I  ing  the  last  two  Winter  Games,  this  pro- 
I  ject  will  run  in  newspapers  to  reach 
i  vacationing  students  —  and  their  fami- 
1  lies. 

“We  need  to  be  reaching  people  as  a 
I  family,  and  not  simply  the  children.The 
i  whole  family  will  be  watching  the 
i  Games  together,  and  the  newspaper  is 
i  the  way  to  reach  them,  over  the  break- 
I  fast  table  or  in  the  family  room,”  said 
j  Sheila  Walker,  director  of  national 
I  events  for  the  USOC. 

For  newspapers,  the  obvious  attraction 
I  is  the  ability  to  use  the  Olympic  logos. 

“This  project  is  USOC-sanctioned. 

I  There  are  several  other  [Olympic-ori- 
j  ented  NIE  efforts]  out  there  —  but  they 
:  can’t  use  the  rings,”  said  Betty  L.  Sullivan, 
I  the  NIE  expert  who  is  coordinating  the 
i  project  on  behalf  of  the  USOC. 

Entitled  “Reach  for  the  Rings,”  the 
j  materials  include  a  series  of  ten  quarter- 
1  page  features  to  be  run  in  the  newspa- 
j  per  that  trace  the  Olympic  movement 
j  and  Games. 

I  In  addition,  there  is  a  12-page  supple- 
i  ment  entitled,  “Olympism:  Spirit  of 
I  Excellence,”  designed  for  in-class  use. 
i  The  supplement  was  developed  by 
I  Deseret  News  ME  manager  Carolyn 
I  Dickson.  The  USOC  bought  the  rights  to 
i  the  supplement. 

“I  think  this  project  is  going  to  get 
I  much  broader  use  than  previous 
:  Olympics  efforts  because  of  the  in-paper 
I  series,”  Sullivan  said. 

I  Sullivan  is  urging  ME  coordinators  to 
I  use  vacation  donations  by  subscribers 
i  to  support  the  project.  The  materials 
i  can  be  ordered  virtually  up  to  the 
j  beginning  of  tbe  Olympics,  which  run 
I  July  19  to  Aug.  4. 

i  Contact  Betty'  Sullivan  by  pbone  at 
I  415/641-0884  or  by  fax  at  415/641- 

i  0611. 
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BY  FRANCINE  SILVERMAN 


The  Man  Who 
Saved  The  Times 

WHEN  ADOLPH  S.  OCHS  assumed  After  returning  to  the  Chronicle  at  14,  Ochs 
the  helm  of  the  New  York  became  a  “printer’s  devil,”  cleaning  press  roller 

Times  a  century  ago,  few  could  and  refilling  type  cases.  He  never  left  at  1 1:30 
have  imagined  that  he’d  save  it  but  waited  until  2  a.m  for  the  foreman  to  walli 
from  drowning,  much  less  leave  home  past  the  cemetery. 


T}}is  year  marks 
the  100th  that  the 
New  York  Times 
is  oivned 
by  a  single 
family, 

descended  from 
Adolf  S.  Ochs 


WHEN  ADOLPH  S.  OCHS  assumed 
the  helm  of  the  New  York 
Times  a  century  ago,  few  could 
have  imagined  that  he’d  save  it 
from  drowning,  much  less  leave 
a  legacy  of  greatness  to  his  descendants  and  the 
world. 

A  small-town  publisher  from  Tennessee,  swim¬ 
ming  in  debt,  Ochs  was  neither  an  imposing  figure 
nor  especially  ekxjuent  or  overconfident. 

Before  buying  the  paper,  he  visited  Herman  H. 
Kohlsaat,  publisher  of  the  Chicago  Times-Herald, 

_ and  confided  his  fear  of  not 

“being  enough  man  for  the 
job.” 

“Don’t  tell  anybody,”  his 
old  friend  advised,  “and 
they’ll  never  find  out.” 

What  Ochs  had  was  solid 
experience  in  every  aspect  of 
the  newspaper  business 
since  age  11,  when  he  deliv¬ 
ered  the  Knoxville  (Term.) 
Chronicle  over  four  miles  on 
foot  at  4  a.m.  He  was  honor¬ 
able,  trustworthy  and  devot¬ 
ed  to  his  femily,  uncommon  traits  in  an  era  of 
“shock”  journalism  and  unfettered  ambition. 

But  like  the  titans  of  old,  Ochs  had  a  shrewd 
mind  and  a  gambler’s  instinct:  when  broke,  he 
didn’t  retreat  but  borrowed  even  more. 

The  eldest  of  six  children,  Adolph  was  bom 
March  12, 1858  in  Cincinnati,  Ohio,  to  German 
Jewish  immigrants  who  met  and  married  in  the 
South.  Julius  Ochs  was  a  kind,  educated  man  who 
spoke  six  languages  and  was  a  volunteer  soldier  in 
the  Mexican  and  Civil  Wars  (Union  army).  In  con¬ 
trast,  Bertha  Levy  Ochs  was  an  ardent  Southerner 
who  nearly  got  arrested  trying  to  smuggle  quinine 
to  Confederate  soldiers  in  her  baby’s  buggy.  Ochs 
and  his  brother,  George,  each  claimed  to  be  the 
one  in  the  carriage. 

When  Adolph  was  seven,  the  family  moved  by 
covered  wagon  to  Knoxville.  Julius’  business  ven¬ 
tures  had  failed  and  his  wages  as  justice  of  the 
peace  were  scant.  As  the  oldest  child,  Adolph  felt 
the  burden  of  responsibility.  His  friends  nicknamed 
him  “Muley,”  slang  for  oxen  without  horns,  because 
“Ochs”  sounded  like  ox. 


Silverman  is  a  freelance  writer  based  in 
Riverdale,  NY. 


After  returning  to  the  Chronicle  at  14,  Ochs 
became  a  “printer’s  devil,”  cleaning  press  rollers 
and  refilling  type  cases.  He  never  left  at  1 1:30  p.m., 
but  waited  until  2  a.m  for  the  foreman  to  walk  him 
home  past  the  cemetery. 

“Papa  used  to  tell  me  that  he  would  never  have 
become  a  newspaperman  if  it  hadn’t  been  for  his 
fear  of  ghosts,”  his  daughter,  Iphigene,  recalled  in 
her  memoir. 

During  those  wee  hours,  Ochs  learned  to  set 
type  quickly  by  hand.  He  had  quit  school  and  print¬ 
ers  ink  was  already  coursing  through  his  veins. 
Years  later,  while  negotiating  a  union  contract  as 
publisher  of  the  New  York  Times,  Ochs  wistfully 
remarked,  “I  still  feel  1  am  on  the  wrong  side  of  this 
table.  1  belong  with  the  boys  from  the  composing 
room.” 

At  19,  he  purchased  the  struggling  Chattanooga 
Dispatch  with  two  associates.  Chattanooga  had  suf¬ 
fered  miserably  during  the  Civil  War  and  had  no 
sidewalks  and  muddy  streets.  Newspapers  came 
and  went  and  the  Dispatch  was  no  exception. 

Stinging  from  the  collapse,  Ochs  vowed  to  have 
absolute  control  in  any  future  undertaking.  Wisely, 
Ochs  retained  the  Dispatch's  ancient  hand  press 
on  which  he  printed  Chattanooga’s  first  city  direc¬ 
tory  and  business  guide.  In  compiling  data,  he 
gained  the  respect  of  local  businessmen  and  politi- 
cians.This  helped  in  securing  a  $250  loan  to  pur¬ 
chase  a  half  interest  in  the  Chattanooga  Times. 

When  the  banker  asked  for  an  endorsement, 


Adolph  S.  Ochs  in  a  1929  photo 


■  ■  y . 
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Ochs  countered,  “There’s  no  one  here  in  town  who 
knows  me  any  better  than  you,”  and  the  banker 
had  to  agree. 

On  July  1, 1878,  Ochs  became  half  owner  of  the 
four-page  daily.  Not  yet  21,  he  had  full  authority,  but 
his  father  had  to  sign  the  papers.  (After  four  years, 
Ochs  could  afford  to  purchase  the  remaining  half 
interest,  now  worth  22  times  the  original  amount!) 

The  youth  was  faced  with  mounting  debts  and 
setbacks.To  meet  payroll  and  rent,  he  robbed  Peter 
to  pay  Paul  (check  kiting  was  less  risky  then),  and 
after  hundreds  fled  the  city  to  escape  a  yellow 
fever  epidemic,  he  reduced  the  Times  to  one  sheet. 

After  finances  improved  in  1879,  Ochs  hired  his 
father  as  treasurer,  and  his  school-age  brothers, 
George  and  Milton,  as  part-time  reporter  and  busi¬ 
ness  executive,  respectively'. 

Ochs  later  financed  their  college  educations. 
Interestingly,  the  layout  of  the  Chattanooga  paper 
resembled  the  New  York  Times,  except  “Adolph 
Ochs,  Publisher”  was  located  where  the  New  York 
Times  prints  “60t .” 

The  Tennessee  paper  was  a  wider  broadsheet, 
with  seven  columns,  but  both  papers  carried 
domestic  and  foreign  dispatches  and  bold  adver¬ 
tisements  on  the  front  page. 

Chattanooga’s  inside  pages  contained  court  pro¬ 
ceedings,  legal  notices,  market  reports  and  railroad 
timetables.  Local  coverage  was  limited  to  the  pere¬ 
grinations  of  businessmen. 

With  his  eagle  eye,  Ochs  probably  did  more 
proofing  than  writing.  Although  in  An  Honorable 
Titan,  biographer  Gerald  Johnson  suggests  that 
Ochs  wrote  the  editorials  “because  he  didn’t  trust 
the  job  to  anyone  else.” 

In  the  1870s,  small-town  publishers  survived  by 
pandering  to  local  interests.  Yet  here  was  a  boy 
who  rejected  special  favors  and  slander  tactics. 

When  Ochs  married  his  petite  wife,  Effie,  in 
Cincinnati,  on  Feb.  28, 1883,  he  was  already  a  force 
in  Chattanooga. 

Moreover,  his  father-in-law  was  Rabbi  Isaac  M. 
Wise,  founder  and  president  of  Hebrew  Union 
College  and  leader  of  the  Reform  movement.  On 
their  honeymoon,  the  couple  were  invited  to  tea  at 
the  White  House  by  President  Chester  Arthur. 

Around  1892,  the  Times  moved  to  a  modem 
building.  At  the  opening,  Ochs  was  proclaimed  the 
one  citizen  who  “has  done  more  to  place 
Chattanooga  in  the  front  rank  of  progressive  cities.” 

Ochs  always  viewed  these  years  as  among  his 
best. 

Meanwhile,  the  Times  remained  in  debt.  But 
bankruptcy  was  anathema  to  Ochs,  whose  solution 
was  to  buy  another  newspaper.  He  decided  on 
New  York,  where  he’d  gone  repeatedly  in  search  of 
loans. 

Undaunted  by  the  competition  there.  Ochs 
wrote  a  friend  in  May  1895  predicting  “a  great 
change  in  the  newspapers  in  New  York  in  the  next 
five  years  ....  Mr.  Dana  [the  Sun]  will  die  of  old 
age,  Pulitzer  [New  York  World]  of  nervous  prostra- 


Adolph  S.  Ochs  (left)  then  president  and  publisher  of  the  New  York 
Times  and  president  of  the  Chattanooga  (Tenn.)  Times,  is  shown 
chatting  with  former  Wisconsin  Gov.  Walter  J.  Kohler.  The  photo 
was  taken  at  Kohler's  home  in  1931. 

tion,  and  Bennett  [the  Herald]  of  riotous  living.” 

However,  when  a  deal  to  buy  the  New  York 
Mercury  collapsed,  Ochs  returned  home  dejected. 

On  his  38th  birthday,  a  telegram  arrived  that 
would  change  the  course  of  media  hi.story:  “Would 
New  York  Times  Proposition  Be  Attractive  Now?” 

The  sender,  Harry  Alloway,  was  a  New  York 
Times  financial  reporter  who’d  met  Ochs  while  on 
assignment  in  Chattanooga. 

In  1896,  the  New  York  Times  owed  $100,000, 
and  was  losing  more  than  $2,000  a  week. 

Circulation  had  dropped  to  9,000  from  75,000  at 
the  beginning  of  the  Civil  War. 

Bad  management  was  blamed.  Another  factor 
was  the  decision  by  George  Jones  (who  founded 
the  Times  with  Henry  J.  Raymond  in  1851)  to 
switch  from  a  staunchly  republican  paper  to  sup¬ 
porting  the  democratic  presidential  candidate, 

Grover  Cleveland. 

Despite  his  sorry  finances,  Ochs  believed  he 
could  resurrect  the  paper.  He  wrote  his  wife:  “Now 
for  the  supreme  gall  of  a  country'  newspaperman 
burdened  with  debt.” 

His  first  hurdle  was  to  win  the  confidence  of  the 
respected  editor  in  chief,  Charles  R.  Miller. 

Disillusioned  by  several  failed  attempts  to  sell  the 
Times,  Miller  reluctantly  agreed  to  a  15-minute 
meeting  at  his  home.  He’d  planned  to  take  his  wife 
and  children  to  the  theater,  but  was  so  impressed 
with  Ochs’  ideas  that  he  sent  them  off  alone. 

Before  acquiring  the  paper  on  Aug.  18, 1896  for 
$75,000,  Ochs  secured  references  from  influential 
men  like  President  Cleveland  and  financing  from  J. 

Pierpont  Morgan  and  others. 

Though  in  full  control,  he  refused  to  cut  staff  or 
salaries.  In  fact,  during  the  Depression  when 
salaries  had  to  be  cut,  it  pained  him  “more  deeply 
(See  Ochs  on  page  37) 
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BY  TONY  CASE 


Tuning  Out  The 
Business  Section 


,  EWSBM’ERS  HAVE  TRIED  to  lure  readers  to  their 
•  ;  :  business  pages  by  beefing  up  coverage  of  personal 
Yiiinance.  But  stories  about  paying  for  college,  saving 
'’%r  retirement  and  balancing  one’s  bank  account  on 
0C  turn  off  traditional  business-section  readers 
f  arHt:idvertisers,  contend  publishers  and  ad  execu- 
tiveSalike. 

Not  long  ago,  businesspeople  relied  heavily  on 
their  local  dailies,  but  executives  seeking  news 
about  corporate  buyouts,  economic  conditions  and 
the  Dow  have  little  interest  in  the  news-you-can-use- 
style  features  so  ubiquitous  on  today’s  business  and 
financial  pages,  Robert  J.  Hall, 
publisher  of  the  Philadelphia 
Inquirer  and  Daily  News,  said 
at  the  Newspaper  Association 
of  America  convention. 

“What’s  happening  here?” 
Hall  asked.  “Have  our  tried 
and  tested  business  pages  dis¬ 
appeared?” 

Raymond  A.  Mayo,  vice 
president  and  media  director 
of  the  agency  Earle  Palmer 
Brown,  cited  a  1995  poll  of 
corporate  vice  presidents  in 
which  only  2%  said  business 
was  the  first  section  they 
turned  to.  Number  one  was  sports,  at  32%.  Countless 
other  surveys  indicate  that  readers  generally  place 
business  news  at  the  bottom  of  the  heap,  behind 
such  features  as  food  and  the  comics. 

“The  one  thing  that  remains  constant  is  the  rela¬ 
tively  low  priority  given  to  reading  the  business  and 
financial  section,”  Mayo  said. 

While  going  after  the  home  economist  and  do-it- 
yourself  investor,  newspapers,  with  few  exceptions, 
appear  to  have  ceded  serious  reporting  on  local  and 
regional  business  to  the  scores  of  business  weeklies 
that  have  cropped  up,  while  they’ve  turned  over  in- 
depth  analysis  of  big  business  and  economic  trends 
to  the  likes  of  Business  Week  and  the  Wall  Street 
Journal. 

Meanwhile,  the  banker-broker  set  is  also  tuning  in 
to  business-news  programming  on  cable  television 
in  growing  legions.TedTumer  even  saw  fit  to  launch 
a  cable  netwoik,  CNN/FN,  devoted  exclusivel)'  to 
financial  news. 

The  daily  press  still  gets  about  40%  of  all  business 
advertising,  and  about  50%  in  the  financial  category. 
But  while  their  enviable  maiket  penetration,  upscale 
readership  and  timeliness  remain  attractive  to  adver¬ 
tisers,  newspapers  are  losing  ground  to  their  more- 


focused  counterparts.  Compare  run-of-the-mill  busi¬ 
ness  sections,  with  their  sad  advertising  linage,  to 
national  publications  such  as  Money  and  Forbes, 
which  are  bursting  with  ads. 

Hall  said  that  until  business  editors  figure  out 
who  their  audience  is,  customers  will  continue  to 
stay  away. 

“Advertisers  are  waiting  for  us  to  define  who  it  is 
exactly  we’re  writing  these  pages  for,  and  they’re 
increasingly  unwilling  to  spend  their  dollars  on  a 
section  their  desired  audience  may  or  may  not  be 
reading,”  the  publisher  said. 

“Local  newspapers  don’t 
seem  to  know  what  their 
readers  want,”  added  Allen 
Banks,  executive  vice  presi¬ 
dent  of  the  agency  Saatchi  & 

Saatchi.  “The  lack  of  research 
is  a  big  negative.  Tliere  seems 
to  be  minimal  understanding 
of  the  profile  of  your  readers 
and  where  they  focus  their 
attention  in  the  newspaper.” 

Banks  said  he  came  across 
few  people  in  the  publishing 
and  advertising  worlds  who 
had  a  kind  word  for  business 
sections.  Their  central  com¬ 
plaint:  a  lack  of  comprehen¬ 
sive  coverage. 

Comparing  newspaper  business  reporting  to 
Cliff’s  Notes,  Banks  told  the  publishers:  “Your  com¬ 
petition  is  beating  your  brains  out  with  in-depth 
coverage  of  the  subject  matter.” 

Many  of  those  who  advertise  in  the  business  sec¬ 
tion  do  so,  not  because  they  find  the  venue  so  sexy, 
but  because  they  feel  they  have  few  alternatives. 
Banks  went  on. 

“They  want  the  readers  of  the  business  sections, 
but  believe  that  newspapers  do  less  than  a  satisfac¬ 
tory  job  of  creating  a  compatible  environment  for 
their  advertisers,”  he  explained.  “They  see  these  sec¬ 
tions  as  providing  readers  with  the  top  of  the  tree 
tops.The  feeling  is  that  without  the  AP  wire  service, 
they  would  be  out  of  business.” 

Mayo  complained  that  there  isn’t  much  consis¬ 
tency  in  day-to-day  business  reporting,  noting  that 
newspapers  tend  to  run  comprehensive  coverage 
only  one  or  two  days  a  week. 

But  this  approach,  Mayo  maintained,  “doesn’t  nec¬ 
essarily  coincide  with  the  advertisers’  needs.” 

Besides  building  their  daily  business  reports, 
Mayo  suggested  that  newspapers  take  advantage  of 


In  concentrating 
on  personal 
finance  news, 
newspapers  may 
be  alienating 
traditional 
readers 


Stories  about 
paying  for  college, 
saving  for  retirement 
and  balancing 
one’s  bank  account 
on  the  PC  turn  off 
traditional  business- 
section  readers  and 
advertisers,  contend 
publishers  and  ad 
executives  alike 
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franchise  opportunities  by  opening  up  ad  space 
alongside  regular  columns  and  features,  and  creating 
alliances  with  area  business  associations,  such  as 
chambers  of  commerce  and  small-business  groups. 

The  media  planner  also  recommended  institutmg 
creative  and  flexible  pricing  strategies.  Advertisers, 
he  said,  resent  paying  the  full  retail  rate  in  a  section 
that  gets  fewer  readers  than  the  general  news  or 
sports  pages. 

By  making  these  changes,  Mayo  argued  that  news- 
pajjers  can  enhance  their  image  among  the  many 
potential  business-page  advertisers,  and  watch  their 
ad  levels  grow  year  after  year. 

Detroit  papers: 
boycott  old  news 

Detroit  congresswoman  BARBARA-Rose 
Collins’  recent  declaration  that  she  would  no 
longer  talk  to  Detroit’s  two  dailies  or  to  two  Capitol 
Hill  papers  is  old  news  to  editors  familiar  with  the 
peppery  56-year-old  lawmaker. 

“She  has  complained  when  we  write  about  her 
that  we  are  motivated  by  racism.  She  has  said  she  is 
not  going  to  speak  to  us  because  of  the  strike.  And 
now  she’s  complaining  that  we  re  ill-mannered,”  said 


Detroit  Free  Press  executive  editor  Robert  G.  McGruder. 

Collins’  spokeswoman,  Audrey  Wright,  says  the 
congresswoman  is  not  speaking  to  the  Free  Press, 
the  Detroit  News  and  two  Washington  nondailies. 
Roll  Call  and  the  Hill,  because  of  “reprehensible 
conduct  of  certain  members  of  the  press  during 
Congresswoman  Collins’  recent  hospitalization.” 

In  early  March,  Collins  spent  more  than  a  week  in 
a  Washington  hospital  for  treatment  of  diverticulitis. 

Wright  complained  in  a  letter  to  the  Detroit  Neu>s 
that  reporters,  whom  she  did  not  further  identify, 
tried  to  enter  Collins’  hospital  room. 

“As  described  by  the  congresswoman,  the  press 
acted  like  rabid  animals  in  pursuit  of  their  news  sto¬ 
ries.  They  terrorized  Ms.  Collins  and  her  family  and 
were  totally  disrespectful  to  the  nurses  and  doctors,” 
Wright  said  in  the  letter. 

Officials  at  all  the  papers,  however,  said  none  of 
their  reporters  tried  to  enter  the  room,  and  the  Asso¬ 
ciated  Press  quoted  the  hospital’s  spokesman  as  say¬ 
ing  the  congresswoman  had  not  complained  about 
media  behavior  and  that  the  staff  was  unaware  of 
any  problems  from  reporters. 

In  the  Detroit  and  Capitol  Hill  papers,  Collins  has 
been  in  the  news  not  so  much  because  of  her  health 
problems  —  but  for  allegations  relating  to  her  con¬ 
duct  in  office.  All  the  papers  have  closely  followed 
investigations  by  the  House  ethics  committee  and 
the  U.S.  Justice  Department  into  allegations  she  mis¬ 
used  campaign  and  office  funds. 


Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention. 


When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


fnmi 
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COMP  I  LHP  BY  IAN  E.  ANDERSON 


H  RACHEL  JONES, 

a  national  corres¬ 
pondent  with 
Knight-Ridder  Inc.’s 
Wadiington  bureau, 
was  elected  vice 
diair  of  the  Council 
of  Presidents  of 

KAOHEL  JONES  ^ 

National  Journalism 
Organizations  at  its 
annual  convention  earlier  this  year. 

Jones  is  also  president-elect  of  the  Jour¬ 
nalism  and  Women  Symposium,  and  will 
begin  her  duties  as  president  in  September. 


THERESA  A. 

SJDVIVER,  purdias- 

ing  manager  at  the  •  Ju 

Roct^  Mountain  jjT 

News  in  E)enver,  Y 

was  elected  presi- 
dent  of  the 

Newspaper  - 

^  r  BRVCE  SPOTLESON 

Purchasing 

Management 

Association  at  its  recent  conference  in 
Houston. 

Other  officers  elected  include  MARK 
GRVNLVND,  general  manager  and  vice 
president  of  Median  Supply  Co.  Inc., 
Staten  Island,  N.Y  —  president-elect; 
DENNES  RADKE,  Minneapolis  Star 
Tribune  —  vice  president;  JOHN 
SAITER,  Louisville  Courier-Journal  — 
secretary;  and  TOM  MILLER,  Houston 
Chronicle  —  treasurer. 

Directors  elected  include  SANDRA 
ZACHARY  of  the  Knoxville  (Tenn.) 
News-Sentinel  and  GERALDINE 
WIEST  of  the  Patroit  News  Co., 
Harrisbuig,  Pa. 


STEVEN  TOWNSLEY,  former  advertis¬ 
ing  director  at  Editor  &  Publisher  Co., 
publisher  of  Editor  &  Publisher  maga¬ 
zine,  was  named  vice  president  of  rights 
and  permissions  at  NewsBank  Inc., 
Naples,  Fla. 

Earlier,  he  worked  at  the  Washington 
Post,  Atlantic  City,  N.J.,  Press  and  Newark 
Star-Ledger. 


JOEL  GVRIAN  was  named  general  ad¬ 
vertising  manager  at  the  St  Petersburg 
Times. 

Gurian  spent  more  than  22  years  with 
the  Providence  Journal-Bulletin.  In¬ 
cluded  among  the  positions  he  held  were 
national  retail  advertising  sales  manager, 
general  advertising  sales  manager,  nation¬ 
al  retail  advertising  sales  representative 
and  local  retail  ad  sales  representative. 


BRUCE  SPOTLESON,  publisher  at  the 
Tahoe  Daily  Tribune  in  South  Lake 
Tahoe,  Calif.,  has  been  named  publisher 
of  Wick  Communications  in  Las  Vegas, 
Nev. 

Wick  publishes  the  Las  Vegas  Business 
Press,  Las  Vegas  New  Times,  Prime  maga¬ 
zine  and  Hospitality  and  Gaming  Risk 
magazine. 


MICHELLE  PAVLMARITNEZ  was 

promoted  to  charities  coordinator  for  the 
Fort  Lauderdale  Sun-Sentinel  and 
CAROL  RUBIN  was  named  community 
relations  manager  for  the  newspaper’s 
Palm  Beach  County  office. 

Martinez  has  been  with  the  Sun- 
Sentinel  since  1994,  serving  as  a  public 
relations  representative. 

Rubin  joined  the  Sun-Sentinel  from 
the  Rubin  Communications  Group,  a 
Boca  Raton  public  relations  and  maiket- 
ing  firm.  She  has  more  than  18  years  of 
public  relations  experience. 


MICHAEL  J.  MIZAKJR.,  a  senior  vice 
president  and  director  at  Meridian 
Bancorp  Inc.,  Reading,  Pa.,  has  been 
appointed  chief  financial  officer  and 
treasurer  of  the  Reading  Eagle  Co., 
Reading,  Pa. 

The  company  publishes  the  Reading 
Eagle  and  Reading  Times. 


TODD  BROWNROUT,  34,  director  of 
retail  advertising  for  the  Philadelphia 
Inquirer  and  Daily  News,  has  been  pro¬ 
moted  to  vice  president  of  advertising  for 
both  papers. 

Brownrout  earlier  served  as  vice  presi¬ 
dent  of  sales  and  marketing  at  the  Gary, 
Ind.,  Post-Tribune. 

MEREHLE  GRANGENOIS,  manager 
of  retail  accounts  for  both  Philadelphia 
newspapers,  was  promoted  to  director  of 
retail  advertising. 


DAVID  FRYXELL,  40,  senior  editor  of 
technology  and  new  ventures  at  the  St 
Paul  Pioneer  Press,  has  been  promoted  to 
senior  editor  of  business  and  technology. 

Fryxell  joined  the  Pioneer  Press  four 
years  ago  as  features  editor. 


ROBERT  WALLACE,  45,  editor  of  the 
twice-weekly  Derry  (N  H.)  News,  has 
replaced  JOHN  COYKENDALL  as  exec¬ 
utive  director  of  the  New  England  Press 
Association. 

Coykendall  left  NEPA  to  take  a  similar 
position  with  the  Wyoming  Press 
Association,  where  he  had  previously 
worked  as  ad  sales  manager 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Point  Park  College  has  named  STEVEN 
KOSKI  an  associate  professor  and  chair¬ 
man  of  its  department  of  journalism  and 
communications. 

Koski  comes  to  Point  Park  from  the 
Russell  J.Jandoli  School  of  Journalism  and 
Mass  Communication  at  St.  Bonaventure 
University  in  New  York,  where  he  was  an 
assistant  professor. 


Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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IN  BRIEF 


Conway  replaces 
Burgin  as  ANG 
editor  in  chief 

Nancy  CONWAY  has  been  promot¬ 
ed  from  executive  editor  to  editor 
in  chief  of  the  Alameda  Newspaper 
Group  in  the  San  Francisco  Bay  Area. 

She  succeeds  David  Burgin,  who  will  be 
a  product  and  market  consultant  for 
ANG’s  parent  company,  Media  News. 

The  management  change,  along  with 
the  retirement  of  classified  advertising 
manager  Pete  Laraway,  was  announced 
by  ANG  president  and  publisher  Peter 
Bernhard.  ANG  publishes  the  Oakland 
Tribune  and  six  other  newspapers  in 
the  East  Bay  and  San  Mateo,  Calif. 

Conway,  54,  joined  ANG  last  July  after 
serving  with  Media  News  papers  in 
Denver  and  York,  Pa.,  where  she  was 
publisher. 

Training  for 
minority jourmtUsts 

The  multicultural  Management 

Program  (MMP)  at  the  University  of 
Missouri  School  of  Journalism  and  the 
National  Institute  for  Computer-Assisted 
Reporting  (NICAR)  are  teaming  up  to 
increase  training  opportunities  for 
minorities  in  high  technology. 

Their  first  effort  will  be  a  seminar, 
“Mastering  Databases  &  Managing  the 
Future,”  Oct.  13-18  at  the  Missouri  cam¬ 
pus  in  Columbia  for  beginning  and  mid¬ 
dle  managers  in  print  and  broadcasting. 

The  event  will  focus  on  the  ideas 
behind  electronic  gathering  and  distri¬ 
bution  of  news  and  preparing  for  the 
changing  technology  and  its  effects  on 
news  gathering,  it  was  announced. 

One  fellowship  will  be  awarded  to  a 
member  of  the  four  leading  minority  jour¬ 
nalists  organizations;  the  Asian  American 
Journalists  Association,  the  Native  American 
Journalists  Association,  National  As,s(x.4ation 
for  Black  Journalists,  and  the  National 
Association  of  Hispanic  Journalists. 

Established  in  1986,  MMP  has  trained 
more  than  100  professional  journalists 
in  the  latest  management  and  leader¬ 
ship  theories. 

NICAR,  started  in  1989,  is  a  nonprofit 
program  operated  by  Investigative 
Reporters  and  Editors  to  train  journal¬ 
ists  in  electronic  databases. 


Media  center 
names  fellows 

The  freedom  forum  Media 

Studies  Center  in  NewYoric  has 
named  its  fellows  for  1996-1997. 

The  senior  fellows  are:  Alex  Jones, 
author  and  host  of  National  Public  Radio’s 
“On  the  Media”;  Herbert  Gans,  professor 
of  Sociology  at  Columbia  University;  and 
Ved  Mehta,  distinguished  professor  of 
English  and  history  at  Vassar  College  and  a 
former  staff  writer  for  the  New  Yorker. 

The  fellows  are:  Kenneth  Best,  journal¬ 
ist  in  residence  at  American  University; 
Farai  Chideya,  CNN  political  analyst; 
Heidi  Evans,  national  urban  affairs  writer 
and  general  features  writer.  Wall  Street 
/oMrw«/;  Will)’ Wo-lap  Lam,  associate  edi¬ 
tor,  South  China  Morning  fbsC, Arlene 
Morgan,  assistant  managing  editor,  the 
Philadelphia  Inquirer,  Jomthan  Schell, 
Newsday  columnist;  Barry  Sherman,  pro¬ 
fessor  of  journalism  and  director  of  the 
George  Foster  Peabody  Awards  at  the 


University  of  Georgia;  and  Ruth  Bayard 
Smith,  assistant  professor  of  journalism, 
Montclair  State  University. 

Atlanta  Press  Club 
to  sponsor  debates 

As  rr  DID  in  1994,  the  Atlanta  Press 
Club  will  sponsor  a  series  of  political 
debates  covering  major  federal  and  state 
elections  being  held  in  Geoigia  this  year. 

The  debates  will  be  broadcast  on 
Georgia  Public  Television  (Channel  8  in 
AtlantaJ.The  Press  Club  will  sponsor  a 
debate  for  the  Republican  Senate  candi¬ 
dates  on  June  30,  nine  days  prior  to  the 
July  9  Republican  primary. 

Following  the  primaries,  the  Press 
Club  will  sponsor  a  series  of  debates  for 
the  nominees  of  each  party  for  each  of 
the  state’s  1 1  congressional  districts, 
secretary  of  state  and  the  U.S.  Senate. 
The  debate  series  will  start  Sept.  22  and 
run  through  Oct.  27. 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


Movie  Ad 
Flap  In  D.  C. 


The  WASHINGTON  POSTS  refusal  to 
run  movie  timetables  for  free  caused 
its  market’s  largest  local  movie  theater 
operator, Toronto-based  Cineplex  Odeon, 
to  stop  running  those  paid  listings. 
Instead,  the  theater  operator  began  buying  dis¬ 
play  ad  space,  where  it  ran  its  timetables.  According 
to  a  Cineplex  Odeon  executive,  the  company  is 
saving  money  by  doing  this. 

“In  many  other  cities  across  North  America, 
including  New  York,  Los 
Angeles,  Chicago  and  others, 
movie  listings  —  not  unlike 
the  TV  listings  —  are  a  free 
reader  service  or  are  provid¬ 
ed  at  discount  rates  to  the¬ 
ater  owners,”  said  Howard 
Lichtman,  Cineplex  Odeon’s 
executive  vice  president. 

Tlie  Post  is  the  only  D.C. 
paper  that  doesn’t  provide 
listings  for  free,  Lichtman  said. 
Lichtman  also  complained  that  the  Post  charges 
the  highest  rates  of  any  newspaper  in  the  country 
when  it’s  not  the  second  largest  market.  And 


Cineplex 
Odeon  balks 
at  paying  the 
Washington  Post 
to  intn  movie 
timetables 
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T-<  UVWM. 

*  1 1’. '  I")  -  *S 

1 . 

Cineplex  Odeon  is  now  running  its  theater  timetables  in  Washington 
Post  display  ads  rather  than  in  the  paper's  paid  timetable  listings. 
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Cineplex  Odeon  further  complained  that  theaters 
pay  the  same  rates  in  the  Post  during  the  week  as 
they  do  on  weekends. 

Numerous  calls  by  E&P  to  tbe  R)st  and  its 
advertising  executives  went  unanswered. 

The  Cineplex  Odeon  executive  said  the  movie 
chain  tried  to  negotiate  a  more  reasonable  rate 
with  the  R)st  for  about  seven  months,  before 
pulling  the  listing  ads. “We  weren’t  getting  any¬ 
where,  so  we  pulled  out,”  Lichtman  said. 

Cineplex  Odeon  has  instead  been  including  the 
kx:al  timetables  in  display  ads  in  the  Post's  Friday, 
Saturday,  and  Sunday  editions. 

Lichtman  said  buying  display  ads  on  these  three 
days  is  substantially  cheaper  and  that  no  business 
has  been  lost. 

Lichtman  also  claims  that  some  strange  things 
happened  when  Cineplex  Odeon  first  started  to 
run  display  ads  with  the  timetables. 

When  the  ad  first  ran,  he  said,  right  above  it  the 
Post  ran  a  headline  directing  readers  to  the  listings 
section  for  all  the  other  theaters.  One  Sunday,  the 
Post  admittedly  ran  the  wrong  ad,  and  another 
Sunday  the  paper  forgot  to  n.in  the  ad  altogether, 
leaving  readers  with  no  access  to  Cineplex 
Odeon’s  listings,  Lichtman  said. 

Cineplex  Odeon  contends  the  strange 
ppenings  stopped  after  it  sent  the  Post  a 
egal  letter.” 


Tunes  Mirror 
To  Sell  Real 
Estate  Data  Online 

Times  mirror  CO.  is  developing  an  online  service 
in  Connecticut  to  sell  data  on  property  records 
and  real  estate  transfers. 

The  operation  will  be  called  InfoServe  of 
Connecticut  and  will  provide  a  variety  of  trending,  ref¬ 
erence  and  analytical  tools. 

InfoServe  will  be  based  in  Hartford  and  will  com¬ 
pete  with  the  Commercial  Record,  a  weekly  newspa¬ 
per  offering  similar  content  for  several  New  England 
states  in  print  and  online. 
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News  America  FSI^ 
teams  up  with  Atxase  Inc, 
to  create  and  market 
DiscCover  scent 
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ADVERTISING/PROMOTION 
BY  LAURA  REINA 


A  New  Scent 
For  FSIs 


News  AMERICA  FSI  has 
teamed  up  with  Arcade 
Inc.,  a  Chattanooga, Tenn.- 
based  company,  to  create 
and  market  DiscCover 
scent,  which  will  allow  the  food,  per¬ 
sonal  care,  and  household  industries  to 
sample  their  products  via  scent. 

Arcade  created  the  ScentStrip  tech¬ 
nology  in  1979,  but  Roger  Barnett,  presi¬ 
dent  of  Arcade,  explained  that  up  until 
now  ScentStrip  has  mostly  been  used 
by  the  fragrance  industry. 

The  patented  DiscCover  scent  tech¬ 
nology  is  based  on  the  premise  that 
what  you  taste  is  what  you  smell.  This 
technology  uses  actual  flavors  from 
foods  to  create  scent  reproductions.  The 
scent  is  protected  and  sealed  under  a 
thin,  plastic  disk.  Therefore,  consumers 
are  breathing  in  natural,  nontoxic  fla¬ 
vors,  explained  Bamen. 

Also,  unlike  the  old-fashioned  scratch 
and  sniff,  the  scent  is  sealed,  and  once 
opened,  can  be  resealed  for  a  later  use. 
Consumers  can  continue  to  smell  the 
sample  for  up  to  a  year,  said  Barnett. 

“The  essence  is  we  can  give  a  sample 
to  60  million  people  in  a  week,  and 
nobody’s  been  able  to  do  that  before  in 
that  quantity,”  said  Barnett. 

The  food,  household,  and  personal 
care  industries  have  never  before  had 
access  to  this  kind  technology,  he  claims. 


Davenport  believes  it  will  be  going  out 
soon  in  FSIs,  judging  on  customers’  reac¬ 
tions.  Kraft  has  already  used  it  in  maga¬ 
zines,  she  added. 

Barnett  said  News  America  is  the  only 
FSI  company  Arcade  is  working  with  on 
DiscCover. 


Amy  Davenport,  director  of  strategic 
planning  at  News  America  FSI, 
explained  that  the  idea  for  DiscCover 
scent  was  conceived  during  a  coinci¬ 
dental  meeting  between  her  company’s 
president  and  the  senior  vice  president 
of  Arcade  on  an  airplane. 

The  two  started  talking,  and  realized 
they  were  onto  something.  The  planning 
for  DiscCover  then  officially  started  in 
the  Ml  of  1995. 

Davenport  is  excited  about  the 
prospects  of  this  invention  because  con¬ 
sumers  will  actually  be  able  to  render 
the  true  scent.  And  it  can  expose  con¬ 
sumers  to  products  they  normally 
would  shy  away  from.  For  example, 
many  consumers  are  under  the  miscon¬ 
ception  that  if  a  product  is  fit  free,  it 
won’t  smell  (or  taste)  good,  she 
explained.  DiscCover  scent  has  been 
officially  announced,  and  News  America 
is  presently  calling  on  advertisers  to 
drum  up  interest. 

“We  are  getting  a  very  positive 
response  from  customers  on  the  initial 
call,”  she  said. 

And  though  no  company  has  commit¬ 
ted  to  using  DiscCover  technology  in 
newspaper-distributed  inserts. 


NAA  study 
touts  classifieds 

A  RECRUITMENT  STUDY  from  the 
Newspaper  Association  of  America 
(NAA)  revealed  that  almost  seven  out  of 
eight  (85%)  high-tech  professionals  turn 
to  the  Sunday  classifieds  for  career 
opportunities. 
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BY  M.L.  STEIN 


Gag  And 
A  Jab 


AA^  JOSE  MERCURY  News 
edik)r  Jerry  Ceppos  has  a 
new  T-shirt,  but  it’s  un- 
likel)'  he’ll  be  wearing  it. 

The  shirt,  with  the  logo 
“I  survived  the  Examiner 
deathwatch,”  was  pre- 
sciUed  to  him  —  tri¬ 
umphantly  it  seemed  — 
by  San  Francisco  Exam¬ 
iner  managing  editor 
Sharon  Rosenhause  at  a 
luncheon  during  the 
recent  California  Society 
of  Newspaper  Editors  meeting  in  Anaheim. 

The  gift  was  a  gag  and  a  jab  at  the  same  time. 
Rosenhause  was  rubbing  it  in  to  Ceppos  about  an 
April  27  Mercury  News  story  that  quoted  an 

unnamed  source 
as  saying  the 
Examiner  would 
fold  in  “about  a 
week.” 

It  was  the  sec¬ 
ond  time  the  Mer¬ 
cury  News  had  all 
but  buried  the 
Examiner. 

The  most  recent 
story  by  San 
Francisco-based 
reporter  Miranda 
Ewell  said  that, 
according  to  her 
source,  a  deal  had 
been  struck  to 
shut  down  Hearst’s 
evening  Examin¬ 
er  and  merge  it 
with  the  family- 
owned,  morning 
San  Francisco 
Chronicle,  the 
dominant  daily  in 
the  city  (E&P,  May 
4).  Both  reports 
drew  either  denials 
or  no  comments 
from  Flearst  and 
Chronicle  offi¬ 
cials. 

Ceppos  took 
the  shirt  in  good 


humor,  quipping,  “Don’t 
ask  me  to  pose  in  it.” 

However,  in  an  inter¬ 
view,  he  stood  by  the 
story,  adding:  “We  think  it’s 
a  very  important  regional 
story  and  the  Examiner 
and  Chronicle  are  not 
reporting  it.  We’re  the  only 
daily  around  here  covering 
it.  We  see  no  reason  not  to 
cover  it.  Besides,  we  were 
quoting  a  source.  But  it 
would  be  helpful  if  some¬ 
one  on  either  paper  would  comment  —  either  to 
confirm  or  deny  the  story.” 

To  which  Rosenhause  retorted:  “What’s  the  story? 
Where’s  the  deal?  Their  week  deadline  has  passed, 
and  more,  and  we’re  still  around.  I  see  a  staff  here 
that  is  full  of  energy  and  enthusiasm.  Jerry  Ceppos 
is  a  good  newspaperman  with  integrity,  but  they 
published  a  bad  story.  When  we  write  something 
that  is  wrong,  we  correct  it.” 

The  T-shirt? 

“Well,”  Rosenhause  explained,  “we  wanted  to 
keep  it  light.” 

Both  the  weekly  San  Francisco  Bay  Guardian 
and  the  thrice-weekl)'  San  Francisco  Independent 
have  speculated  on  the  possibility  of  a  Chronicle- 
Examiner  melding,  weighing 
in  on  the  side  of  its  happen¬ 
ing  but  citing  no  specific 
sources  that  it  will. 

However,  the  .swirl  of 
rumors  and  reports  prompted 
Mayor  Willie  L.  Brown  Jr.  to 
fire  off  a  letter  to  U.S.  Attor¬ 
ney  General  Janet  Reno,  ask¬ 
ing  what  the  Justice  Depart¬ 
ment’s  role  would  be  in  the 
event  of  an  announced 
merger. 

Brown  also  inquired  if  “San 
Franciscans  will  have  the 
opportunity  to  present  com¬ 
munity  input  into  this  process.” 

And  on  May  14,  the  San 
Francisco  Board  of  Supervi¬ 
sors’  Government  Efficiency 
and  Labor  Committee  held 
a  hearing  to  “consider  the 
impact  of  the  proposed 
merger.” 


San  Jose  Mercury  News 
editor  Jerry  Ceppos 
chided  for  his 
paper's  story  about  the 
closing  of  the 
San  Francisco  Examiner 
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This  gag  T-shirt  was  present¬ 
ed  hy  San  Francisco  Examiner 
managing  editor  Sharon 
Rosenhause  to  Jerry  Ceppos, 
editor  of  the  San  Jose 
Mercury  News,  which  ran  a 
story  in  April  saying  the 
closing  of  the  Examiner  was 
imminent. 
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BY  DEBRA  GERSH  HERNANDEZ 


Reconnecting  To 
Core  Values 


ECONNECTING  TO  THE  core  values  of  journalism 
was  a  subject  frequently  returned  to  during  the 
American  Society  of  Newspaper  Editors  convention 
in  Washington. 

In  feet,  for  the  past  year,  ASNE  hxs  been  conduct¬ 
ing  the  Journalism  Values  Institute  (JVI),  which  saw 
30  editors  participate  in  forums  with  readers  around 
the  country. 

'Oie  result  of  the  yearlong  effort  is  a  Journalism 
Values  Hanclb<x)k  and  companion  video  designed 
“to  help  newspapers  revitalize  journalism’s  core  val¬ 
ues  and  restore  connections 
with  the  public.” 

During  a  panel  discussion 
of  the  issue  at  the  ASNE 
annual  convention  in  Wash¬ 
ington,  Richard  C.  Harwood, 
president  of  the  Harwood 
Group,  which  conducted  the 
research  for  ASNE,  said  that  all 
of  the  core  values  identified 
by  the  participating  editors 
“begin  and  end  with  credibil¬ 
ity.” 

As  the  JVI  process  contin¬ 
ued,  Harwood  said,  the  defini¬ 
tion  of  credibility  expanded, 
and  four  key  values  that 
strengthen  or  undermine  credibility  were  identified 
as  balance,  accuracy,  leadership  and  accessibility. 

“Everyone  in  the  newsroom  has  to  make  a  deci¬ 
sion  about  these  values,”  Harwood  noted,  adding 
that  while  a  newspaper  has  to  remain  independent, 
it  also  does  not  want  to  be  perceived  by  its  readers 
as  an  outsider. 

“There  is  no  simple  truth  when  it  comes  to  these 
values.  It’s  something  each  newsnK)m  journalist  has 
to  work  through  on  his  own,”  he  said. 

The  Journalism  Values  Handtxxfk,  which  was 
distributed  at  the  convention  and  is  available  from 
the  ASNE,  was  created  by  the  Ethics  and  Values  Com¬ 
mittee,  chaired  by  Spokane,  Wash.,  Spokesman- 
Review  editor  Chris  Peck.The  project  received  “gen¬ 
erous”  funding  from  the  Robert  R.  McCormick  Tri¬ 
bune  Foundation. 

In  his  introduction  to  the  handbook.  Peck  wrote 
that  in  the  process  of  debating  these  issues,  partici¬ 
pants  achieved  “a  deeper  understanding  of  what  it 
truly  will  take  for  newspapers  to  practice,  reinforce 
and,  when  necessary,  revise  the  rules  that  lie  at  the 
heart  of  our  business  and  are  equally  important  to 
the  public.” 

Peck  noted  that  the  participating  editors  came 


Yearlong  project 
and  resulting 
handbook  aims  to 
show  newspaper 
editors  how  to 
restore  connections 
to  the  public 


away  from  the  project  “with  at  least  one  shared 
belief:  The  conversation  about  core  values  is  crucial 
to  the  future  of  journalism. 

“To  survive  in  a  changing  media  environment, 
newsrooms  across  the  nation  must  engage  their 
staffs  and  readers  in  a  similar  discussion,”  he  wrote, 
adding  that  the  JVI  handbook  was  the  tool  to 
achieve  that  end. 

Included  in  its  findings  and  suggestions,  the  hand¬ 
book  identified  six  key,  interconnected  values  that 
were  defined  by  the  JVI  editors. 

They  are:  balance/feimess/wholeness;  accuracy/ 
authenticity;  leadership;  accessibility;  credibility;  and 
news  judgment. 

“The  six  enduring  values  must  be  simultaneously, 
not  independently,  practiced,”  the  handbtxik  noted. 
"The  values  are  formed  by  the  newspaper’s  rela¬ 
tionship  to  its  communities  and  by  the  precon¬ 
ceived  views  and  assumptions  that  journalists  bring 
with  them.” 

In  his  keynote 
address,  outgoing 
ASNE  president 
William  B.  Ketter 
of  the  Quincy, 

Mass.,  Patriot 
Ledger,  called  the 
JVI  “a  worthy 
effort  to  improve 
the  quality  of  the 
journalism  that  we 
practice  —  a  sig¬ 
nificant  step  to¬ 
ward  narrowing 
the  respect  gap 
with  the  public.” 

“I  urge  this  soci¬ 
ety,  in  concert  with 
like-minded  jour¬ 
nalism  organiza¬ 
tions,  to  find  the 
means  to  make  the 
institute  a  perma¬ 
nent  fixture,”  Ketter 
said,  adding,  “It  is 
especially  impor¬ 
tant  when  you  peer 
into  the  future  and 
consider  the  poten¬ 
tial  lax  values  in  the 
raw  information 
world  of  cyber¬ 
space.” 


“There  is  no  simple  truth  when  it  comes 
to  these  values.  It's  something  each 
newsroom  journalist  has  to  work  through 
on  his  own.” 

—  Richard  C.  Harwood, 
president  of  the  Harwood  Group, 
which  conducted  the  research  for  ASNE 
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INTERACTIVE  COMMUNICATIONS 


BY  JODI  B.  COHEN 


Going  Online  In 
Force  But  Unnoticed 

WHILE  U.S.  NEWSPAPERS  arc  in  a 
much  publicized  frenzy  to 

claim  their  stake  in  cyberspace,  ■■■ 

our  prominent  neighbor  \  — 

to  the  north’s  newspa-  \  ttnpAm*  \  -  — - 

pers  are  tuning  in  and  hooking  up  virtual-  \  Loc***"**^  >  %.rt»rf«C«»^ 

ly  unnoticed  —  looking  to  capture  the  \  ' 


mnleUS. 
newspapers  are 
in  a  much 
publicized  race  to 
enter  cyberspace, 
Canadian  papers 
ate  going  about 
it  in  a  much 
cpdeter  way 


interest  and  curiosity  of  Americans.  \ 

“To  most  Americans,  Canada  is  just  that  \ 
awful  place  on  the  weather  map  where  you  \ 
get  all  that  freezing  cold  air  coming  down,”  \ 
said  Peter  Cooney,  Montreal  Gazette  news-  \ 
room  technology  man-  \ 
ager.  \ 

In  order  to  serve  \ 

Canadians,  expatriate  \ 

Canadians  and  Americans 
who  want  to  know  more  ^ 
about  our  neighbor,  Canada’s 
papers  are  flocking  to  the 
Web  in  force.Their  migration 
is  due,  in  part,  to  the  flooding 
of  U.S.  sources  on  the  Web 
and  wanting  to  preserve 
their  much  guarded  cultural 
identity. 

“The  Web  is  important  to 

Canadians  because  of  the  cultural  wave  that  comes 
at  us  from  the  states,”  said  Rick  Laiken,  managing 
editor  of  Southam  New  Media  Centre,  Southam 
Newspapers.  “The  amount  of  material  that  is  avail¬ 
able  from  other  countries  and  the  openness  of  the 
Web  is  troubling  to  Canadians  who  are  trying  to 
preserve  their  cultural  identity.” 

Southam  Newspapers  is  the  largest  newspaper 
publisher  in  Canada  with  27%  of  the  Canadian 
daily  circulation.  Southam  owns  17  daily  newspa¬ 
pers  from  Waterloo  to  Vancouver,  and  33  weeklies 
in  Ontario,  Alberta  and  British  Columbia. 

A  year  ago,  several  experimental  enterprises  in 
new  media  were  grouped  into  Southam  New 
Media.  In  September  1995,  the  Southam  New 
Media  Centre  opened  its  doors,  and  soon  after,  a 
mandate  was  handed  down  to  build  a  national 
online  service. 

Today,  that  service  is  called  ©Canada,  and  can  be 
found  at  http://www.southam.com/nmc/.  The 
searchable  site  features  news,  weather,  a  section  for 
polls  and  opinions,  live  chat,  movies  and  music, 
trivia  and  more. 

“We  wanted  to  take  the  content  Southam  pro¬ 
duces  and  publish  it  in  electronic  form  on  several 

Editor  &  PiiBUSHER  ■  June  8, 1996 


Montreal  Gazette's 
online  masthead  of  its  news  page 

platforms,”  said  Laiken. 

The  first  was  Headline  News,  a  digest  of  break¬ 
ing  and  current  national,  international,  sports,  busi¬ 
ness  and  lifestyle  news  updated  several  times  a 
day;  the  second  platform  was  to  help  Southam’s 
fimily  of  newspapers  get  on  the  Web  collectively 
and  independently. 

“We  are  in  phase  one  right  now,  concentrating 
on  the  news  area,  interactivity,  chat,  some  of  the 
entertainment  areas  and  the  bulletin  board,”said 
Laiken. 

©Canada  gets  about  5,000  visits  a  day  from  over 
30  countries.  A  big  chunk  of  the  visits  are  from  the 
states. 

“Our  aim  is  to  serve  the  Canadians  in  our  16 
markets,  hut  we  are  also  looking  for  new  ways  to 
get  our  information  to  readers  who  don’t  see  us 
right  now  both  in  Canada  and  worldwide,”  said 
Laiken. 

As  the  race  to  cyberspace  heated  up,  the 
Canadian  Online  Explorer  —  CANOE  for  short, 
went  live  March  4  (http://www.canoe.com)  this 
year,  to  much  fanfare  both  in  the  states  and 
Canada. 

“Basicall>',  we  got  started  several  years  ago  .... 

We  needed  to  look  toward  alternative  revenue 
sources,”  said  Graham  Duffy,  general  manager  of 
CANOE.  “We  thought  leveraging  our  content  using 
new  media  was  the  obvious  step.” 

CANOE  is  a  joint  venture  between  the  Toronto 
Sun  Publishing  Corp.  and  Rogers  Multi-Media  Inc., 
which  owns  a  30%  stake. 

“We  arc  building  a  new  product  to  address  a 
totally  different  medium,”  he  said,  “which  is  why  we 


INTERACTIVE  COMMUNICATIONS 


called  it  CANOE  instead  of  the  tradition¬ 
al  branding.” 

The  main  focus  for  CANOE  is  to 
build  deep,  rich  multimedia  content, 
according  to  Duffy.  However,  there  are 
negatives  to  the  medium. 

“This  medium  has  not  really  been 
built  from  the  point  of  view  of  advertis¬ 
ing  as  it  has  in  the  states,  where  you 
have  large  media  sites  such  as 
Pathfinder,”  he  said.  “Canadians  haven’t 
done  that,  and  those  American  sites  will 
drive  aw’areness.” 

CANOE  is  very  much  lending  itself  to 
the  broadcasting  model  because  Duffy 
bebeves  the  medium  is  heavily  advertis¬ 
ing  based  and  driven  by  advertising. 

“We  wUl  explore  transactions,  certain 
parts  of  the  site  being  subscription  dri¬ 
ven,  but  we  don’t  have  any  answers 
right  now,”  he  said.  “Right  now  we  have 
an  introductory  buy  of  $15,000  for 
three  months  of  advertising  on  the  site.” 

Duffy  agrees  with  Laiken  that  just 
putting  the  entire  content  of  a  newspa¬ 
per  or  newspapers  on  the  site  doesn’t 
work.  Interactivity  must  be  added  as 
well  as  continually  updated  news. 

“The  site  must  be  an  extension  of  the 
newspaper,  but  a  different  product  than 
the  newspaper,  adding  real  time  and 
interactivity,  playing  with  those  ele¬ 
ments  a  bit,”  Duffy  said. 

“We  have  the  Sun's  archives  up  and 
we  think  on  the  business  side  there  is 
some  real  potential  there  because  we 
have  a  rich  database  of  information.” 

Laiken  ^rees  with  Duffy  and  is  helping 
Southam’s  newspapers  bridge  the  gap 
between  what  works  in  print  and  online. 

“The  transition  we  are  all  making 
right  now  is  to  become  an  information 
company,  not  a  newspaper  company,” 
Laiken  said.  “It’s  not  good  enough  to 
have  12-hour-old  news  on  the  Web;  it 
has  to  be  five  and  updated  frequently.” 

Duffy  knows  there  are  many 
Americans  who  vacation  in  Canada  and 
Canadian  expatriates.  Duffy  wants  to 
provide  both  with  all  the  information 
they  need  and  want. 

Planet  Sun  on  the  site  provides  read¬ 
ers  with  news  from  their  hometown 
papers,  whether  it’s  the  Ottawa  Sun, 
Calgary  Sun  or  Toronto  Sun. 

“What  we  provide  is  a  local  presence 
as  well  as  a  national  one,”  he  said.  “There 
are  all  types  of  information  and  1  think 
we  are  going  to  explore  and  build  and 
go  further  forward.” 

Thomson  Newspapers’  offering  bills 
itself  as  a  Canadian  national  Web  site. 


i  the  Toronto  G/o&e  anrf  Afaifs  Globenet 
i  at  http://www.globeandmail.ca/.  Users 
I  can  find  international  and  Canadian 
i  national  news,  entertainment,  news 
I  from  Report  on  Business,  national  issues 
i  and  editorial  forums.  Guide  to  the 
I  Internet  and  more. 

Thomson  Newspapers  owns  over  20 
i  daily  newspapers  and  eight  nondaibes 
I  throughout  Canada, 
j  Another  interesting  Canadian  newspa- 
1  per  site  isT-O  Online,Torstar 
j  Corporation’s  Toronto  Star  site 
I  (http://www.t-o.com/),  which  is  linked 
I  to  the  international  Torstar  site, 
j  This  eclectic  site  not  only  has  the 
i  Star,  it  also  has  EYE  Weekly,  one  of 
j  Canada’s  largest  alternative  entertain- 
i  ment  weekbes,  Romance.net,  which  is 
I  the  site  of  the  Harlequin  romance  nov- 
i  els,  which  Torstar  owns,  and  a  Featured 
i  Pet  of  the  Week. 

I  “Canada  probably  can’t  support  many 
I  national  information  services,”  said  Hugh 
I  Stuart,  CANOE  executive  producer,  in  a 
j  /Yiess  article.  “1  don’t  think 

j  there’s  room  for  us  all,  and  may  the  best 
1  site  win.” 

Canadian  sites 

HERE’S  A  LIST  of  the  sites  mentioned 
in  the  story,  as  well  as  a  few  worth 
I  checking  out  (note:  aU  sites  begin  with 
I  http://): 

♦  www.canoe.ca 
♦  www.t-o.com 
♦  www.theglobeandmaiLcom 
♦  www.southam.coni/nmc 
♦  www.cbc.ca  (Canadian  Broadcasting 
j  Company) 

♦  wwwjdiscoveiyjca  (Discovery  Channel, 

I  Canada) 

*  canada.gc.ca  (home  page  of  Canada’s 
I  government) 

Canadian 
government 
online 

Never  let  it  be  said  “you  can’t  get 
anything  free  on  the  Internet  any¬ 
more.” 

Fb^t  it  was  the  United  States  govern¬ 
ment  that  put  mountams  of  information 
on  the  Internet.  Now  the  Lanadian  gov¬ 
ernment  wants  to  call  cyberspace  home 
to  then  information,  as  well. 

About  two  years  ago,  Canada’s  govern¬ 
ment  started  with  an  Industry  Canada 


page  on  the  Web.  Today,  over  70  federal 
departments  have  Web  sites. 

The  maul  page  (http://canada.gc.ca) 
bnks  to  all  departments  and  gets  about 
25,000  hits  a  day.  According  to  a  recent¬ 
ly  published  Reuters  article,  hits  jumped 
to  80,(XX)  when  the  government  pub- 
bshed  its  latest  budget  on  the  Web  and 
topped  50,000  when  the  government 
outbned  its  legislative  priorities  m  its 
Speech  from  the  Throne  this  year. 

Interested  Canadians  and  Americans 
can  find  information  about  Prime 
Minister  Jean  Chretien  on  his  own  Web 
page.  Users  can  contact  Canadian  Radio- 
Television  and  Telecommunications 
Commission  VIPs  by  accessing  their  Web 
site.  If  you  are  interested  in  Canadian  life 
statistics,  view  the  daily  statistical  bul¬ 
letin  at  the  Statistics  Canada  site. 

Over  60,000  reports  and  500,0(X) 
pages  are  available  to  search  for  informa¬ 
tion. 


New  Web  site 

Anew  information  site  for  jour¬ 
nalists  on  the  World  Wide  Web 
called  FACSNET  has  been  introduced. 

FACSNET,  developed  by  the  Foun¬ 
dation  for  American  Communications, 
the  Detroit  News  and  the  San  Diego 
Supercomputer  Center,  will  help  con¬ 
nect  journalists  with  experts  and  pro¬ 
vide  them  with  backgrounders,  as  well 
as  provide  a  searchable,  annotated  list  of 
Internet  resources,  all  specifically 
designed  for  joumabsts. 

Housed  at  the  San  Diego  Super¬ 
computer  Center,  which  is  sponsored  by 
the  National  Science  Foundation  at  the 
University  of  California,  FACSNET’s 
World  Wide  Web  address  is:  http:// 
www.facsnet.org/. 

Joplin  online 

The  JOPUN  (MO.)  Globe  has  joined 
the  Information  Superhighway  at 
http://www.joplinglobe.com/. 

Joplin  Globe  Online  features  breaking 
news,  photographs,  sports  and  other 
biformation  from  the  four-state  area  of 
southwest  Missouri,  southeast  Kansas, 
northeast  Oklahoma  and  northwest 
Arkansas. 

The  onbne  newspaper  also  features  an 
assortment  of  other  services.  The  online 
edition  is  updated  five  days  a  week  with 
new  packages  of  information  deUvered 
at  noon,'I\iesday  through  Saturday. 
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Newspaper  professionals  can 
be  overloaded  with  data.  Now 


you  can  filter  out  the  "noise" 


and  channel  only  the  MOST 


CONTENT 


PERTINENT  information  for 


You'll  have  easy  access  to  data  and  exclusive  information 
selected  from  myriad  sources  with  E&P's  industry  expertise 
and  objectivity:  Access  E&P's  magazine  archives  back  to  1988. 
Search  extensive  E&P  proprietary  databases,  including  the 
E&P  Interactive  and  "Stop  the  Presses"  archives  and  our  Inter¬ 
active  Services  Directory. 

PLUS  search  industry  Web  sites,  listservs  and  newsgroups 
with  the  most  relevant  documents  throughout  the  Internet. 
•  The  industry's  most  comprehensive  fully  searchable  online- 
newspaper  database.  •  Our  industry  resource  directory  with 
position  and  industry  papers,  research  reports,  associations, 
organizations  and  foundations,  resource  studies,  institutes 
and  more. 


your  needs  to  your  desktop 


ITS  AS  SIMPLE  AS  THIS 


The  Intelligent  Agent  is  key.  Your  PersonaL-Agent®  automati¬ 
cally  selects  the  most  pertinent  items  and  teaches  itself  to 
adapt  to  changing  currents  in  the  information  stream.  Refer¬ 
ences  are  automatically  e-mailed  to  you. 


INTERACTION 


/Network  with  your  professional 
colleagues.  Participate  in  forums. 
•  The  international  member- 
V  ship  directory  lets  you  interact 

m  with  colleagues  who  can 

&  VOu  the  most.  *  AND 

B  membership  entitles  you  to 

m  discounts  on  selected  con- 

^  ferences  and  other  E&P 

P  products  and  services. 

Membership  is  just  $95  per 
year.  For  more  information,  call 
1-800-590-4440.  To  register  call 
1-800-336-4380,  ext.  251.  Or  register 
through  our  Web  site: 
http://www.mediainfo.com 


SEE  US  AT  NEXPO'96  BOOTH  931 


BUEAKTHROVGH  AWAUB.  Helen  Thomas,  United  Press 
International  White  House  bureau  chief,  has  received  the 
Breakthrough  Award  from  Women,  Men  and  Media  at  the 
National  Press  Club. 

Betty  Friedan  and  Nancy  Woodhull,  who  are  cochairs 
of  Women,  Men  and  Media,  presented  Thomas  with  the 
award  at  a  ceremony  marking  the  25th  anniversary  of  women 
journalists  being  granted  membership  in  the  National  Press 
Club. 

Women,  Men  and  Media  is  a  research  and  outreach  project 
founded  in  1987.  It  is  headquartered  at  Mount  Vernon  College 
in  Washing-ton,  D.C. 

WOMENS  SP0RJ:S  JOURNALISM  AWARDS.  Two  news¬ 
paper  journalists  were  named  among  the  winners  of  the  10th 
annual  Miller  Lite  Sports  Journalism  Awards. 

Jeanne  Albanese  of  the  Syracuse,  N.Y.,  Post-Standard  won  in 
the  daily  newspaper  category,  and  Nancy  Colasurdo  of  the 
Trenton,  N.J.,  Times  won  in  the  series  category. 

COLUMBIA  UNIVERSITY  SCHOOL  OF  JOURNALISM 
AWARDS.  David  Rohde  of  the  Christian  Science  Monitor 
won  the  1996  PaulTobenkin  Memorial  Award  of  the 
Columbia  University  Graduate  School  of  Journalism  for  his 
articles  exposing  the  massacre  of  thousands  of  Bosnian 


Muslims  in  Srebrenica. 

Gene  Roberts,  managing  editor  of  the  New  York  Times, 
received  the  1996  Columbia  Journalism  Award,  the  highest 
honor  given  by  tlie  school  of  journalism. 

Also,  columnist  Robert  M.  Lipsyte  of  the  New  York  Times 
was  awarded  the  1996  Mike  Berger  Award  for  his  columns  on 
life  in  New  York  City. 

ENGINEERING/LAND  SMJRVEYING  AWARDS.  Paul 
Horn,  a  graphics  journalist  with  the  San  Diego  Union- 
Tribune,  and  Marla  Cone,  an  environmental  reporter  for  the 
Los  Angeles  Times,  were  named  the  winners  of  the  9th  annu¬ 
al  Engineering/Land  Surveyitii;  Awards  competition. 

The  competition,  sponsored  by  the  Consulting  Engineers 
and  Land  Surveyors  Communication  Foundation,  each  year 
recognizes  members  of  the  media  who  contribute  to  public 
understanding  of  the  consulting  engineering  and  land  survey¬ 
ing  professions. 

ADDENDUM.  The  Press  Democrat  of  Santa  Rosa,  Calif.,  was 
named  one  of  the  five  best  in  busLiess  award  winners  among 
small  newspapers  (under  100,(XX)  circulation)  at  the  Society 
of  American  Business  Editors  and  Writers.  Due  to  an  adminis¬ 
trative  error,  the  Press  Democrat’s  award  was  omitted  from 
the  original  winner’s  list. 


CONGRESS  &  THE  CAPITOL  HILL  PRESS  CORPS 

CAN  THIS  MARRIAGE  BE  SAVED? 


--ri 


PARTNERS  &  ADVERSARIES  examines  the  love-hate  relationship 
between  Congress  and  the  media  and  looks  at  why  it  has  become  even 
more  negative,  cynical  and  hostile.  Based  on  a  major  study  involving 
more  than  2,000  people,  this  imprecedented  report  explores  the  risks 
of  burying  substcottive  issues  in  superficicd  stories  about  scemdcds  emd 
political  gcime-playing. 

Find  out  how  media  coverage  that  is  focused  on  controversy,  conflict 
and  confusion  results  in  too  much  trivia  and  not  enough  information. 
Learn  what  citizens  say  they  want:  more  information  about  how  congres¬ 
sional  actions  will  ciffect  their  finemces,  lifestyle  ctnd  children's  fuhue. 
By  Elaine  S.  Povich. 


FREEDOM  FORUM 

Fnn  pnraa.  Fxn  spncM.  Fon  ■ffmt. 

1 1 01  Wilson  Boulevard  Arlington,  VA  22209 


Ibr  a  single  complimentary  copy  of  PARTNERS  &  ADVERSARIES,  call  800/830-3733  and  order  item  #96W0S. 
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Vendors’ 

Appointments 


ANAGING  EDITOR  INC., 
Jenkintown,  Pa.,  hired  MARTIN 
THORNE  as  European  market 
coordinator  for  its  newly  incorpo¬ 
rated  Managing  Editor  International 
subsidiary.  From  his  Leicester,  England,  office,  the 
former  System  Integrators  Ltd.  GJ  K.)  sales  support 
manager  is  responsible  for  supporting  the  compa¬ 
ny’s  14  European  distributors  and  signing  others  to 
sell  Managing  Editor  products. 

IAN  EHRENBERG  was  promoted  from  Eastern 
region  sales  director  to  sales  vice  president  at 
Scitex  America  Corp.,  Bedford,  Mass.  Ehrenberg  was 
cited  for  creating  successful  partnerships  between 
Scitex’s  direct  sales  force  and  third-party  vendors. 
He  joined  the  company  in  1987  as  a  sales  represen¬ 
tative,  was  promoted  in  1991  to  district  sales  man¬ 
ager,  and  again  in  1993  to  regional  sales  director. 

Scitex  will  sell  advanced  systems  directly  to  larg¬ 
er  customers  and  its  Spontane  short-run  digital 
color  printer  to  quick  printers.  Among  third-party 
vendors,  dealers  sell  core  products  to  mid-size  cus¬ 


tomers  in  defined  geographical  areas,  regional  dis¬ 
tributors  sell  entry  products  to  larger  numbers  of 
smaller  customers,  Sinar-Bron  distributes  the  Ijeaf 
Digital  Camera  Back  II  in  the  U.S.,  and  Ilford  Photo 
distributes  all  Scitex  products  except  the  digital 
camera  back  in  the  photo  market. 

DONALD  R.  MARGESON  was  appointed 
Northeast  newsprint  marketing  vice  president  and 
regional  manager  at  Avenor  America  Inc.’s 
Newsprint  Group,  White  Plains,  N.Y.  He  joins 
Avenor  after  eight  years  with  Ponderay  Newsprint 
Co.,  a  joint  venture  in  Usk,Wash.,  of  Avenor  and 
five  newspaper  publishing  companies. 

BRIAN  HARRINGTON  joined  Monotype 
Systems  Inc.,  Rolling  Meadows,  Ill.,  as  a  graphic  sys¬ 
tems  support  engineer,  helping  to  install  xMGS3  and 
Powerlink  and  to  train  and  support  users. 

Harrington  spent  12  years  at  the  Rockford  (Ill.) 
Register  Star,  where  he  most  recently  served  as 
technical  services  manager  and  was  a  longtime 
user  of  Monotype  equipment. 


CEOs  Resign  At  Sysdeco,  SII 

IN  MID-MAY, Jobs Jamne  announced  his  pending  resig¬ 
nation  as  chief  executive  of  Sysdeco  Group  AS,  the 
Norwegian  company  that  bought  the  Atex  and  Dewar 
businesses  last  year.  Less  than  three  weeks  later,  Erika 
Williams  said  she  was  resigning,  effective  June  7,  as  inter¬ 
im  chief  executive  at  longtime  Atex  competitor  System 
Integrators  Inc. 

Sysdeco's  board  met  in  Oslo  just  days  ago  to  discuss 
further  management  changes.  A  spokeswoman  for 
Sysdeco  US  said  Jamne  “figures  very  prominently  in  the 
reorganization”  and  “will  have  a  very  strong  role  in 
[Sysdeco’s]  media  business.” 

Williams  left  SII  to  take  over  as  president  and  CEO  of 
Cincinnati  Microwave,where  she  has  served  on  the  board 
for  the  past  two  years.  SII  senior  management  is  other¬ 
wise  unchanged,  reporting  to  chief  operating  officer  Jack 
Pritchard,  who  reports  to  chairman  Neil  Driver,  as  does 
chief  financial  officer  Jim  Williams. 

An  Amdahl  Corp.  executive,  Williams  joined  SII  as  chief 
operating  officer  last  summer.  By  this  spring,  she  became 
acting  CEO  upon  William  Aaronson’s  sudden  departure. 
Aaronson  left  after  a  restructuring  and  two  rounds  of  lay¬ 
offs  (JE&P,  March  2,  p.  28;  March  23,  p.  39).  Williams  left 
after  SII  recently  cut  another  20  jobs. 


GLENN  VOGEL  was  appointed  Western  region 
sales  manager  for  equipment  installation  and  ser¬ 
vice  contractor  Bob  Ray  &  Associates  Inc., 
Algonquin,  Ill.The  former  maintenance  manager  at 
the  Denver  Post  also  had  worked  as  a  service  tech¬ 
nician  for  Rockwell  Graphic  Systems. 

GEORGE  SINCLAIR,  president  of  Sinclair 
Imaging  Systems,  Springfield,  N.J.,  has  joined 
Parascan  Technologies,  Sparks,  Nev,  as  vice  presi¬ 
dent  of  business  development.  He  also  serves  as 
group  business  development  executive  for  the  par¬ 
ent  company  in  Redditch,  England. 

Also  from  Sinclair  Imaging  (which  continues  oper¬ 
ations,  mostly  in  the  U.K.  and  Latin  America), yOJ®V 
NOVOSEDIIK  is  technical  manager  for  Parascan. 

Parascan,  developer  of  the  local  and  remote  on¬ 
screen  proofing  systems  used  at  several  North 
American  metro  dailies,  recently  acquired  the 
Crosfield  Wydnet  communications  business  from 
DuPont-Fuji  Photofilm. 

Before  establishing  his  own  imaging  systems  busi¬ 
ness,  Sinclair  consulted  for  Crosfield  after  it  acquired 
Murihead,  where  he  served  as  general  manager. 

The  New  Jersey  office  supports  eastern  U.S. 
installations,  including  Hyphen  RIP,  Crosfield 
Pagefax,  Parascan  proofing  and  Wydnet  systems.  A 
Los  Angeles  office  supports  western  U.S.  sites. 
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now  newsprint  customer  service  repre¬ 
sentative  at  Garden  State  Paper  Co.  Inc., 
Elmwood  Park,  N.J.  Before  joining  the 
Courant,  he  was  technical  service  repre¬ 
sentative  at  Cheshire/Xerox  and 
Addressograph-Multigraph. 

Ten-year  technical  service  representa¬ 
tive  RICHAMtn  G.  CANNY  was  pro¬ 
moted  to  technical  service  manager  at 
GSP  headquarters,  where  he  oversees  all 
customer  and  technical  service  activi¬ 
ties  for  recycled  newsprint  sales.  Canny 
earlier  had  been  with  Jackson 
Newspapers,  New  Haven,  Conn.,  for  28 
years  and  last  served  as  assistant  produc¬ 
tion  director. 

JULES  MULLER  rejoined  Garden 
State  as  engineering  manager  at  the 
company’s  recycled  newsprint  mill  in 
nearby  Garfield,  where  he  was  project 
engineer  from  1977  through  1979.  For 
16  years,  Muller  woriced  for  Kimberley- 
Clark  Corp.  in  Spotswood,  N.J.,  most 
recently  as  engineering  services  man¬ 
age 

KAREN  JASPER  was  promoted  from 
circulation  support  group  leader  to 
manager  of  newspaF)er  support  and  pro¬ 
fessional  services  at  Geac  VisionShift, 
Tampa.  She  replaced  MOLLY  €XEWS, 
who  now  manages  another  Geac  opera¬ 
tion. 

GLENN  F.  HOLDCRAFT,  former  man¬ 
aging  editor  of  the  Courier-Post,  Cherry 
Hill,  N.J.,  is  now  president  of  Newsroom 
Consulting  Group,  Medford,  N.J. 

The  new  firm  consults  on  technical 
and  traditional  newsroom  operations 
and  offers  training  that  includes  copy 
editing,  photography,  graphics  and  mid- 
level  management  tailored  to  the  needs 
of  individual  papers.  NCG  also  provides 
“Internet  alternatives”  and  World  Wide 
Web  home  pages  for  mid-size  and  small¬ 
er  papers. 

In  his  25  years  in  the  newspaper 
industry,  Holdcraft  has  held  numerous 
management  positions  with  Gannett 
Co.,  including  work  at  USA  Today, 
where  he  helped  pioneer  technologies 
and  held  various  editing  roles.  He  also 
covered  the  entertainment  industry  as 
an  editor  for  the  Gloucester  County 
(N.J.)  Times. 

MHCE  HACKLER  was  appointed 
national  sales  manager  at  Farrukh 
Systems  Inc.,  the  Rockaway,  N.J.,  devel¬ 
oper  of  Imposition  Publisher,  version  3-0 
of  which  is  in  beta  tests,  and  Imposition 


Publisher  On  Shore,  which  works  as  a 
comjwnent  inside  Agfa  Mainstream  run¬ 
ning  on  a  Sun  Sparc  platform. 

MELVIN  ETi'MNGER,  former  president 
of  Verde  film  maker  Xerox  Graphic 
Systems,  is  now  vice  chairman  and  chief 
operating  officer  of  Applied  Graphics 
Technologies  Inc.,  Rochester,  N.Y.  The 
provider  of  digital  prepress  and  imaging 
services  began  trading  shares  last  month 
on  the  Nasdaq  stock  exchange. 

AGT  operates  in  cities  across  the 
country,  with  customers  that  include 
the  biggest  media  companies,  advertis¬ 
ing  agencies  and  retailers.  In  New  York, 
the  Daily  News  has  been  using  AGT’s 
proprietary  Digital  link  Imaging  and 
Archiving  System  to  capture  each  day’s 
take  of  photos,  as  well  as  its  millions  of 
stored  pictures. 

Before  joining  the  Xerox  Corp.  unit, 
Ettinger  was  CEO  at  Polychrome  Corp., 
Fort  Lee,  N.J.  For  many  years  before  that, 
he  served  as  Crosfield  Electronics  Inc. 
CEO  and,  until  spring  of  1990,  president 
of  Crosfield’s  successor,  DuPont  Electronic 
Imaging  Systems  Inc.  (which  included 
the  ImagiTex  and  Camex  businesses). 

STEVE  ROSENFELD  is  the  new  .sales 
director  at  Mission  Critical  Technologies 
Inc.,  Concord,  Mass.,  following  a  12-year 
stint  in  sales  and  mariceting  at  Atex,  in 
the  United  States  and  Europe. 

Though  Rosenfeld  will  participate  in 
U.S.  and  international  accounts,  AiV2V 
SZERUP  is  MCT’s  international  sales 
director,  heading  the  new  London 
office,  which  will  serve  several 
European  countries  and  from  which 
Szerlip  will  continue  to  support  Asia- 
Pacific  operations. 

Also  in  sales,  HENRY  KUNE  was 
named  to  the  post  of  Southeast  director, 
bringing  with  him  20  years’  experience 
selling  newspaper  systems  from  Itek, 
Atex  and,  most  recently.  Advanced 
Technical  Solutions.  New  Midwest  direc¬ 
tor  GARY  DEMKO  spent  the  last  10  of 
his  20  years  in  technology  sales  working 
for  Atex  and  Autologic. 

New  to  customer  support,  BOB  BIS¬ 
SON  joined  MCT  from  Datawatch.  Now 
in  the  full-time  position  of  quality  assur¬ 
ance  manager,  PAULA  LAGASSE  per¬ 
formed  quality  assurance  and  project 
management  at  The  Technology  Group 
(formerly  Xyquest). 

JIM  WILSON  was  named  marketing 
director  of  the  newly  formed  Cityline 


managed  services  department  within 
the  electronic  publishing  division  of 
Wichita-based  Brite  Voice  Systems. 

Wilson  serves  as  liaison  between  Brite’s 
Cityline  managed  services  customers 
and  their  advertisers  and  coordinates 
all  advertising  and  promotional  activi¬ 
ties. 

Earlier  in  his  career,  Wilson  was  a 
Hearst  Corp.  advertising  director; 
Newspaper  Advertising  Bureau  senior 
vice  president,  national  sales  and  New 
York  Times  sales  manager. 

ANN  L  BJORKLAND  was  hired  as 
mariceting  communications  representa¬ 
tive  at  Gerber  Systems  Corp.,  South 
Wmdsor,  Conn.  Most  recently  president 
of  a  retail  business,  her  17  years  in  sales 
management  and  marketing  include 
work  for  the  U.S.  division  of  an  interna¬ 
tional  trading  company’s  wholesale 
operation. 

RICHARD  C.  PETERSON  took  the 
national  sales  manager’s  post  last  fall 
at  Digital  Art  Exchange,  the  Boston- 
based  ISDN  integrator  and  netwoik 
service  provider  for  the  graphic 
communications  and  entertainment 
industries. 

Peterson’s  10  years  in  the  graphic 
communications  field  includes  sales 
management  positions  with  Indigo, 
Scitex  America,Tegra-Varityper  and 
Linotype. 

In  his  new  post,  he  oversees  regional 
account  management  and  support  to 
more  than  150  DAX  customers  and  pro¬ 
motes  digital  connectivity  nationwide. 

JOHN  MEYER  joined  the  staff  of  the 
Graphic  Arts  Technical  Foundation  as 
director  of  process  controls,  with 
responsibility  for  researching,  designing 
and  creating  quality’  control  devices,  test 
images  and  press  test  forms. 

George  Ryan,  president  of  the 
Pittsburgh-based  GATF,  cited  Meyer  for 
his  “extensive  knowledge  of  the  process 
controls  and  product  development 
field.” 

An  intern  at  the  foundation  10  years 
ago,  Meyer  subsequently  served  as 
process  control  and  product  training 
manager  at  Fuji  Photo  Film  U.S.A., 
where  he  also  led  development  and 
marketing  of  press  analysis  software  and 
Fuji’s  ColorPath  Process  Control  System. 
He  earlier  served  as  an  application  spe¬ 
cialist  and  technical  sales  representative 
for  Polaroid  Graphic  Imaging. 
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BY  M.L.  STEIN 

Good  News-Bad  News 
For  The  Media 


Long-awaited  •  , 
California' 
nding  on 
courtroom 
cameras  is 
issued 


The  CAUFORNIA  judicial  CouncUs 
long-awaited  ruling  on  cameras  in  the 
courtroom  was  good  news-bad  news 
for  the  media  with  an  edge  for  the 
good. 

The  council  rejected  the  broad  ban  on  court¬ 
room  pictures  recommended  by  a  task  force  made 
up  primarily  of  judges  and  lawyers.  But  the  days  of 
almost  free  picture  access  in  and  around  state 
courtrooms  appear  to  be  over  —  at  least  for  the 
time  being. 

Under  new  restrictions  imposed  by  the  council, 
television  or  still  photogra¬ 
phers  will  be  banned  from 
filming  jury  selection,  sidebar 
conferences,  spectators  or 
whispered  conversations  at 
counsel  tables.  Also  barred  by 
the  ruling  are  pictures  of 
chamber  conferences,  talks 
between  attorneys  and 
clients,  witnesses  and  other 
lawyers. 

Judges  will  continue  to  have  discretion  in  deter¬ 
mining  on  a  case-by<ase  basis  whether  to  admit 
photographers  to  any  trial  proceedings. 

The  ruling  is  an  outgrowth 
of  the  O.J.  Simpson  trial, 
which  raised  concerns  by 
some  jurists,  lawyers  and  the 
public  about  its  “circus” 
atmosphere,  although  the 
frenzied  aspects  of  the  case 
occurred  outside  the  court¬ 
house. 

In  addition  to  the  task 
force  recommendations.  Gov. 

Pete  Wilson  had  asked  for  a 
complete  ban  on  televising 
criminal  trials. 

However,  State  Attorney 
General  Dan  Lungren  and  for¬ 
mer  Attorney  General  John 
K.Van  De  Kamp  suggested 
that  the  news  media  be  per¬ 
mitted  to  plead  their  case  for 
cameras  before  individual 
judges. 

The  fallout  from  the 
Simpson  trial  began  even 
before  the  ruling. 

Cameras  were  barred 


from  the  Menendez  brothers’  double  murder 
trial  and  in  the  Polly  Klaas  murder-kidnap  trial  in 
San  Jose. 

In  a  Los  Angeles  Times  story  on  the  new  ruling, 
appellate  court  justice  Richard  Huffman,  who  head¬ 
ed  the  task  force,  was  quoted  as  saying  he  believed 
the  council’s  order  will  result  in  complete  camera 
bans  in  some  courtrooms. 

He  predicted,  however,  that  as  memories  of  the 
Simpson  trial  fade,  judges  will  become  more  recep¬ 
tive  to  allowing  photographers  in  their  court¬ 
rooms. 

Meanwhile,  a  bill  is  pending  in  the  California  leg¬ 
islature  that  would  allow  police  to  cut  off  TV  cov¬ 
erage  of“law  enforcement  emergency  incidents.” 

David  Bartlett,  president  of  the  Radio-Television 
News  Directors  Association  (RTNDA),  termed  the 
measure  a  “totalitarian  response  to  a  problem  that 
doesn’t  exist.” 

“It’s  dangerous  and  unconstitutional  to  give 
police  this  kind  of  power  to  control  news  cover¬ 
age,”  he  added.  “There  is  no  credible  evidence  that 
live  coverage  of  police  activity  serves  any  purpose 
other  than  to  protect  the  interests  of  the  public 
from  the  potentially  unlawful  activities  of  the 
police.” 
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BY  CAROLYN  MAGNUSON 

He  Saved  A  Million 
On  A  Modest  Salary 


Syndicated 
personal  finatice 
columnist 
Humberto  Cruz 
explains  hoiv 
bis  fortune  was 
accumulated 


Humberto  cruz  may  not  have  won 
a  Pulitzer  Prize  yet,  but  he  has 
accomplLshed  a  feat  which  should 
inspire  no  less  awe  in  the  profession. 
He  managed  to  save  a  million  dol¬ 
lars  on  a  journalist’s  salary. 

Cruz,  a  personal  finance  columnist  for  the  Fort 
Lauderdale  Sun-Sentinel  and  Tribune  Media 
Services;  and  his  wife,  Georgina,  a  freelance  writer, 
have  amassed  a  fortune  despite  never  even  flirting 
with  six-figure  salaries. 

The  list  of  items  they  have  paid  for  from  their 

_  savings  reads  like  the  prize 

list  on  a  game  show  —  an 
expensive  home  in  Florida, 
bouglit  and  paid  for  with 
cash;  a  6l-inch  color  TV;  col¬ 
lege  tuition  for  their  daugh¬ 
ter.  Now,  they  are  planning  a 
cruise  around  the  world  and 
contributing  to  what  Cruz 
calls  “the  Mercedes  account.” 
Eventually,  said  the  colum¬ 
nist,  he  will  replace  his  “per¬ 
fect”  1991  Toyota  Tercel  with 
something  more  upscale. 

Cruz,  51,  earned  the  good  life  the  old-fashioned 
way.  He  saved  for  it.  Bit  by  bit,  by  scrimping  and 
saving  and  reusing  tin  foil,  Cruz  socked  away 
enough  to  bring  his  net  worth  to  over  a  million 
dollars. 

Now,  he  is  teaching  others  to  do  the  same, 
through  his  popular  colunrn,  a  newsletter  and  per¬ 
sonal  appearances  throughout  the  country. 

When  it  comes  to  accumulating  a  fortune,  Cruz 
said,  “the  key  is  consistency.The  little  things  you  do 
every  day  add  up  to  more  than  the  big  things  you 
do  every  once  in  a  while.” 

Cruz’s  professional  achievements  are  no  less 
impressive  than  his  financial  ones,  considering  that 
this  journalist  barely  spoke  a  word  of  English  when 
he  fled  Castro’s  Cuba  with  his  parents  in  I960. 
After  a  brief  stay  in  New  York  City,  Cruz’s  father 
was  transferred  to  a  job  in  Kansas  City,  and  the 
family  settled  into  culture  shock.  Cruz’s  knowledge 
of  English  was  so  limited  that  he  had  to  repeat  his 
first  year  of  high  school. 

Just  as  he  amassed  his  million,  Cruz  learned 
English  by  a  steady,  diligent  path.  He  would  sit 

Carolyn  Magnuson  is  a  freelance  writer  and 
attorney  in  Waltham,  Mass. 


down  at  night  with  Reader’s  Digest  and  his 
English-language  dictionary,  translating  each  word 
until  he  finished  the  story. 

“1  liked  Reader’s  Digest  because  the  articles 
were  short,”  Cruz  said. 

Within  a  few  years,  his  English  and  academic 
performance  improved  enough  to  earn  him  a 
scholarship.  Cruz  completed  junior  college  and 
headed  to  the  University  of  Miami,  where  he 
received  a  degree  in  economics  and  communica¬ 
tions.  With  the  help  of  the  scholarship,  his  entire 
college  career  cost  him  $828. 

Then  Cruz  took  a  job  writ¬ 
ing  obituaries  for  the  Kansas 
City  (Mo.)  Star,  but  he  did 
not  linger  in  that  position  for 
long.  During  his  first  day  on 
the  obit  desk,  a  prominent 
local  citizen  died  in  a  plane 
crash,  taking  Cruz’s  story  into 
a  lead  section.  Shortly  there¬ 
after,  he  offered  to  fill  in  for  a 
vacationing  education 
reporter.  Almost  immediately, 
the  teachers  called  a  strike, 
and  the  rookie  reporter  had  a 
byline  on  Page  One. 

But  the  weather  in  Kansas 
City  was  not  to  Cruz’s  liking, 
and  he  soon  found  himself 
yearning  to  go  back  to 
Miami.  Cruz  then  did  what 
he  calls  “the  one  foolish  thing 
I’ve  ever  done.”  Without  a 

job  or  a  place  to  live  waiting  for  him,  Cruz  took  his 
personal  fortune  of  $2,000,  quit  the  Star,  and  head¬ 
ed  to  south  Florida. 

In  his  typical  frugal  feshion,  Cruz  found  cheap 
accommodations,  renting  a  porch  for  $10  a  week. 
He  worked  briefly  in  the  insurance  industry  before 
returning  to  journalism,  covering  Deerfield  Beach 
for  the  Sun-SentineFs  evening  newspaper  and 
eventually  moving  to  the  Miami  Herald  to  cover 
the  Hispanic  community. 

Cruz  returned  to  the  Sun-Sentinel  in  1981,  had  a 
stint  editing  the  Exito!  Spanish-language  publica¬ 
tion,  and  then  began  editing  what  became  a  popu¬ 
lar  personal  finance  column. 

Because  of  his  experience  and  adeptness  with 
his  own  money,  Cruz  was  hired  as  a  full-time  per¬ 
sonal  finance  writer  when  the  Sun-Sentinel  decid¬ 
ed  to  expand  its  coverage. 


"The  little  things  you  do  every 
day  add  up  to  more  than  the 
hig  things  you  do  every  once  in 
a  while." 

—  Humherto  Cruz 
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Cruz  receives  60  to  70  letters  per 
week  from  readers  seeking  advice.  His 
popularity  may  stem  from  the  way  he 
attempts  to  make  complicated  financial 
subjects  accessible  to  the  average  per¬ 
son.  Cruz’s  writing,  like  his  lifestyle, 
doesn’t  have  a  lot  of  glitter. 

“I’m  not  flashy,  but  I’m  clear,”  he  said. 

Cruz  has  also  begun  publishing  a 
newsletter  called  Winning  at  the 
Savings  Game  with  Humberto  Cruz.  It 
offers  tips  on  everything  from  promis¬ 
ing  mutual  funds  for  your  retirement 
savings  to  stretching  a  botde  of  laundry' 
detergent.  Cruz’s  wife,  Georgina,  is  a  reg¬ 
ular  contributor. 

When  it  comes  to  giving  his  wife 
credit  for  helping  him  amass  his  for¬ 
tune,  Cruz  is  anything  but  stingy.  His  fru¬ 
gal  lifestyle  could  push  even  the  most 
patient  spouse  to  the  limit,  but  Cruz 
found  a  kindred  spirit  when  he  met 
Georgina  in  1971.  She  is  a  femme  fru- 
gale  who  can  stretch  a  dollar  until  it 
nearly  rips  in  two. 

The  couple  married  and  spent  seven 
years  living  with  their  young  daughter 
in  one-  and  two-bedroom  apartments, 
scraping  together  money  for  a  down 
payment  on  a  house. 

Once  the  Cruzes  bought  their  first 
home  for  $50,000,  good  luck  in  the  real 
estate  maritet  was  a  factor  in  their  esca¬ 
lating  worth.  In  1979,  they  decided  to 
buy  a  more  expensive  house  in  a  more 
affluent  area  for  the  sake  of  getting  their 
daughter  a  better  education.The  house 
they  purchased  for  $50,000  sold  for 
$75,000  just  a  few  years  later.  However, 
buying  the  new  house  required  a 
$100,000  mortgage. 

“The  night  before  the  closing,  my 
wife  woke  me  up  asking  if  we  could 
afford  the  mortgage,”  Cruz  recalled.  He 
reassured  her,  but  he  himself  had 
doubts  whether  they  could  afford  their 
new  home  with  their  combined  salaries 
of  about  $45,000. 

After  moving  in,  the  Cruzes  made  a 
pact  to  pay  off  the  mortgage  within 
three  years.  They  religiously  put  any 
extra  money  toward  the  debt,  instruct¬ 
ing  the  bank  to  apply  the  extra  funds 
toward  the  principal,  not  the  interest. 
While  many  consider  extending  a  mort¬ 
gage  for  the  sake  of  deducting  the  inter¬ 
est,  Cruz  took  a  long-term  view.  Paying 
off  the  mortgage  quickly  saved  him 
thousands  of  dollars  in  interest  which 
he  could  put  to  better  use. 

The  Cruzes  decided  to  put  the 
$1,052  per  month  they  had  been  pay¬ 


ing  for  the  mortgage  into  investments. 

“We  knew  we  didn’t  need  that 
money  to  live,”  he  noted.  “We  discovered 
that  while  paying  off  the  mortgage.  So 
we  said  why  not  put  that  money  toward 
our  future?” 

The  Cruzes  have  been  earning  an 
average  of  18%  per  year  on  the  money. 
Once  the  pile  began  building,  the 
momentum  grew  by  what  has  been 
called  one  of  the  greatest  inventions 
ever  —  compound  interest.  Last  year,  the 
couple  earned  more  from  their  invest¬ 
ment  income  than  from  their  combined 
salaries. 

Cruz  is  adamant  that  the  point  of  all 
his  saving  is  not  to  simply  acquire 
wealth.  He  sees  money  as  a  tool  or 
resource,  not  an  end  in  itself. 

“You  can’t  make  money  the  most 
important  priority,”  he  commented. 
“Otherwise  you  can’t  have  any  fun 
with  it.” 

Despite  his  wealth,  Cruz  has  no 
desire  to  quit  working. 

“I  get  too  much  pleasure  from  what  I 
do,”  he  said.  “My  goal  is  to  keep  having 
that  feeling.” 


Viets’  column  will 
move  to  syndicate 

Elaine  viets  is  moving  her  St.  Louis 
Post-Dispatch  column  from  Scripps 
Howard  News  Service  to  United  Feature 
Syndicate,  effective  July  8. 

Viets  has  written  her  award-winning 
humor  column  on  “love,  life  and  mar¬ 
riage”  since  1979. 

She  is  also  the  author  of  several  books, 
including  Urban  Affairs:  The  Viets  Guide 
to  Sex,  Travel  and  Anything  Else  That 
Will  Sell  This  Book.  Coming  next  year 
from  Andrews  and  McMeel  is  How  to 
Commit  Monogamy. 

Viets,  whose  agent  is  former  United 
executive  David  Hendin,  has  also  done 
radio  and  TV  work. 

New  tech  material 
in  ‘Cutting  Edge’ 

A  PACKAGE  CONTAINING  Los 
Angeles  Times  coverage  of  the  new 
technologies  is  being  offered  by  the  Los 
Angeles  Times  Syndicate. 

Each  week,  “The  Cutting  Edge”  pack¬ 
age  includes  five  articles  and  columns, 
along  with  photos  and  graphics. 


There  is  a  cover  story;  a  “Postcard  from 
Cyberspace”  feature,  by  Daniel  Akst,  on 
how  the  business  world  is  using  the 
Internet;  a  review  of  a  CD-ROM  comput¬ 
er  game;  a  “Tech  Careers”  column;  and 
one  or  more  brief  articles  on  new  inno¬ 
vations. 

Several  artists  are 
mad  at  magazine 

A  SPECIAL  ISSUE  of  the  New  Yorker 
magazine  was  devoted  to  articles 
and  cartoons  with  a  “Black  in  America” 
theme. 

But  while  a  number  of  the  stories  in 
the  April  29/May  6  edition  were  by 
African-American  writers,  all  but  one  of 
the  black-themed  cartoons  were  by 
white  creators. 

Maybe  this  wasn’t  too  surprising  at  a 
magazine  where  all  the  regularly  con¬ 
tributing  cartoonists  seem  to  be  white. 
But  there  was  more  to  the  story. 

The  Village  Voice,  in  a  May  7  piece  by 
Richard  Goldstein,  reported  that  the  New 


Adanta  hasnl 
received  this  kind 
of  coverage  since 
the  tast  torch 
went  through 

Olympic  Columns 
by  Jerry  Schwartz 

Jerry  Schwartz,  managing  editor 
for  The  Atlanta  Bureau,  has  cov-' 
ered  Atlanta’s  Olympic  effort  from 
its  beginning  in  1987.  Order  his 
weekly  column  on  bcffikground,, 
insights  and  nuance  of  the  1996 
Atlanta  Olympic  games.  Columns 
begin  in  June  a’Kl  move  until  the 
games  end. 

COPLEY 
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To  order  Olympic  Cokarr® 
by  Jerry  Schwartz  call  (800)  238-6196 
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Yorker  solicited  the  work  of  nine  black 
cartoonists  for  the  special  issue  —  and 
purchased  eight  cartcxjns  from  among 
them.  But  only  one  of  the  eight  was  pub¬ 
lished,  with  the  Voice  quoting  New 
Yorker  editors  as  being  “nervous”  about 
the  cartoons  and  finding  some  of  the 
submissions  “more  difficult  for  people  to 
handle  than  had  been  anticipated.” 

Among  the  nine  contacted  were 
“Jump  Start”  creator  Robb  Armstrong  of 
United  Feature  Syndicate  (the  cartoonist 
who  made  the  Neu'  Yorker  cut),  “Curtis” 
creator  Ray  Billingsley  of  King  Features 
Syndicate  and  “Where  I’m  Coming  From” 
creator  Barbara  Brandon  of  Universal 
Press  Syndicate. 

In  a  letter  published  in  the  May  21 
Voice,  Brandon  stated,  “As  one  of  the 
black  cartoonists  whose  work  they  pur¬ 
chased  but  did  not  print,  I  have  to  say  I’m 
proud  to  be  among  those  whose  work 
they  considered  ‘more  difficult  for  peo¬ 
ple  to  handle  than  had  been  anticipated.’ 

“What  could  be  better  for  a  cartoonist 
than  being  published  in  the  New  Yorker? 
I’m  here  to  say  being  a  black  cartoonist 
whose  woiic  made  them  too  ‘nervous’  to 
print  is.” 

The  Voice  also  ran  the  accepted-but- 
not-published  cartoons  by  Brandon  and 
her  father,  Brumsic  Brandon  Jr.,  an  editor¬ 
ial  cartoonist  who  formerly  did  the 
“Luther”  comic  for  the  Los  Angeles  Times 
Syndicate. 

Barbara  Brandon  told  E&P  that  the 
New  Yorker  issue  had  “interesting  black 
writers  talking  about  interesting  black 
issues,  but  fell  short  on  black  cartoons.” 

Billingsley  recalled  that  New  Yorker 
carttxrn  editor  Lee  Lorenz  phoned  him 
at  the  last  minute  to  request  cartoons. 

Although  pressed  by  other  deadlines, 
Billingsley  managed  to  fax  Lorenz  sketch¬ 
es  of  a  number  of  ideas  —  of  which  two 
were  accepted. 

“Then  the  magazine  comes  out,  I  flip 
through  it  and  see  nothing,”  Billingsley 
told  £'6?/’.“They  didn’t  tell  me  in  advance 
that  they  weren’t  running  them.” 

The  “Curtis”  creator,  who  has  extensive 
gag  cartoon  experience,  said  he  is  upset 
at  the  way  the  magazine  handled  the  sit¬ 
uation.  But  he  added  that  problems  for 
black  cartoonists  “go  a  lot  deeper  than 
the  New  Yorker? 

Billingsley  noted  that  he  can’t  remem¬ 
ber  a  black  artist  ever  being  nominated 
for  a  National  Cartoonists  Society  (NCS) 
award,  that  it  is  harder  for  black  cartoon¬ 
ists  to  get  book  collections  and  calendars 
published,  and  that  he’s  been  told  that 


“I'll  have  The  'Ribs-Lite  Platter'  with  sweet  potato  tofu 
and  the  low-cal  collard  greens." 


Barbara  Brandon  and  Ray  Billingsley 
created  these  cartoons,  which  were 
accepted  but  not  published  by  the  New 
Yorker.  The  magazine,  citing  a  60-day 
waiting  period,  declined  to  give  E&P 
permission  to  run  the  Robb  Armstrong 
cartoon  that  appeared  in  its  "Black  in 
America"  issue. 

“Curtis”  would  have  many  more  than  260 
newspaper  clients  if  it  starred  a  white 
rather  than  black  kid. 

“It  does  seem  to  matter  if  jou’re  black 
or  white,”  Billingsley  observed. 

How  does  Armstrong  feel  about  all 
this? 

The  “Jump  Start”  creator  said  he  was 
“thrilled”  to  have  a  cartoon  published  in 
the  Neu’  Yorker,  and  added  that  it  proba¬ 
bly  helped  that  he  has  studied  and 
admired  the  magazine’s  style  of  humor 
for  years. 

“I  had  an  acute  awareness  of  what 
would  work  for  the  Neu’  Yorker?  said 
Armstrong. 

But  Brandon  said  the  magazine,  when 
it  asked  for  cartoons,  told  her  that  they 
didn’t  have  to  be  in  the  Neu’  Yorker  style. 


Armstrong  did  note  that  the  magazine 
is  “very  picky,”  and  that  it’s  not  surprising 
that  many  cartoons  weren’t  published. 
He  said  this  was  the  case  with  three  of 
the  four  ideas  he  submitted. 

Lorenz  told  E&P  that  the  New  Yorker 
often  buys  many  more  cartoons  than  it 
publishes  in  special  issues. 

“What  makes  this  different  is  that  we 
don’t  usually  solicit  cartoons,”  he  added. 
“The  people  who  were  asked  to  send 
material  may  have  felt  there  was  an 
unspoken  agreement  to  publish  it.  But 
there  was  no  guarantee,  which  we  made 
clear  upfront.” 

Billingsley,  however,  said  this  was  not 
made  clear  upfront. 

Was  content  a  factor  in  the  accepted 
cartoons  not  being  published?  “1  don’t 
think  so,  or  we  wouldn’t  have  bought 
them  in  the  first  place,”  replied  Lorenz, 
who  said  the  New  Yorker  also  doesn’t 
publish  some  of  the  cartoons  submitted 
by  its  regular  contributors. 

Armstrong  acknowledged  that  “it’s 
frustrating  to  get  rejected,”  but  noted  that 
the  black  cartoonists  invited  to  submit 
work  to  the  New  Yorker  at  least  still  have 
a  forum  in  media  such  as  newspapers. 

—  David  Astor 

Caen  tells  readers 
that  he  has  cancer 

Herb  CAENTOLD  readers  in  a  recent 
column  that  he  has  inoperable  lung 
cancer. 

“And  so,  in  a  lightning  flash,  I  passed 
from  the  land  of  the  well  to  the  world  of 
the  unwell,  where  I  will  now  dwell  for 
what  I  hope  is  a  long  time,”  wrote  the  80- 
year-old  Caen,  who  has  penned  his  San 
Francisco  Chronicle  gossip  feature  since 
1938. 

The  once-daily  column,  of  which  some 
installments  are  syndicated  by  Chronicle 
Features  and  the  New  York  Times  News 
Service,  will  now  appear  no  more  than 
three  times  a  week. 

On  a  more  positive  note,  a  bayfront 
promenade  along  the  Embarcadero  in 
San  Francisco  has  been  named  “Herb 
Caen  Way.” 

Writers  will  meet 

The  NATIONAL  SOCIETY  of  News¬ 
paper  Columnists  will  meet  July  18- 
21  at  Utah’s  Snowbird  Resort. 

The  convention  host  is  Salt  Lake  City 
Deseret  News  columnist  Dennis  Lythgoe. 
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Ochs 

Continued  from  page  1 7 

than  anything  I  can  remember  in  my 
newspaper  career.” 

His  ethics  were  that  strong.  When 
Ochs  could  least  afford  to  remove  every 
smutty  advertiser,  he  instituted  rigid 
advertising  standards.  To  create  “a  high 
standard  newspaper  clean,  dignified  and 
trustworthy,”  he  eliminated  editorial  bias 
and  free  publicity. 

When  his  famous  phrase,  “All  the 
News  TThat’s  Fit  to  Print”  was  attacked  as 
arrogant,  Ochs  offered  $100  for  an 
impnwement.  None  surfaced. 

As  a  businessman,  Ochs  had  vision  and 
sound  judgment.  In  1898,  when  circula¬ 
tion  was  26,000  and  50,000  was  needed 
to  make  a  profit,  rather  than  raise  the 
price  of  the  paper  fnim  3^  to  5<t  as 
advised,  he  cut  it  to  It.  Everyone  was 
amazed  when  circulation  jumped  to 
75,000. 

He  also  embraced  all  the  new  tech¬ 
nology  —  telephones,  typewriters,  wire¬ 
less  —  putting  the  Times  ahead  of  the 
competition. 

At  the  outset,  Ochs  introduced  the 
Sunday  magazine  and  Ixxik  review  sec¬ 
tions  and  created  the  “newspaper  of 
record”  for  businessmen  by  trimming  the 
padded  financial  reports  and  publishing 
court  dockets  in  fuU.The  paper  may  have 
been  duller  than  Hearst’s  and  Pulitzer’s, 
but  at  least  his  stayed  afloat. 

“The  man  who  went  around  turning 
off  the  lights”  was  indeed  efficient  and 
demanding.  Yet,  he  wisely  hired  brilliant 
people,  encouraging  their  growth.  Ochs 
wasn’t  cowed  by  intellectuals,  but  hated 
advertising  his  own  limited  schooling. 
Once  asked  to  referee  a  Harvard-Yale 
debate,  he  declined  ““on  the  theory  that 
the  higher  a  monkey  climbs  the  more  he 
shows  his  tail.” 

On  Jan.  18,  1904,  Ochs’  11-year-old 
daughter  laid  the  cornerstone  of  a  24- 
story  tower  above  42nd  Street.  When  the 
Times  moved  there  from  41  Park  Row, 
Longacre  Square,  where  Broadway 
crossed  Seventh  Avenue,  it  became  Times 
Square.  (In  1913,  the  Times  moved  to 
43rd  St.  and  the  Times  Tower  was  sold  in 
1960.) 

Another  of  Ochs’  innovations  that  still 
exists  is  “New  York’s  100  Neediest 
Cases.”  After  being  accosted  by  a  beggar 
and  wondering  whether  the  less  fortu¬ 
nate  were  remembered  at  holiday  time, 
he  made  the  charity  his  pet  project.  The 
first  article  on  Dec.  15,  1912,  featured 
brief  stories  as  reported  by  charitable 
enterprises.  Contributions  were  $177.  In 
1994-95,  donors  gave  $4.5  million. 

For  all  his  charity,  Ochs  was  a  man  of 


his  time  regarding  women.  Though  he 
adored  his  wife  and  mother,  females 
weren’t  permitted  to  work  in  the 
Tennessee  office.  In  New  York,  Ochs  uni¬ 
laterally  decided  to  move  his  family  into 
a  house  with  a  large  family  so  his  only 
child  would  have  playmates. 

Fortunately  for  Ochs,  Effie  endured  his 
Victorian  ideas  silently. 

Nan  Robertson  is  less  forgiving  in  The 
Girls  in  the  Balcony  —  Women,  Men 
and  The  Neu>  York  Times,  in  which  she 
compares  Ochs  to  James  Gordon 
Bennett,  “the  worst  misogynist  among 
publishers  in  the  19th  century,”  who 
once  strode  into  his  office,  bellowing, 
“Who  are  these  females?  Fire  them  all!” 

Though  Robertson  allows  that  Ochs 
was  “a  Southern  gentleman”  and  never  so 
coarse,  “he  believed  women  belonged  at 
home  and  certainly  not  on  a  newspaper; 
he  fought  personally  in  his  paper’s  edito¬ 
rials  against  women’s  right  to  vote  .... 
During  the  four  decades  that  Adolph 
Ochs  held  sway,  only  four  women 
worked  as  reptrrters  in  the  Times  city 
room.” 

On  his  25th  anniversary  as  publisher, 
Ochs  estimated  total  earnings  at  $100 
million.  But  his  successes  exacted  a  toll. 
In  1918,  he  lapsed  into  a  deep  depres¬ 
sion  stemming  from  his  editor’s  blunder. 

Informed  that  Austria  was  suing  for 
peace.  Miller  called  for  acceptance  in  his 
editorial.  The  public  interpreted  this  as 
negotiating  with  the  enemy  and  caused  a 
worldwide  furor.  Though  Ochs  wasn’t 
involved,  he  received  3,000  telegrams 
denouncing  him.  Humiliated  and 
stunned,  he  seriously  considered  retiring. 

Three  years  later,  he  collapsed  from 
overwork,  overeating  and  sleep  depriva¬ 
tion. 

In  1933,  Ochs  suffered  a  serious  heart 
attack  and  died  of  a  cerebral  hemorrhage 
two  years  later  in  1935,  at  age  77. 

His  son-in-law,  Arthur  Hays  Sulzbeiger, 
who  had  started  at  the  bottom  several 
years  before,  took  charge.  An  equally 
modest  man  who  would  run  the  paper 
for  26  years,  Sulzberger  often  started  a 
speech  by  sharing  his  system  of  becom¬ 
ing  publisher  of  a  great  newspaper: 
“Marry  the  boss’s  daughter.” 


Memory 

Continued  from  page  13 

Federation  of  Newspaper  Publishers 
(FlEJ)  then-president  K.  Prescott  Low, 
publisher  of  the  Quincy,  Mass.,  Patriot 
Ledger. 

“These  men  and  women  have  each 
paid  the  ultimate  price,”  he  said  of  those 
memorialized.  “In  doing  so,  they  have 


each  helped  to  ensure  the  future  of  a 
free  and  independent  press  around  the 
world. 

“Their  sacrifice  has  reminded,  and  wiU 
continue  to  remind,  generations  of  jour¬ 
nalists  of  the  risks  and  of  the  dedication 
that  news  gathering  requires  in  free  soci¬ 
eties,”  Low  said.  “More  importantly,  this 
memorial  will  remind  current  and  future 
generations  of  individual  citizens  ...  of 
the  linkage  between  a  free  press  and  a 
free  society.” 

The  ceremony  closed  with  a  bagpiper 
playing  “Amazing  Grace”  and  a  prayer 
from  the  Rev.  Canon  John  Oates  of  St. 
Bride’s  Church  in  London,  often  called 
the  Journalists’  Church  because  many 
services  for  slain  journalists  have  been 
held  there. 


Shop  Talk 

Continued  from  page  48 

award,  the  Golden  Pen  of  Freedom  from 
the  FlEJ,  1  feel  great  satisfaction,  because 
1  think  that  1  had  to  overcome  myself 
many  times  to  reach  this  point. 

1  had  to  open  myself  to  that  creative, 
beautiful  and  unconquerable  reality 
which  we  all  carry  under  our  skin  s<j  that 
1  could  be  bom  again. 

Thus,  1  found  some  sense  amid  sex, 
drugs,  intolerable  violence  and  submis¬ 
sion. 

1  found  the  fascinating  meaning  of 
establishing  with  others  a  voluntary 
agreement  for  mutual  benefit.  I  am  an 
ancient,  vital  and  sensitive  impulse  in  an 
interdependent  world. 

Today,  that  1  find  myself  amid  so  many 
celebrities,  1  cannot  neglect  to  say  that 
on  this  same  date  and  time,  five  years 
ago,  1  was  being  judged  by  a  communist 
tribunal  which  condemned  me  to  10 
years’  imprisonment  for  daring  to  organ¬ 
ize  a  small,  four-man  army  feared  by  all 
the  modalities  of  despotism:  an  unbiased 
intelligence,  a  receptive  heart,  its  mixed 
message  and  a  media. 


Workshop 
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with  a  cheer  which  wxs  many  a  noble 
fellow’s  death  cry  they  flew  into  the 
smoke  of  the  batteries;  but  ere  they  were 
lost  from  view,  the  plain  was  strewed 
with  their  bodies  and  with  the  carcasses 
of  horses.” 

Such  a  pace  cannot,  of  course,  be  sics- 
tained.  Every  climax  deserves  a  denoue¬ 
ment,  and  Russell  has  his.  He  wraps  up 
the  loose  ends.  Then  he  lists  the  cxsual- 
ties.And  thus  ends  the  melancholy  tale. 
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PROFESSOR  IS  A  HOOKER 

As  Ryerson  officials  finished  its  ques¬ 
tioning  of  Hannon’s  students,  he  became 
immersed  in  another  sexual  brush  fire. 

The  Toronto  Sun  was  given  a  copy  of 
Fuse,  an  arts  magazine,  that  included  a 
publicity  photo  of  Hannon  posing  in  a 
film  short  on  the  life  of  a  prostitute. 

The  five-minute  segment,  part  of  a 
longer  feature  called  Symposium,  was 
scheduled  to  be  shown  later  this  year  at 
the  Lesbian  and  Gay  Film  Festival  in 
Toronto. 

The  Sun  wanted  to  know  if  Hannon 
was  playing  a  role  he  knew  from  real  life 
experiences,  and  learned  later  from  the 
movie  producer  that  it  was  indeed  auto¬ 
biographical. 

“I  couldn’t  bring  myself  to  lie  to  the 
paper,”  Hannon  said.  “I  told  them  I  was  a 
part-time  prostitute.  I  knew  it  would 
eventually  come  out  anyway.” 

Hannon  told  the  Sun  he  enjoyed  his 
life  as  a  hooker  and  had  no  intentions  of 
giving  it  up.  “A  lot  of  people  have  to  get 
grants,”  he  laughed  to  a  Sun  interviewer. 

The  Sun  trumpeted  its  new  disclosure 
on  its  front  page,  with  a  bulky,  three-inch 
headline:  “Ryerson  Prof:  I’m  a  hooker.” 

And  then  Hannon  provided  explicit 
details  of  his  after  hours  activities  to  the 
Ryersonian. 

Hannon  told  Christine  Purdy,  a  Ryer¬ 
sonian  reporter,  that  he  had  serviced 
more  than  2,000  mostly  middle-aged 
men,  many  of  them  married,  for  the  same 
standard  $50  fee. 

“There  was  a  man  who  wanted  me  to 
stand  naked  on  the  bed  and  he  would 
stuff  $20  into  my  mouth  and  I  was  to  try 
and  talk  dirty  to  him  while  he  jerked  off 
listening  to  me,”  he  informed  the  young 
reporter. 

Hannon  told  her  he  had  serviced 
clients  who  were  in  wheelchairs,  with¬ 
out  limbs  and  some  who  dressed  up  in 
baby  clothes  and  asked  him  to  defecate 
on  them. 

That  confession  to  the  student  news¬ 
paper  appalled  the  Ryerson  administra¬ 
tion,  which  felt  its  reputation  was  taking 
a  relendess  public  pounding. 

“When  you  have  an  individual  who 
willingly  defecates  on  other  people  for 
$50  and  is  proud  of  it,  I  say  there  are  lim¬ 
its,”  Ryerson  President  Claude  Lajeunesse 
told  the  Ottawa  Citizen. 

Ryerson  suspended  Hannon  with  pay 
one  week  before  the  semester  ended  and 
forbade  him  from  appearing  on  campus, 
a  move  that  threw  his  class  into  chaos. 

The  students  protested  en  masse, 
pointing  out  they  needed  Hannon  to 


evaluate  their  three-month-long  freelance 
writing  projects  that  he  had  been  super¬ 
vising. 

The  university  cut  its  losses  by  allow¬ 
ing  Hannon  to  edit  and  mark  the  student 
projects,  but  insisted  he  collect  them 
from  the  journalism  department  secre¬ 
tary  at  an  off-campus  meeting  place. 

Dewson,  the  university  vice  president, 
then  issued  a  dual  ruling:  clearing  Han¬ 
non  of  lecturing  on  pedophilia,  but  find¬ 
ing  him  guilty  of  “conduct  unbefitting  a 
member  of  the  teaching  community.”  For 
his  sexual  revelations  to  the  media,  Ryer¬ 
son  said  Hannon  had  violated  the  univer¬ 
sity  collective  bargaining  agreement, 
gave  him  a  letter  of  discipline,  and  per¬ 
mitted  him  back  on  campus  to  teach  his 
class  for  the  spring  semester. 

But  Angela  Ross,  a  CUPE  union  repre¬ 
sentative,  said  the  university  violated 
Hannon’s  due  process  rights  and  his  aca¬ 
demic  freedom. 

“We  called  Gerald  right  after  this 
started  and  told  him  we  were  going  to 
fight  for  him,”  she  said. 

ETHICS  OR  ACADEMIC  FREEDOM 

But  Heather  Bird  of  the  Sun  and  Bron- 
wyn  Drainie  of  the  Globe  and  Mail  insist 
Hannon  had  violated  journalism  ethics 
by  his  behavior. 

Bird  says  Hannon  violated  a  joumali.sm 
code  of  ethics  in  his  Body  Politic  article 
because  he  knew  of  a  sexual  encounter 
between  an  adult  male  and  an  underage 
boy. 

“This  is  not  about  academic  freedom,” 
Bird  said  “He’s  teaching  journalism.  The 
boy  was  well  below  the  age  of  consent. 
Hannon  should  have  identified  the  peo¬ 
ple  in  that  incident.  Ryerson  should  not 
have  hired  him  in  the  first  place.” 

The  Toronto  Metro  Police  investigated 
Hannon’s  role  in  the  incident  after  Bird 
mentioned  it  in  one  of  her  columns,  then 
dropped  it  because  there  was  no  wit¬ 
nesses. 

And  Hannon  said  he  never  really  knew 
the  depths  of  the  incident  he  described 
because  the  boy  and  the  man  were  in  a 
sleeping  bag  and  he  could  not  see  what 
was  actually  going  on. 

But  Don  Obe,  director  of  the  Ryerson 
magazine  program,  said  the  issue  is 
strictly  a  fight  about  free  speech  and  aca¬ 
demic  freedom. 

“There  are  really  only  a  few  journal¬ 
ists  who  think  Gerald  is  a  menace  to 
society,”  said  Obe,  a  former  editor  of 
Toronto  Life  magazine.  “This  is  strictly 
about  freedom  of  speech.  It  all  hap¬ 
pened  because  he  was  candid  with 
reporters.  He  has  been  slandered.  He’s  a 
freelance  writer  and  there  already  are 
some  clients  who  have  told  him  they 


won’t  use  his  work.” 

Murdoch  of  the  Globe  and  Mail  said 
the  controversy  hasn’t  affected  Hannon’s 
relationship  with  the  paper. 

“We’ll  use  Gerald  the  way  we  always 
have,”  she  said.  “About  once  or  twice  a 
year.  He  is  provocative.  He  takes  readers 
to  places  they  don’t  ordinarily  go.  But  we 
have  heard  enough  of  his  views  on  sex 
for  a  while.” 

The  Globe  and  Mail,  in  fact,  assigned 
Hannon  a  short  article  for  one  of  its  end- 
of-the-year  wrap-ups,  just  as  the  debate 
on  Hannon  was  heating  up.  And  he  iden¬ 
tified  himself  as  an  instructor,  a  prosti¬ 
tute,  and  a  part-time  journalism  instruc- 


NEWSPAPERS  SPEAK 

The  Globe  and  Mail  editorial  page 
also  stood  up  for  Hannon,  insisting  col¬ 
lege  students  needed  exposure  to  people 
with  extreme  views,  and  warned  against 
making  someone  a  scapegoat  because  of 
his  private  life. 

“If  this  is  our  standard,  then  perhaps 
we  ought  to  seek  out  those  academics 
who  have  purchased  the  services  of  Mr. 
Hannon  and  his  escort-service  peers  —  a 
far  larger  group  to  hound  out  of  the  class¬ 
room,”  the  paper  said. 

“Mr.  Hannon  is  a  man  of  ethics  —  not 
everybody’s  ethics,  but  consistent  ethics 
nonetheless  —  and  sees  no  reason  to 
hide  his  private  identity.  If  his  detractors 
are  successful,  hiding  will  be  the  only 
option  left  for  those  with  controversial 
views.” 

The  Toronto  Sun  threw  its  editorial 
weight  behind  Heather  Bird’s  columns 
on  Hannon,  and  suggested  that  his  views 
were  more  suited  to  a  soap  box  than  a 
classroom. 

“Is  the  free  speech  argument  here  that 
a  university,  a  tax-funded  institution,  is 
above  all  criticism  when  it  comes  to  its 
hirings  and  that  once  someone  is  hired 
he  can  say  whatever  he  likes?”  the  paper 
asked. 

“Many  of  Hannon’s  academic  defend¬ 
ers  insist  on  precisely  this  —  that  it 
would  be  appropriate  for  Hannon  to 
expound  his  views  on  pedophilia  at  any 
time  in  a  class  on  freelance  journalism. 
Well,  we  disagree.  Free  speech,  and  Han¬ 
non,  will  survive.” 

The  Toronto  Star,  where  Judy  Steed 
woiks,  said  Hannon  should  only  be  fired 
if  he  was  found  to  use  his  classroom  to 
proselytize  or  mislead  the  university,  if  he 
committed  a  crime. 

“Everyone  favors  free  speech  in  the 
abstract,”  the  paper  said.  “It’s  when  the 
speech  is  highly  popular  or  at  odds  with 
our  moral  values  that  it  becomes  tougher 
to  defend.” 
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NYT  subsidiary 
buys  wholesaler 

CITY  &  SUBURBAN  DeUvery 
Systems  Inc.,  a  subsidiary  of  the 
New  York  Tunes  Co.,  has  purchased 
Imperial  Delivery  Service  Inc.,  a  news¬ 
paper  wholesaler  that  distributes  news¬ 
papers  and  other  periodicals  through¬ 
out  Long  Island,  Westchester  and 
Fairfield  counties. 

“This  acquisition  will  allow  C&S 
Delivery  Systems  Inc.  to  expand  its 
newspaper  delivery,  sales  and  retail  mer¬ 
chandising  coverage  to  service  roughly 
85%  of  the  greater  New  York  market, 
including  New  York  City,  northern  and 
central  New  Jersey  and  the  counties  of 
Rockland,  Nassau,  Suffolk,  Westchester 
and  Fairfield,  Connecticut,”  said  John 
O’Reilly,  president  of  C&S  Delivery 
Systems  Inc. 

C&S  Delivery  Systems  Inc.  is  the 
major  distributor  of  the  New  York 
Times  in  the  New  York  metro  area. 

Charges  against 
two  reporters 
are  dismissed 

CHARGES  WERE  DISMISSED  against 
two  New  York  City  journalists  who 
were  arrested  for  trespassing  last  month 
at  the  Waldorf-Astoria  hotel. 

Judge  Robert  Sackett  of  the  New 
Yorii  City  Criminal  Court  said  that  the 
summonses  issued  to  New  York 
Observer  reporter  Andrea  Bernstein  and 
Wayne  Barrett  of  the  Village  Voice  were 
“legally  insufficient.” 

The  charges  stemmed  from  an  inci¬ 
dent  on  April  25  in  which  the  two 
reporters  were  arrested  after  they 
refused  to  leave  an  area  of  the  hotel 
where  a  fund-raising  dinner  was  being 
held  for  Gov.  George  Pataki. 

New  NNA  Award 

HE  NATIONAL  NEWSPAPER 
Association  has  announced  that  it 
will  present  a  new  Economic 
Development  Award  to  one  weekly  and 
one  daily  community  newspaper  later 
this  year. 

The  award  will  recognize  newspa¬ 
pers  that  have  been  involved  in  devel¬ 


oping  and  expanding  the  economic 
base  of  their  communities. 

A  monetary  prize  will  be  designated 
by  the  wirming  newspapers  for  a  com¬ 
munity  group  that  has  been  involved 
with  the  newspaper  in  a  successful  eco¬ 
nomic  development  project. 

Participation  is  open  to  any  NNA 
member  and  interested  participants 
should  contact  the  organization  for 
more  information. 

Students  explore 
Zapatista  uprising 

Students  AT  THE  school  of  journal¬ 
ism  at  the  University  of  California/ 
Berkeley  used  their  experiences  in 
Chiapas  to  put  together  the  most 
recent  issue  of  the  school’s  magazine, 
the  Pacific. 

A  little  more  than  two  years  after  the 
Zapatista  uprising,  the  Pacific  issue  cov¬ 
ers  the  social,  political,  economic  and 
environmental  aspects  of  the  Zapatista 
movement. 

UNC  to  honor 
deceased  student 

The  daily  tar  Heel,  the  student 
newspaper  serving  the  University  of 
North  Carolina  community,  will  sponsor 
a  new  journalism  award  in  the  memory 
of  one  of  its  staffers  who  died  in  a  fra¬ 
ternity  house  fire  last  month. 

The  Joanna  Howell  Fund  will  award 
biannual  prizes  of  up  to  $250  to  fund 
projects  and  expenses  accrued  in  pur¬ 
suing  a  story  or  photo  essay  that  the  stu¬ 
dent  would  otherwise  not  be  able  to 
afford. 

A  five-member  committee  comprised 
primarily  of  Tar  Heel  staffers  will  select 
the  projects  for  the  awards. 

Scholarship 

winner 

JOURNALIST  GEO  BEACH  has  been 
named  to  a  Jon  Davidoff  Scholarship 
tor  Journalists  at  the  40th  annual 
Wesleyan  Writers  Conference  at 
Wesleyan  University  in  Middletown, 
Conn. 

The  Davidoff  Scholarship  is  awarded 
to  a  member  of  the  press  based  on 


excellence  of  print  and  broadcast  work 
and  on  competitive  judging  of  creative 
writing.  Beach,  from  Alaska,  was  select¬ 
ed  for  his  fiction  writing. 

Authors  series 

SA  weekend  has  launched  its 
fourth  annual  summer  fiction  series 
with  a  two-part  story  finm  Jeffrey  Archer. 

Other  authors  whose  works  will 
appear  in  the  magazine  throughout  the 
summer  are  Ana  Castillo,  Andrew 
Greeley,  Barbara  Taylor  Bradford  and 
Clifford  Irving.  The  seventh  week  of  the 
series  will  feature  a  story  from  Cut 
Bank,  Mont.,  high  school  senior 
Courtney  Ralmbush,  winner  of  USA 
Weekend's  student  fiction  contest. 

Reuters  donation 

Reuters  America  inc.  and  the 
Reuter  Foundation  have  donated  $1 
million  to  the  Library  of  Congress’ 
National  Digital  Library  Program,  specifi¬ 
cally  for  the  digitization  of  the  papers 
of  George  Washington  and  Thomas 
Jefferson. 

The  papers,  which  wUl  be  available 
online  for  the  first  time,  will  be  part  of 
the  National  Digital  Library’s  collection 
of  American  history  materials.  The  site  is 
located  at:  http://www.loc.gov/. 
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1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Daily-Weekly-Monihly  Features 
Camera  Ready.  Time  Data  Syndicate 
(603)  623-7733  or  (800)  322-5101 

AUTOMOTIVE 

AUTO  REVIEWS,  Auto  Update  &  Car 
Quiz  by  fiuslsand/wife.  Ligfit,  and  fun 
to  read.  Auto  Digest  (541 )  923-3936. 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/bistory.  (810)  573-2755. 

BUSINESS 

BUSINESS  EDITORS 

You  can  create  your  own  lively  market¬ 
ing  column  -  daily  or  weekly  -  by  sub¬ 
scribing  to  Advertising  Age's  Daily 
World  Wire.  25  to  30  timely  stories 
and  shorts  compiled  by  the  leading 
authority  on  marketing  and  delivered 
to  you  each  day  by  e-mail  by  5  p.m. 
NY  time.  For  samples,  send  your  e- 
mail  to  Joe  Hanley,  CRAIN  NEWS 
SERVICE,  Phone:  (212)  254-0890, 
Fax:  (212)  254-7646. 

E-mail:  mglover@crain.com. 

Ifl'm  saving  the  whale,  why  am  I  eating 
tuna  fish? 

Ram  Dass 


_ CHILDREN _ 

HOOK  READERS  with  "Kids  Corner' 
children's  book  column.  Free  books 
monthly  to  readers  in  random  draw¬ 
ing.  Samples  and  rates: 

(800)  959  9977 

CASINO  GAMING 

WEEKLY  CASINO  GAMING  COLUMN 
Collecting  kudos  For  over  3  years, 
PLAYING  IT  SMART  is  fun  to  read  as 
well  as  surprisingly  sophisticated. 
Approx  750  words  —  on  target,  on 
time.  Samples  &  references.  ICON, 
Inc.,  (215)  349-6500,  Fax  (215)  349- 
6502 

ENTERTAINMENT 

'HOLLYWOOD- BEHIND-THE- 
SCENES":  gossip  by  insider  1,  2,  or  3 
times  vtreekfy.  On  (jiuark  by  modem  or 
mail.  Samples:  (800)  959-9977. 

SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


GAMING/WALL  STREET 

HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TODAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 

HUMOR 

IN  A  NUTSHELL:  Award-winning,  700 
words,  weekly.  Free  Samples:  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314.  (718)  698-6979. 
http://www.interealm.eom/p/  nutshell 

She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 

WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Call  for 
Perry.. .(71 3)  802-2799.  You'll  like  it... 

MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletovm,  NY  1 0940; 

(914)  692-4572.  Fax  (914)  692- 
8311. 


_ PUZZLES _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 

SYNDICATION  SERVICES 

Golf»Garden»Cyber»Cars»Humor»More 
Camera-ready*Modem»Disk»Free  Trial 
Daily-Weekly-Monthly  from  BULLEONE 
(216)  261-3423«Fax:  (216)  261-9656 

WORLD  WIDE  WEB 

WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  tor  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hyperlinks  at 

http:/ /www.webpointers.com 
Call  1  (800)  784-5025  or  e-mail: 
webpartners@webpointers.com  for  one 
month's  free  trial. 

CAUTABOUfoUR 
CONTElACjr  RATES! 

(212)  675-4380,  ext.  170. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  214-8 
Boca  Raton,  FL  33432 

DAVID  R.  STia 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  N. England  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
For  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sole  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


As  the  lights  ^  out  in  the  rest  of  the  world, 


they  shine  < 


le  brighter  here. 

Donm  Patrick  Moynihan 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPER  BROKERS 


Bolitho^Iribb  Report  http://www.iint.nel/-jcribb/bcrepoit.btml 

Appraisal  -  Brokerage 

BOLITHO-CRIBB 
&  Associates 

Established  1923 


Qualified  Brokerage 
for  over  70  years. 


Appraisal  for  estate, 

I  ESOP,  partners,  bank,  | 
tax,  stock,  assets 
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NEWSPAPER  BROKERS 

SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker-Jerry  Mooney 
P.O  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 

Whitesmith  Publication  Services 
Rod  VYhitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 

FLORIDA:  Quality  business  magazine, 
$300,000;  HAWAII:  Niche  pub¬ 
lication,  profitable,  $225,000. 
Beckerman  Assoc.,  (813)  971-2061 . 


HERE'S  YOUR  CHANCE!  Award¬ 
winning  weekly.  Zone  2,  awaits 
journalist  with  talent  and  yen  to  own 
your  ovm.  Profitable  walk-in  operation, 
Mac-based  technology,  beautiful  rural 
lifestyle.  Price?  Good  homes  cost  more. 
Serious  inquiries:  Box  07798,  Editor  & 
Publisher. 


FLORIDA:  Senior  publication, 
$200,000.  FLORIDA:  Panhandle 
weekly,  $325,000. 

Beexerman  Assoc.,  (813)  971-2061 

REWARD  YOURSELF:  Newspapers  for 
sole,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 

The  worst  sin  is  dullness. 

David  Read 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

MARKET  LEADER  -  Profitable, 
editorially  outstanding  county-wide 
paid  weekly  with  additional  products. 
Zone  2,  visitor  area,  1 30+  years  in 
business.  Bills  $330,000,  turnkey 
operation,  loyal  customer  base.  Reply 
to  Box  07797,  Editor  &  Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact; 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


An  editor  is  someone  who  separates  the 
wheat  from  the  chaff  and  then  prints  the 
chaff. 

Adlai  Stevenson  II 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
dovtm  payments  or  all-cosh  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  Id  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers,  alternate 
delivery  systems.  Management 
encouraged  to  remain  and  participate 
in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box  07688, 
Editor  &  Publisher. 


PUBUSHING  OPPORTUNmES 


START  YOUR  OWN  Local  Magazine. 
No  start-up  costs  and  low  printing 
prices.  Free  information  and  great 
ideas  from  the  Small  Publishers  Co- 
Op!  Call  Scott  at  (941 )  922-0844. 


PUBLICATIONS  FOR  SALE 


TRANSPORTATION/TRANSIT  Trade 
Journal  far  sale.  Two  directories  plus 
online  vrebzine.  Circulation  of  21,000. 
For  information  please  coll  (714)  752- 
1 292  and  ask  (or  Mr.  Bradshaw. 


NOTE: 

WE  ACCEPT 
MASTERCARD/  VISA 
FOR  PAYMENTS 


EQUIPMENT  &  SUPPLIES 


BUSINESS  OFFICE  EQUIPMENT 

USED  VISION  DATA  billing  system  on 
DEC  hardware,  7  yrs.  old.  Replaced  by 
Corporate  WAN.  Best  offer.  Call  Steve 
LaBranche  at  (603)  772-6000. 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  Herb  Carlbom 
CK  Optical  (310)  372-0372. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)273-5218  Fox  (407)  273-901 1 


PRESSES 


PUBUC  AUCTION 

in  New  Jersey,  June  20th  will  include: 
GOSS  Community  Press  FOLDER  w/ 
quarter-fold  —  MARTIN  Festoon-Type 
Automatic  Splicer/Flying  Paster  w/ 
MARTIN  Web  Guide  -  CUSTOM-BILT 
Model  300,  3-Knife  Trimmer.  Contact 
auctioneers  at:  (201)  871-1600  for 
free  circular  &  all  other  details. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


GOSS  URBANITE  PRESS.  6  units, 
(older  and  4-high  reelstand.  Available 
immediately.  Can  be  seen  over  the 
next  several  weeks  prior  to  being 
deinstalled.  Send  inquiries  to  Box 
07774,  Editor  &  Publisher. 


PRESSES  WANTED 


URGENTLY  REQUIRED 

Goss  metro  units  and 
complete  press  lines. 
Cut-off  22",  22  3/4"  23  9/16" 
Immediate 

confidential  decision. 

Box  07773,  Editor  &  Publisher 


PRESSES 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•2  GOSS  URBANITE  units  (1  mono  &  1 
tri-color),  22  3/4" 

•  7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4" 

•Add-on  GOSS  COMMUNITY  units 
(floor  position  or  converted  to  stacked 
position),  SC  folders  &  upper  formers. 
•2-unit  HARRIS  VI 5D  with  JFl  5  -  1 978 
vintage. 

•4-unit  WEB  LEADER  press  -  ovaibble 
immediately. 

•22"  Cut-off  GOSS  COLORUNER  with 
36  printing  couples,  double  3:2  folder 
&  9  RTF's. 

•10-unit  TKS  press  w/3  half  decks, 
double  3:2  folder  &  10  RTF's,  22  3/4"  - 
never  installed. 

SEE  US  AT  NEXPO  -  BOOTH  #5027 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(91 3)  492-9050,  Fox  (91 3)  492-6217 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  d^k, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


PRESSES 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE; 

4- 1 0  Unit  Harris  V- 1 5D  w/2  JF4 
commercial  folders, 

AVAILABLE  IMMEDIATELY!! 
2-unlt  Ductor  style  V-1 5A  w/JF7  folder 
I  Rebuilt  Community  floor  unit  1 975 
IMMEDIATE  DELIVERY!! 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Ai  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


INTERESTED  IN  buying  a  Muller 
Martini  inserter  -  Model  #227-S. 
Please  call 

James  Hutchinson  or  Bill  Brown 
(800)  878-9537  Fax  (301 )  953-7220 

CALL  ABOUT  PLACING  AN  AD  I 
ONOURWEBSUE.  I 
(212)  675-4380,  EXT.  171 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 


CIRCULATION  SERVICES 


PRO  STARTS 


BUSINESS  CONSULTANTS 

US  ASSOCIATES-Reduce  operating 
expenses-improve  the  purchasing  and 
management  of  repair  maintenance, 
and  operational  supplies.  Serving 
newspapers  since  1991. 

Contact:  Wayne  Dennis 
(502)  444-6474  Fox  (502)  444-7564 
P.O.  Box  8415,  Paducah,  KY  42001 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  woHdwide. 
(51 6)  379-2797/(81 3)  786-5930. 


If s  always  darkest  before  the  lights  go 
out. 

Alex  Claric 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  SERVICES 


IIVTEIIVENTraN  • 
1  RETENTION 

1-800-327-8463 


Single  Copy  Sales  -  Special  Promotions 
Sales  Crews  -  Telemarketing 
Call/Fax  (516)  588-2735 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)411-5663 
Our  28th  Year 

METRO  NEWS  SERVICE,  INC. 

"  ResponseABIUTY" 
Nationwide  TELEAAARKETING 
since  1975 
(800)  950-8475 
Horace  Southword 

Great  conductors  do  not  darKe. 

SteinLierg 


THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


SPECTRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telenDorkefing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

Call  for  our  Contract  Rates. 
Call  (212)675-4380 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TELEMARKETING 
Save  money/improve  resulk 
or  the  review  of 
your  program  is  FREE 
ROBERT  T  BURNS 
(703)  356-6625 

24  YEARS  OF  CIRCULATION  AND 
TELEMARKETING  EXPERIENCE 


COMPUTER  EQUIPMENT  WANTED 

USED  TELEMARKETING  PREDICTIVE 
DIALER  EQUIPMENT  WANTED. 

1  (800)  877  7176 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (NoHonol) 


INCORPORATION  SERVICES 

INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Coll  Now!  (800)  345-2677 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 


PRESSROOM  SERVICES 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Fillers,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Controck 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


REVENUE  SERVICES 

NEW  REVENUE  SOURCES  (100,000-1- 
monthly)  alternate  delivery  systems, 
database  marketing,  niche  pub¬ 
lications...  turn  key  programs  (602) 
482-3749. 

WEB  PUBUSHING 

NEWSPAPER  VET  will  help  small  or 
medium  sized  papers  get  on-line  at 
low  cost  and  make  profit  from  start. 

MAJ  Communications  (507)  437-4060 


SEND 

E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  tex  1 952 
Albuquerque,  NM  87103 


E  ^  P:  The  communication  link  of  the  industry  since  1884. 


HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER:  Unopposed, 
$600,000-plus  Indiana  weekly  needs 
economy-minded  general  manager 
strong  on  ad  sales  and  community  rela¬ 
tions  to  balance  strong  editorial  prod¬ 
uct  for  absentee  owners.  Good  salary, 
benefits.  Replies  held  in  confidence. 
Mail  resume  to  Box  07783,  Editor  & 
Publisher. 


PUBLISHERS  FOR  business  niche 
papers  in  Zones  3  and  8.  Must  have 
solid  background  in  all  phases  of 
operations  with  strong  editorial  back¬ 
ground  desired.  Be  part  of  a  dynamic, 
young  national  company  with  real 
gro>«th  potential.  You  will  be  in  charge 
of  a  business  that  is  going  to  grow. 
Reply  to  Box  07800,  Editor  &  Pub- 
lisher. _ 

BUSINESS  DIREaOR 
WEEKLY  &  MONTHLY  MAGAZINES 

News  World  Communications,  Inc.  is 
seeking  a  Business  Director  with  a  pro¬ 
ven  track  record  in  magazine  market¬ 
ing  to  increase  circulation  and  advertis¬ 
ing  of  two  of  its  magazines  published 
in  Washington,  DC.  This  is  an  excellent 
opportunity  for  a  highly  motivated  and 
creative  individual  to  work  in  a  fast- 
paced,  challenging  environment.  The 
Business  Director  will  be  responsible 
for  all  aspects  of  marketing,  circula¬ 
tion,  advertising  and  production  of  the 
magazines.  This  position  requires 
excellent  organizational,  communica¬ 
tion  and  computer  skills.  5-10  years 
experience  in  the  magazine  industry  is 
essential.  A  degree  in  a  business- 
related  field  is  preferred.  Send  resume 
along  with  salary  requiremenk  to: 

Human  Resources  Department 
3400  New  York  Avenue,  NE 
Washington,  DC  20002 
Fax:  (202)  526-6820 

We  are  at  our  best  when  we  give  the 
doctor  who  resides  within  each  patient 
a  chance  to  go  to  work. 

Dr.  Schweitzer 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE 
National  media  company  has 
launched  a  new  print  publication  and 
multi-media  service  in  the  San  Fran¬ 
cisco  Bay  Area.  Ground  floor 
opportunity  in  dynamic  environment. 
Now  hiring  for  two  territories.  Ideal 
candidate  will  have  1+  year  of  media 
sales  (print  or  broadcast)  experience. 
Sales  experience  to  auto  dealers  is  a 
plus.  Full-Time  position,  salary  and  com¬ 
missions,  full  benefik  with  potential  (or 
high  earnings.  Fax  resume  with  letter 
of  intent  and  salary  history  to  (510) 
264-9041  or  send  to  3243  Investment 
Blvd.,  #4,  Hayward,  CA  94545.  EOE 
and  pre-employment  drug  screen. 


AD  DIRECTOR  -  Community  Newspa¬ 
per  Company  -  the  fastest  growing 
weekly  group  in  New  England  is  look¬ 
ing  (or  a  go-getter  to  focus  on  building 
revenue  -  not  expenses.  Aggressive 
team  leader  to  oversee  sales  staff  and 
creative  services  department.  Candi¬ 
dates  should  send  resume  to:  HR 
Director,  152  Sylvan  Street,  Danvers, 
MA01923. 

ADVERTISING  DIRECTOR  needed  for 
weekly  newspaper  group  in  Zone  1 . 
Strong  background  in  team  manage¬ 
ment  and  motivation,  product  devel¬ 
opment  and  marketing.  Ideal  candi¬ 
date  must  be  assertive,  self-starter  and 
ready  to  take  hold  of  this  challenging 
position.  Please  send  cover  letter, 
resume  and  salary  requirements  to: 
Box  0771 7,  Editor  &  Publisher. 


NEED  DATA? 

1996 

Editor  &.  Publisher 

Market  Guide 

To  order  your  copy,  contact 
ESiP’s  Circulation 
Department  at 
(212)  675-4380. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
Career  opportunity  for  experienced 
advertising  manager  at  a  40,000-f 
daily  newspaper  in  central  Washing¬ 
ton  state.  We  focus  on  revenue  goal 
achievement  in  an  environment  that  max¬ 
imizes  work  place  satisfaction  for  a 
team  of  40+  sales  professionals  includ¬ 
ing  pre-press,  inside  and  oukide  sales. 
Excellent  compensation  and  benefit 
package,  a  member  of  the  Seattle- 
Times  group.  Send  or  fax  resume, 
cover  letter  and  salary  history  to:  Kay 
Gauze,  HR  Director,  Yakima  Herald- 
Republic,  P.O.  Box  9668,  Yakima,  WA 
98909.  Fox:  (509)  577-7722.  EOE 

ADVERTISING  DIREaOR 
Community  newspaper  group  (6 
weekly  newspapers  west  of  Charlotte, 
NC)  is  seeking  an  Ad  Director  to  lead 
sales  staff  of  seven.  Experience  in  goal 
setting,  creative  promotional  ideas, 
sales  staff  training  and  success  with 
personal  sales  required. 

Send  resume  and  salary  history  to: 

H.  Dean  Ridings,  Vice  President 
Republic  Newspapers,  P.O.  Box  769 

Kings  Mountain,  NC  28086 
or  fax  resume  to  (704)  739-061 1 

RETAIL  ADVERTISING  MANAGER 

Immediate  opening  (or  a  highly 
motivated  and  aggressive  advertising 
sales  professional.  Ideal  candidate  will 
hove  at  least  five  years  of  management 
experience,  proven  leadership  and 
communication  skills  and  experience  in 
sales  training.  Must  be  resulk  oriented. 

Benefit  package  including  401  (k), 
medical  and  dental  insurance  and  poid 
vacation. 

Send  resume  with  salary  requirements 
to  Box  07799,  Editor  &  Publisher. 


He  who  every  morning  plans  the 
transactions  of  the  day  and  follows  out 
that  plan  carries  a  thread  that  will  guide 
him  through  the  laybrinth  of  the  most  busy 
life.. .If  the  disposal  of  time  is  surrendered 
merely  to  the  chance  of  incident,  chaos 
will  soon  reign. 

Vidor  Hugo 


_ ADVERTISING 

CLASSIFIED  ADVERTISING 
Telemarketing  Supervisor 
The  St.  Joseph  News-Press  seeks  a 
strong  leader/trainer  to  manage  staff 
of  ten.  Repork  to  Ad  Director  and  will 
be  responsible  for  building  department 
revenues  through  development  of  peo¬ 
ple  and  creative  marketing 
opportunities.  This  person  needs  to  be 
a  risk-taker,  have  a  strong  history  of 
training  and  motivating  sales  team. 
Will  develop  department  structure,  pric¬ 
ing  of  all  categories,  incentive  plans 
and  identify  sales  opportunities. 
Chosen  candidate  will  have  prior 
classified  experience  as  manager  or 
supervisor  of  inside  operation.  Must  be 
comfortable  in  climate  of  change  and 
customer  focused.  Person  could  move 
into  Classified  Advertising  Manager 
position  in  six  to  twelve  months.  Com¬ 
petitive  salary  plus  performance-based 
incentives,  major  medical  and  401  (k). 

Please  send  cover  letter  and  resume  to: 

Ron  Ciani,  Advertising  Director 
St.  Joseph  News-Press 
825  Edmond,  St.  Joseph,  MO  64501 


NEWSPAPER  SALESPERSON 
WANTED  FOR  SALES  TRAINER 
POSITION 

Are  you  a  newspaper  sales  rep  looking 
for  your  next  opportunity?  Do  you 
understand  'needs  based"  selling?  Can 
you  present  clearly  to  large  groups? 
Do  you  enjoy  travel?  Let's  talk. 

Media  Marketing,  Inc.,  developers  of 
The  AD  Director®  and  imMEDIAte™ 
sales  automation  software,  is  looking  for 
a  customer  sales  trainer.  Join  the  industry 
leader  and  teach  newspaper  sales 
techniques  and  concepts.  Extensive 
travel.  Excellent  presentation  skills  and 
newspaper  sales  experience  required. 
Salary  ($37-42K)  plus  bonuses  and 
benefik. 

Send  or  Fax  resume  ond  cover  letter  to: 
Clifford  Fewel,  Training  Manager 
Media  Marketing,  Inc. 

5749  Arapahoe  Avenue 
Boulder,  CO  80303 
Fax:  (303)  440-8035 
Anger  is  a  short  madness. 

Horace 
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HELP  WANTED  i _ ADVERTISING 


_ ADVERTISING _ 

RETAIL  SALES  MANAGER 

Indianapolis  Newspapers  is  looking  for 
a  Retail  Sales  Manager.  We  want 
someone  who  can  lead  and  manage  a 
team  of  advertising  sales  represen¬ 
tatives  to  increase  revenues  in  our 
newspaper  and  speciality  publications. 

An  ideal  candidate  would  possess; 
track  record  of  successful  sales  and/or 
management,  excellent  relationship 
and  team  building  skills,  a  minimum  of 
two  years  of  media  advertising  experi¬ 
ence,  ability  to  motivate  others,  college 
degree  or  equivalent  experience. 

We  offer  a  competitive  salary  plus 
incentives.  Benefits  include  paid  vaca¬ 
tion,  comprehensive  medical,  dental, 
life  insurance  and  401  |k)  plan. 

Fax  resumes  to  (317)  633-9414  or 
send  to  Narda  Black,  Star  and  News, 
P.O.  Box  145,  Indianapolis,  IN 
46206-0145. 

An  Equal  Opportunity  Employer. 

SALES  MANAGER  -  Display  Advertis¬ 
ing  sales  leader  wanted  for  suburban 
city  weekly  in  Zone  4.  Must  be  able  to 
hit  ground  running.  Excellent 
opportunity,  pay  and  benefits.  Fax 
resume  to  (305)  351  -3099. 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  We  ffave  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

CLASSIFIED  ADVERTISING  MANAGER 

If  you  are  looking  for  one  of  the  best 
lifestyles  in  New  England  -  Skiing,  Boat¬ 
ing,  World  Class  Cultural  Attractions, 
and  so  much  more.  The  Berkshire 
Eagle,  the  Berkshire  Region's  premier 
daily  newspaper,  has  a  career 
opportunity  for  an  experienced 
classified  manager.  Responsibilities 
include  the  direct  management  of 
phone  room  and  outside  sales  force. 
Successful  candidate  must  possess 
strong  sales  background  in  reel  estate 
and  automotive  categories,  experience 
in  marketing  and  selling  a  monthly  real 
estate  tabloid,  successful  history  of 
increasing  ad  revenue  in  a  competitive 
market,  progressive  leadership  with  com¬ 
missioned  salespeople,  and  a  strong 
background  in  computer  systems.  We 
offer  an  attractive  salary  and 
performance  bonus,  401  (k),  health 
insurance,  and  other  benefits.  Please 
send  your  resume  to: 

Alinda  Shank 
Personnel  Manager 
The  Berkshire  Eagle 
75  South  Church  Street 
Pittsfield,  MA  01 202 
Or  fax  to  (41 3)  442-7611 
An  Equal  Opportunity  Employer 


_ ADVERTISING _ 

SALES  MANAGEMENT 
OPPORTUNITIES 

The  Reno  Gazette- Journal,  a  mid-sized 
Gannett  newspaper  in  Reno,  NV,  is 
seeking  applicants  for  two  sales  man¬ 
agement  positions; 

RETAIL  SALES  MANAGER  —  Successful 
applicant  will  be  responsible  for  all 
aspects  of  sales  team  management, 
meeting  and  exceeding  sales  and 
revenue  goals,  aggressive  training, 
direction,  and  involvement  in  sales 
team  presentations.  Requires  a  mini¬ 
mum  of  4  years  experience  in  newspa¬ 
per  advertising  with  emphasis  on  sales 
and  management.  College  degree  in 
business,  journalism  or  advertising,  or 
experience  equivalent.  Must  have 
ability  to  work  in  a  multi-task,  fast- 
paced,  deadline-oriented  environment. 
Qualified  person  must  be  sales- 
oriented,  ambitious,  competitive, 
creative  and  energetic  with  strong  peo¬ 
ple  skills. 

MAJOR  ACCOUNTS  MANAGER  — 
Immediate  opportunity  for  an  advertis¬ 
ing  professional  to  take  the  lead  role 
with  major  accounts  in  a  growing 
market.  Responsibilities  include  all 
aspects  of  sales  and  management  for 
major  and  agency  accounts.  Will  pre¬ 
pare  and  present  sales  proposals, 
plan,  track  revenue  and  attain  max¬ 
imum  sales  objectives.  Four  years  in 
print  advertising  preferred  and  ability 
to  work  under  daily  deadline  pressure. 
Solid  knowledge  or  direct  mail  a  plus. 
Excellent  presentation  skills,  both  writ¬ 
ten  and  verbal,  a  must.  College  degree 
or  experience  equivalent  required. 
Must  have  proven  sales  record  and 
ability  to  make  professional  pres¬ 
entations  to  major  decision  makers.  Com¬ 
puter  literacy  helpful. 

Send  resume  and  salary  requirements 
to  John  Zidich,  advertising  director, 
P.O.  Box  22000,  Reno,  NV  89520. 
The  Gazette- Journal  values  the  benefits 
of  diversity  in  the  workplace  and  is  com¬ 
mitted  to  equal  opportunity  employ¬ 
ment.  Candidates  who  share  our  vision 
are  especially  encouraged  to  apply 

SALES  MANAGER 

Central  Maine  Newspapers  has  an 
immediate  opening  for  a  Display 
Advertising  Manager  at  the  Waterville 
Morning  Sentinel  (23,000  daily).  This 
position  reports  to  the  Advertising 
Director  and  is  responsible  for  seven 
sales  people,  a  creative  services 
department  and  clerical  support.  We 
seek  a  hands  on  motivator  who  can 
build  business  in  a  smaller  market. 
Very  competitive  compensation 
package,  beautiful  area  and  affarda- 
ble  housing.  To  apply,  please  mail  or 
fax  a  resume  with  cover  letter  to: 

Central  Maine  Newspapers 
ATTN:  Nancy  Manes,  HR  Director 
274  Western  Avenue 
Augusta,  ME  04330 
(207)621-5610 

_ EEO  M/F _ 

Never  trust  a  mart  with  ideas. 

Tom  Laughlin 


SALES  DIREaOR 

A  growing  diverse  publishing  company 
in  central  Midwest  city  (Zone  5)  has  an 
opening  for  an  experienced  Ad  Sales 
Director.  The  position  requires  proven 
successful  ad  sales  and  management 
experience.  Sales  experience  with  an 
alternative  newspaper  a  plus. 
Qualified  candidates  should  submit  a 
resume  with  salary  history  to  Box 
07804,  Editor  &  Publisher. 

ACADEMIC 

THE  UNIVERSITY  OF  OKLAHOMA 

The  H.  H.  Herbert  School  of  Journalism 
and  Mass  Communication  is  currently 
seeking  one  tenure-track  faculty  to  fill 
the  following  position. 

JOURNALISM  -  assistant  professor.  The 
Journalism  Sequence,  a  new  program 
which  combines  print  and  broadcast 
news  in  a  unified  curriculum,  seeks  a 
faculty  member  who  can  teach  a  com¬ 
bination  of  at  least  2  in  the  following 
areas;  editing  (traditional  print  style 
but  the  new  curriculum  will  incorporate 
some  elements  of  broadcast  editing 
and  newsroom  coaching),  reporting 
(either  print  or  broadcast  but  pre¬ 
ference  given  to  applicants  who  con 
work  in  both)  and  law  (primary 
emphasis  in  the  law  of  mass  communi¬ 
cation  with  the  possibility  of  teaching 
in  areas  of  broadcast  and  advertising 
regulation).  Secondary  teaching  area 
in  graphics  and  other  elements  of  vis¬ 
ual  communication.  Substantial  pro¬ 
fessional  experience  in  the  prafessional 
media  and  a  proven  record  of  good 
teaching  are  required.  Must  be  com¬ 
puter  literate.  Masters  required.  Ph.D. 
or  J.D.  preferred. 

Solary,  teaching  responsibilities  and 
support  for  research  and  creative 
activities  are  very  competitive. 

Applications  will  be  reviewed 
beginning  July  1,  1996,  and  will  be 
accepted  until  the  position  is  filled.  The 
successful  candidate  will  begin  in 
August  1 996  or  January  1 997.  Appli¬ 
cants  must  provide  (1)  a  letter  of 
application  providing  specifics  regard¬ 
ing  their  teaching  and  professional 
experience  and  describing  how  they 
would  expect  to  publish  or  engage  in 
scholarly  and/or  creative  activity  as  a 
faculty  member;  (2)  a  curriculum  vitoe; 
and  (3)  names,  addresses  and  current 
telephone  numbers  of  at  least  three 
references.  All  materials  should  be  sent 
to: 

Director 

School  of  Journalism 
and  Mass  Communication 
The  University  of  Oklahoma 
860  Van  Vieet  Oval,  Room  101 
Norman,  OK  7301 9-0270 

The  University  of  Oklahoma  is  an 
Equal  Opportunity/ Affirmative  Action 
Employer.  Women  and  minorities  are 
especially  encouraged  to  apply.  OU 
has  a  policy  of  being  responsive  to  the 
needs  of  dual-career  couples. 


_ CIRCUIATION _ 

CIRCULATION  DIRECTOR  -  Award¬ 
winning  40,000  AM  daily  In  a  grow¬ 
ing  community  seeks  results-oriented 
leader  with  a  positive  management 
style,  solid  circulation  background,  and 
strong  marketing  skills.  Send  resume 
and  a  letter  explaining  your  manage¬ 
ment  style  and  salary  expectations  to 
Terry  Wilkerson,  employment  &  safety 
manager,  Alexandria  Daily  Town  Talk, 
P.O.  Box  7558,  Alexandria,  LA 
71306.  EOE.  Division  of  Central 
Newspapers,  IrK. 

EDITORIAL 

A  BETTER  CHOICE 

If  you're  looking  for  a  chance  to  hone 
your  skills  as  a  beat  reporter  at  a 
1 5,000  daily  paper  that  looks,  feels 
and  thinks  of  itself  as  a  much  larger 
organization,  consider  The  Recorder  in 
Greenfield,  Mass.  We  print  in  the  Con¬ 
necticut  River  Valley  amid  the  foothills 
of  the  Berkshires,  surrounded  by  five 
major  colleges,  and  cover  27  small 
New  England  towns  in  a  manner 
they've  become  accustomed  to  during 
the  past  200  years.  Join  us? 

Tim  Blagg,  editor. 

The  Recorder 
Box  1 367 

Greenfield,  MA  01 302 


ARTS  EDITOR 

Award-winning  alternative  weekly  in 
North  Carolina  (circulation  50,000) 
seeks  a  creative,  highly  skilled  editor  to 
steer  its  arts  and  entertainment  cov¬ 
erage.  Must  have  a  brood  understand¬ 
ing  of  the  arts,  a  sharp  eye  for  proof 
-reading,  and  the  ability  to  organize 
and  inspire  a  large,  spirited  group  of 
freelance  writers.  Send  letter,  resume, 
references,  writing  and/or  editing  sam¬ 
ples  to  Editor,  The  Independent,  P.O. 
Box  2690,  Durham,  NC  27715.  Must 
be  postmarked  by  June  10.  No  phone 
calls,  please. 

ASSISTANT  EDITOR 

New  Times  is  looking  for  a  writer- 
editor  to  fill  an  immediate  opening  at 
our  award-winning  weekly  newspaper 
in  Dallas 

The  assistant  editor  position  at  the 
Dallas  Observer  requires  fine  writing 
skills  and  the  ability  to  edit  both  news 
and  feature  material.  We  want  an 
editor  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our 
publications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  lest. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please. 


FAX  YOUR  AD 
TO  E&P  CLASSIFIED: 
(212)  929-1259 
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HELP  WANTED 


_ EDITORIAL _ 

CARTOONIST 

Our  prize-winning  editorial  cartoonist 
has  hod  it  with  politics.  If  you're  hot 
and  wont  to  moke  it  in  NYC,  here's 
your  chance:  with  a  fox  or  modem, 
you  con  live  anywhere  and  still  be  a 
Big  Apple  star.  Rush  sizzling  samples 
to  Editor  Howard  Altschiller,  Brooklyn 
Paper  Publications.  Fax  to  (718)  834- 
9278.  Mail  to  Box  300-195,  Brooklyn, 
NY  11230-0195. 

E-mail  to:  BrooklynPa@AOL.COM. 

COPY  DESK  CHIEF 

Growing  Northern  VA  doily  seeks 
editor  with  pagination  experience, 
strong  people  skills  and  flair  for 
design.  Send  resume  and  work  sam¬ 
ples  to  Ellen  Mitchell,  news  editor,  P.O. 
Box  2470,  Woodbridge,  VA  22193. 


COPY  EDITORS  SOUGHT  FOR  NEWS 
AND  SPORTS.  Must  have  sterling  gram¬ 
mar  and  rewriting  skills,  lean,  mean 
headline  writing  and  design  ability. 
Must  have  QuarkXPress  pagination 
experience.  Send  resume  to  Roger 
Verdon,  managing  editor,  Lawrence 
Journal-World,  609  New  Hampshire, 
Lawrence,  KS  66044.  (We  are  olso 
looking  (or  resumes  to  file  for  future 
reference.  All  newsroom  positions  may 
apply.) 


COPY  EDITOR 

Successful  southern  California  sub¬ 
urban  newspapers  in  search  of  copy 
editor  with  two  to  three  years  experi¬ 
ence  in  copy  editing  and  page  design; 
strong  language  skills,  including  spell¬ 
ing,  grammar,  punctuation  and  famil¬ 
iarity  with  Associated  Press  style;  profi¬ 
ciency  on  AAocintosh  and  IBM-based  com¬ 
puter  systems  for  editing  and  page 
design,  including  a  working  knowledge 
of  QuarkXPress.  B.A.  degree  or 
equivalent  preferred.  Position  offers  an 
excellent  benefits  package  and  com¬ 
petitive  salary.  Send  resume  and  cover 
letter  to  Antelope  Valley  Press,  P.O. 
Box  880,  Reply  Box  1 22,  Palmdale, 
CA  93590. 


COPY  EDITOR 
WITH  GRAPHICS  EXPERTISE 
The  Monterey  County  Herald  has  an 
opening  for  a  full-time  copy  editor. 
Duties  involve  copy  editing,  headline 
writing,  page  design  and  pagination, 
as  wdl  as  creation  of  simple  charts, 
and  logos.  Position  requires  a  journal¬ 
ism  degree  and  at  least  one  year  of 
experience  as  a  copy  editor  on  a  daily 
newspaper,  or  comparable  experience 
on  a  student  newspaper.  Must  be 
available  (or  night  and  weekend  work. 
Experience  as  slot  or  wire  editor  with 
Macintosh,  IBM  PC  Windows,  or  other 
similar  newsroom  systems  is  desirable. 
Submit  cover  letter,  resume,  tear  sheets 
and  references  to:  The  Monterey 
County  Herald,  P.O.  Box  271 ,  Mon¬ 
terey,  CA  93942.  EOE 


SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

EDITOR  -  Award-winning  Piedmont 
NC  weekly  with  a  circulation  of  7,200 
needs  a  hard-working  editor  who  can 
report  and  write  as  well  as  edit.  Proven 
leadership  and  solid  design  skills 
necessory.  Send  resume,  salary  history 
and  recent  clips  to  Greg  Hankins,  TMS, 
P.O.  Box  426,  Troy,  NC  27371 .  Or 
(ax  to  (910)  576-1050.  EOE 


EDITOR  WANTED 

Opportunity  to  manage  motivated 
news  staff  of  a  7,000  circulation  PM 
daily. 

We  are  looking  for  someone  with  writ- 
ing,  editing  and  layout  skills. 
Enthusiasm  a  must.  Advancement 
opportunities  within  other  company- 
owned  daily  newspapers.  Good  fringe 
benefit  package.  Send  cover  letter, 
resume,  clips  and  salary  history  to: 

Russ  Webster 
Publisher 

The  Malone  Telegram 
387  E.  Main  Street 
Malone,  NY  12953 


EDITOR  for  Monday  thru  Friday  com¬ 
munity  newspaper,  5,200  circulation  in 
Western  Montana.  Need  strong  writ¬ 
ing,  editing  and  page  design  skills. 
Strong  management  skilfs.  Send 
resume,  clips  and  references  to  Ravalli 
Republic,  232  W.  Main  Street, 
Hamilton,  MT  59840. 


EDITOR-IN-CHIEF,  55,000  daily.  Zone 
2.  We're  seeking  an  outstanding 
journalist  who  can  also  manage  peo¬ 
ple,  time  and  money.  Area  isn't 
urbane,  but  offers  low  cost  of  living, 
short  commute  and  low  crime  rate. 
Send  resume  and  sample  of  current/ 
recent  paper  to  Box  07805,  Editor  & 
Publisher. 

EDITOR 

Alternative  weekly  in  booming  Zone  9 
market  seeks  an  editor  who  can  take  us 
to  a  higher  level.  We  need  someone  to 
develop  our  content,  lead  our  staff  and 
help  us  fulfill  our  incredible  potential. 

We  are  a  solid  company  with  a  great 
opportunity,  and  only  the  best  and 
brightest  need  apply.  In  total  con¬ 
fidence,  please  respond  to  Box  07802, 
Editor  &  Publisher. 

EDITORIAL  DESIGNER 

Suburban  Boston  group  of  daily  and 
weekly  newspapers  seeks  designer  with 
5+  years  experience  working  in  an 
editorial  design  environment. 
Responsibilities  include  generating 
feature  page  designs,  editorial  packag¬ 
ing  solutions,  graphics  plus  a  variety  of 
design  support  (unctions.  QuarkXPress 
and  Photoshop  a  must.  Freehand  and 
pagination  procedures  a  plus.  Man¬ 
agement  potential  and  opportunity  (or 
growth  in  this  challenging,  fast-paced 
environment.  Send  resume  to  Human 
Resources  Dept.,  Community  Newspa¬ 
per  Company/West,  33  New  York 
Avenue,  Framingham,  MA  01701. 
EOE _ 

A  machine  doesn't  think,  not  even  a 
clever  laptop. 

M.  Shaingarten 


_ EDITORIAL _ 

EDITORS  &  V^ITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Edifar-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

ENTRY  TO  SENIOR  JOBS  in  Journal- 
ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (31 0)  792-1 31 3. 

EDITORIAL  WRITER 

The  Columbian,  a  60,000  circulation 
daily  in  Vancouver,  Wash.,  is  looking 
(or  an  editorial  writer  who  can  help  a 
progressive,  award-winning  depart¬ 
ment  to  expand  its  voice,  extend  its 
reach  and  continue  to  be  the  communi¬ 
ty's  most  informative  and  accessible 
public  forum.  The  newspaper's  three- 
person  editorial  staff,  backed  by  an 
eight-member  editorial  background, 
has  more  great  ideas  than  time  to 
accomplish  them.  The  new  addition  will 
assist  the  department  in  researching 
and  writing  hard-hitting  editorials  with 
a  strong  community  focus;  developing 
local  columnists  who  represent  a  vari¬ 
ety  of  viewpoints;  creating  a  compell¬ 
ing,  attractive  opinion  package  six 
days  a  week;  and  advancing  the 
newspaper's  already  significant  jour¬ 
ney  into  electronic  media,  including 
audiotext  and  the  World  Wide  Web. 

The  ideal  candidate  will: 

•Be  an  outstanding  reporter  and  writer 
with  at  least  one  year  of  full-time,  pro¬ 
fessional  opinion-writing  experience. 
•Hove  impeccable  editing  skills  and  the 
ability  to  work  accurately  on  deadline. 
•Possess  a  wide  range  of  interests,  from 
politics  to  music,  history  to  computers. 
•Have  the  personal-relations  skills  to 
deal  with  upset  readers,  cranky  letter 
writers  and  aggravating  PR  types  with 
good  humor  and  a  customer-service 
attitude. 

•Be  an  independent  thinker  with  as 
many  "conservative”  positions  as 
"liberal"  ones,  but  be  unwilling  to  accept 
dogma  of  any  partisan  stripe  without 
challenge. 

•Work  hard,  think  big  and  enjoy  life  as 
part  of  a  growing,  independently 
owned  newspaper  in  one  of  the  most 
beautiful  and  dynamic  regions  of  the 
country. 

The  Columbian  is  committed  to 
representing  all  voices  in  the  diverse  com- 
munity  it  serves.  Women  and 
minorities  in  particular  are  encouraged 
to  apply. 

To  apply,  please  submit  resume  and 
writing  samples  to  D.  Michael 
Heywood,  editorial  page  editor.  The 
Columbian,  P.O.  Box  180,  Vancouver, 
WA  98666. 

Equal  Opportunity  Employer 

If  there  is  a  sin  against  life,  it  consists 
perhaps  not  so  much  in  despairing  of 
life  as  in  hoping  for  another,  and  in 
eluding  the  implacable  grandeur  of  this 
one. 

Camus 


_ EDITORIAL _ 

EQUESTRIAN  DEPUTY  EDITOR 
Wanted  (or  Maryland-based  Dressage 
Magazine.  Strong  editing/writing 
skills,  magazine  experience,  equestrian 
skills  helpful.  Will  work  with  editor; 
oversee  freelancers,  deadlines/full 
production.  Send  letter/ resume/ clips/ 
references  to:  YC,  1 8955  Fox  Road, 
Hiram,  OH  44234,  or  fax  to  (216) 
834-1117. 


FEATURES  EDITOR  for  award-vdnning 
Jackson  Hole  News.  We  are  looking 
for  a  talented  writer  who  can  produce 
innovative  weekly  sections  devoted  to 
the  arts,  entertainment,  recreation  and 
lifestyle  in  this  spectacular  resort.  Send 
clips  and  resume  to  Editor,  P.O.  Box 
7445,  Jackson,  WY  83002  by  July  1 . 

FINANCIAL  REPORTERS 

Dow  Jones  News  Services,  a  world 
leader  in  providing  business  news  and 
information,  has  several  opportunities 
available  for  Financial  Reporters  in  its 
Jersey  City,  NJ  office. 

Three  positions  are  available,  responsi¬ 
ble  for  writing  about  mutual  founds, 
pensions  and  portfolio  management 
for  a  new  Dow  Jones  News  Service 
wire.  Will  combine  in-depth,  digging 
reporting  with  real-time  breaking  news 
coverage.  Previous  financial  reporting 
experience  preferred,  but  not  essential. 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package. 
Please  send  cover  letter,  clips  and 
resume  to: 

Richard  Martin 

Dow  Jones  News  Services 

Harborside  Financial  Center 
600  Plaza  II 
Eighth  Floor 

Jersey  City,  NJ  0731 1-3992 
EOE,  M/F/D/V 

FULL-TIME  COPY  EDITOR 

Requirements:  Must  have  good  editing 
and  headline  writing  skills  to  |oin 
recently  paginated  copy  desk  of  o 
88,000+,  7-day  daily  in  one  of  Cali¬ 
fornia's  most  affordable  locations. 
QuarkXPress/PPS  experience  a  plus. 
To  apply  for  this  position,  send 
resume/application  and  samples  of 
work  to: 

Human  and  Organizational 
Development 

THE  BAKERSFIELD  CALIFORNIAN 
Copy  Editor 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
EEO/MF/H 

THE  CHARLESTON  GAZETTE,  West 
Virginia's  largest  newspaper,  is  seek¬ 
ing  an  aggressive  sports  reporter  to 
cover  major  college  football  and 
basketball  with  column  responsibilities. 
Applicants  must  have  demonstrated  a 
thirst  for  sports,  a  flair  with  language 
and  a  sharp  wit.  Competitive  salary 
and  benefits.  Those  interested  may 
send  resume  and  clips  to  Mitch  Vingle, 
sports  editor.  The  Charleston  Gazette, 
1001  Virginia  Street  East,  Charleston, 
WV  25301.  We  are  an  equal 
opportunity  employer. 
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_ EDITORIAL _ 

HIGH  TECH,  HIGH  IMPACT.  The 
Courier-Journal  at  Louisville,  a 
240,000-circulation  Gannett  newspa¬ 
per,  has  an  immediate  opening  for  a 
fresh,  stylish  writer  with  o  good  back¬ 
ground  in  computers,  home  electronics 
and  the  emerging  impact  of  technology 
on  society  and  culture.  Dazzle  us  with 
clips.  Send  your  four  or  five  best  clips, 
a  one-page  note  describing  how  you'd 
cover  the  beat,  and  resume  to  Mark 
Silverman,  executive  editor.  The 
Courier-Journal,  525  W.  Broadway, 
Louisville,  KY  40202.  The  Courier- 
Journal  and  Gannett  are  equal 
opportunity  employers  and  encourage 
and  value  diversity  in  the  workplace. 

GARDENING  EDITORS 

Tauton  Press's  high  quality,  nationally 
distributed  gardening  magazines  -  Fine 
Gardening  and  Kitchen  Garden  -  are 
being  positioned  for  the  future.  We're 
looking  for  enthusiastic  prafessionals 
with  a  knowledge  of  gardening  who'd 
like  to  join  our  team. 

CHIEF  EDITORS 
FG&KG 

Seasoned  magazine  journalists  with  5+ 
years  of  editorial  experience  to  direct 
the  program  of  article  acquisition,  plan 
issue  lineups,  manage  staff  and 
monitor  department  budget. 

ASSOCIATE  EDITORS 
FG&KG 

At  least  3  years  of  magazine  or  news¬ 
paper  experience  with  proven  writing 
and  editing  skills.  Travel  required  to 
find  and  work  with  authors.  Photo¬ 
graphic  skills  an  asset. 

We  offer  competitive  salaries,  excellent 
benefits,  relocation  assistance  and  a 
pleasant  work  environment.  Country 
setting,  located  approximately  1-1/2 
hrs  from  NYC.  Please  send  resume  to 
Personnel. 

THE  TAUNTON  PRESS 
63  S.  Main  Street,  Box  5506 
Newton,  CT  06470 
An  Equal  Opportunity  Employer 

MAINE  70,000  daily  seeks  two 
ambitious,  self-starting  reporters  with 
excellent  writing  skills.  One  will  serve 
in  a  one-person  bureau  in  a  rural 
county  seat  on  the  Downeast  coast;  the 
other  will  be  in  the  home  office  an  hour 
from  Acadia  National  Park,  two  hours 
from  Sugarloaf  Mountain.  Musts:  pro¬ 
ven  ability  to  produce  hard  news  and 
features  on  deadline;  good  news  judg¬ 
ment,  including  the  ability  to  spot 
trends  and  feature  ideas;  flexibility  to 
balance  diverse  assignments,  from 
blueberry  harvests  to  murder  trials,  in  a 
fast-paced  team  setting.  Unlimited 
potential  and  motivation  are  more 
important  than  extensive  experience. 
Send  resume  and  clips  to  Robert 
Kelleter,  executive  editor,  Bangor  Daily 
News,  491  Main  Street,  P.O.  Bax 
1 329,  Bongor,  ME  04402-1 329. 

Life  is  cut-up. 

William  S.  Burroughs 


_ EDITORIAL _ 

GRAPHIC  ARTIST 

The  Albuquerque  Tribune  is  looking  for 
a  graphic  artist/designer.  The  position 
calls  for  a  mix  of  explanatory  and 
informational  graphics  as  well  as  some 
illustration  and  an  opportunity  for 
page  design. 

The  Tribune  has  maintained  a  reputa¬ 
tion  for  good  visuals  and  presentation 
over  the  past  9  years.  Our  content- 
driven  approach  earned  us  a  spot 
among  SND's  ten  best-designed  news¬ 
papers  under  50,000  in  1 995. 

Candidates  for  this  position  should 
have  at  least  two  years  daily  newspa¬ 
per  experience  and  strong  Mac  skills. 
Freehand,  Illustrator  and  QuarkXPress 
proficiency  are  a  must,  as  is  a  creative 
eye. 

Send  portfolio  and  resume  to  Randall 
Roberts,  AME/Visual  &  Technology, 
The  Albuquerque  Tribune,  7777  Jef¬ 
ferson  NE,  Albuquerque,  NM  87109. 


LAYOLJT  &  DESIGN  EDITOR 
Great  opportunity  with  NYC's  leading 
community  newspaper  group.  To  our 
10  title,  80,000  ci  rc,  1  9-year  old 
enterprise,  we're  adding  a  WWW  edi¬ 
tion  and  re-launching  the  classic  Brook¬ 
lyn  Eagle.  We're  looking  for  a  fast  and 
creative  Mac-driving,  paginating  whiz. 
Send  a  cover  letter,  resume,  samples  to 
Editor  Howard  Altschiller,  Brooklyn 
Paper  Publications,  Box  300- 1 95,  Brook¬ 
lyn,  NY  11230-0195. 


LIFE'S  A  BEACH 

Sports  and  news  reporters  sought  for 
Sussex  County's  Daily  Whale  in 
coastal  Delaware.  Send  resume  and 
work  samples  to  Andrew  West,  editor, 
P.O.  Box  37,  Lewes,  DE  19958. 

MAGAZINE  EDITORS 
Expanding  national  consumer  maga¬ 
zine  seeks  energetic  senior  editor  and 
associate  editor.  Emphasis  on  assign¬ 
ing,  editing,  writing.  Must  understand 
magazine  style.  Mac  experience  a 
plus.  Occasional  travel.  Resume  and 
published  samples  to:  Editor,  Boating 
World  Magazine,  2100  Powers  Ferry 
Road,  Atlanta,  GA  30339. 

MANAGING  EDITOR  -  Suburban 
weekly  in  sunny  South  Florida  seeks 
experienced  newspaper  veteran  able 
to  train  ond  build  staff.  Fax  resume, 
clips  and  brief  letter  to  (305)  351- 

3099. _ 

MANAGING  EDITOR:  Family-owned 
under  10,000  circulation  daily  in  Zone 
4  is  looking  for  aggressive,  motivating 
leader  (or  staff  of  six.  Must  be  able  to 
balance  high  news  integrity  and  com¬ 
munity  rapport.  Some  writing  and 
layout  responsibilities.  Salary  upper 
$20s.  Send  resume  and  references  to: 

Box  07803,  Editor  &  Publisher. _ 

SPORTS  WRITER 

Entry  level  job  for  sports  writer/editor 
in  three-person  department  with 
20,000  circulation  daily  in  northern 
part  of  Zone  3.  National  company. 
Equal  opportunity  employer.  Recent 
grad's  OK.  Send  resume,  references 
and  clips  to  Box  07781,  Editor  &  Pub¬ 
lisher. 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  planning/Miting 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  (or 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 
SF  WEEKLY 
425  Brannan 
San  Francisco,  CA  94107 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


RECREATIONAL  SPORTS  WRITER 

Award-winning  McClatchy  newspaper 
seeks  energetic  writer  to  cover  recrea¬ 
tional  sports,  such  as  boating,  bowling, 
hiking,  running,  skiing,  softball,  etc. 
Some  traditional  sports  coverage  also 
required.  Competitive  salary/excellent 
benefits.  Applicants  must  have  daily 
newspaper  experience,  strong  report¬ 
ing  and  writing  skills,  BA  or  equivalent 
experience,  solid  computer  skills. 
Spanish  fluency  a  plus.  Send  resume, 
including  at  least  2  professional 
references,  to  Human  Resources 
Department,  The  Modesto  Bee,  P.O. 
Box  3928,  Modesto,  CA  95352.  Fax: 
(209)  578-2095. 

REPORTER  -  The  Warsaw  Business 
Journal,  Poland's  leading,  English- 
language  weekly,  is  looking  for  1-2 
reporters  to  cover  business  news  in 
Europe's  most  dynamic  emerging 
market.  Candidates  should  have  at 
least  two  years  reporting  experience. 
Business  reporting  experience  pre¬ 
ferred,  but  more  importantly  applicants 
should  be  ambitious,  motivated  and 
tenacious.  Resume,  clips  to:  Stephen 
Kirkland,  editor,  Warsaw  Business 
Journal,  ul.  Mokotowska  24,  III  p.  00- 
561,  Warsaw,  Poland.  Fax:  011  (48- 
22)  628-2548,  or 

enKiil:  wbjedil@it.com.pl 

REPORTERS  with  5  years  of  daily  expe¬ 
rience  (or  some  of  the  best,  available 
regional  reporting  jobs  in  Washington. 
Detroit,  Texas,  Kansas,  Florida,  Illinois, 
South  Dakota,  and  Arkansas-savvy 
reporters  preferred.  Send  clips  to  Laura 
Hamburg,  managing  editor.  States 
News  Service,  1333  F  St.,  NW,  #400, 
Washington,  DC  20004.  EOE. 

THE  BROOKLYN  EAGLE 
Our  10-paper  group  of  quality  NYC 
papers  has  revived  this  classic  title  and 
will  publish  it  weekly  in  the  (all.  We're 
looking  (or  hard  news  reporters  with  at 
least  3  years  experience  who  are  up  to 
the  challenge  of  tough,  competitive 
journalism  in  the  Big  Apple.  Send  a 
cover  letter,  resume,  clips  to  Editor-In- 
Chief  Howard  Altschiller,  Brooklyn 
Paper  Publications,  Box  300-1 95,  Brook¬ 
lyn,  NY  1 1 230-0195. 


CALL  E&P  CLASSIFIED 
FOR  DETAILS  ON  THE 
6/22  INTERACTIVE 
DIRECTORY 
(212)  675-4380 


_ EDfTORIAL _ 

REPORTERS/EDITORS  NEEDED 

Throughout  our  organization  we  hove 
several  excellent  opportunities  (or 
editorial  staff  candidates.  BA  in  Jour¬ 
nalism  or  equivalent  education  and 
experience  required.  Experienced 
reporters  and  new  grads  both 
encouraged  to  apply.  General  report¬ 
ing  or  sports,  some  management  and 
supervisory  positions  also.  Excellent 
pay  and  benefits.  Send  or  fax  cover  let¬ 
ter,  resume,  salary  requirements  and 
clips  to  Kim  Ferguson,  Western  Pub- 
lisning  Co.,  P.O.  Box  1228,  North 
Platte,  NE  69103  fox  (308)  532-3239. 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Dallas,  Houston  and  Phoenix.  We  also 
need  another  Spanish-speaking 
reporter  (news  or  feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

UFESTYLE  SECTION  EDITOR/ 
DESIGNER 

Lifestyle  section  editor/designer 
responsible  (or  assigning  and  editing 
stories,  page  layout  and  pagination. 
Familiarity  with  Mac/newsroom 
computer  system  is  essential.  At  least  two 
years  of  experience  at  a  daily  newspaper 
is  required.  Send  a  resume,  references 
and  clips  of  writing  and  design  to  Ros- 
lyn  white,  features  editor.  The  Mon¬ 
terey  County  Herald,  P.O.  Box  271 , 
Monterey,  CA  93942.  EOE 

An  empty  stomach  is  not  a  good  political 
adviser. 

Albert  Einstein 
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_ EDITORIAL _ 

THE  SAN  BERNARDINO  COUNTY 
SUN,  a  Gannett  newspaper,  seeks 
capy  editor  with  design  skills  for  the 
news  desk.  Excellent  editing  and 
headline  skills  and  design  experience. 
Resume,  samples  to  Rosemary 
McClure,  ME/Nights,  The  Sun,  399  N. 
D.  St.,  ^n  Bernardino,  CA  92401  or 
fax;  (909)  885-8741.  We  value 
diversity  in  the  workploce  and 
encourage  those  who  share  that  vision 
to  apply.  EEO. 

STAFF 

WRITER 

An  aggressive  daily  is  offering  an 
opportunity  for  an  experienced 
reporter  to  live  in  a  fast-growing  area 
and  practice  quality  journalism.  Gen¬ 
eral  assignment,  breaking  news  and 
feature  work.  Minimum  five  years 
experience  on  a  daily  newspaper 
required.  Mail  resumes  and  samples  of 
your  work  (no  phone  calls,  please)  to: 

The  Press-Enterprise 
Anthony  Borders 
Assistant  Metropolitan  Editor 
27740  Jefferson  Avenue 
Temecula,  California  92590 

WANTED  -  News  editor  for  major 
Jewish  weekly.  Responsibilities  include: 
writing  one  major  political/diplomatic 
story  per  week,  bosed  on  enterprise 
reporting;  hondling  national/ 
international  wires  (e-mail)  and  pre¬ 
paring  wire  pages;  copy  editing  and 
proof-reading  staff  and  freelance- 
written  stories  and  otherwise  assisting 
editor  as  number  two  in  seven-person 
department.  Qualifications  include:  a 
minimum  of  five  years  journalism  expe¬ 
rience  as  reporter  and  copy  editor, 
including  a  minimum  of  two  years 
daily  newspaper  experience;  must  be 
Jewishly  knowledgeable,  including 
religious,  political  and  Middle  Eastern 
issues. 

Competitive  salary  and  benefits. 
Resume,  letter,  4  clips  to  Box  07794, 

Editor  &  Publisher. _ 

REPORTERS  WANTED:  Send  resume, 
clips  to  Bob  Veillette,  Waterbury 
Republican-Americon,  389  Meadow 
St.,  Waterbury,  CT  06722. 


PRODUCnON/TECH 


_ EDITORIAL 

THE  HUTCHINSON  NEWS  Sports 
department  is  looking  for  a  designer/ 
paginator  to  fill  out  a  five-person  staff 
on  the  third  largest  daily  in  Kansas. 
Position  will  require  copy  editing  skills. 
Send  resume  and  clips  to  Steve  Car¬ 
penter,  sports  editor.  The  Hutchinson 
rJews,  P.O.  Box  190,  Hutchinson,  KS 
67504-0190.  To  inquire,  call  1  (800) 
766-5742 

or  e-mail:  scarp@hutchnews.com 

EMPLOYMENT  OPPORTUNITIES 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books 
Toll  Free  1  (800)  898-9778 
Ext.  R-51 89  for  details 
$40,000/YR.  INCOME  POTENTIAL. 

Home  Typists/PC  users.  Toll  Free  1 

(800)  898-9778  Ext.  T-5189  for  list¬ 
ings^ _ 

INFORMATION  SYSTEMS 

DIREaOR  OF 
INFORMATION  SYSTEMS 

The  Indionapolis  Star  &  News  is  seek¬ 
ing  a  Director  of  Information  Systems — 
a  person  to  develop  strategies,  serve  in 
a  leadership  position  within  the  com¬ 
pany  and  reorganize  and  manage  a 
newly-merged  department. 

Qualified  applicants  must  possess 
strong  managerial  and  communica¬ 
tions  skill  and  hove  3+  years  of  experi¬ 
ence  in  the  IS  field.  Responsibilities 
include  management  of  existing 
electronic  production,  data  processing 
and  telecommunications  areas,  along 
with  PC/Mac  networks.  Individual  will 
also  be  responsible  for  development  of 
long  range  plans,  selection  of 
hardware  and  software  packages,  and 
coordination  of  oil  newspaper  depart¬ 
mental  requirements.  Experience  with 
relational  databases,  PC  and  Macin¬ 
tosh  hardware  and  software,  Novell 
Netware  and  both  Local  and  Wide 
Area  networks  are  all  pluses. 

Position  reports  directly  to  the  presi¬ 
dent.  Attractive  salary  and  benefit 
package. 

Send  resume  and  salary  requirements 
(deadline  Friday,  June  21  st)  to; 

Business  Manager 

INDIANAPOUS  NEWSPAPERS,  INC. 
307  N.  Pennsylvania  Street 
Indianapolis,  IN  46204 


PRODUaiON/TECH 


ADVERTISING  OPERATIONS  MANAGER 

Excellent  growth  opportunity  for  growth-oriented  individual  with 
sound  managerial  abilities,  expertise  in  newspaper  prepress 
operations,  solid  Mac-graphics  skill-set,  and  real  commitment  to 
advertising  customer  service.  To  apply  for  this  great  career 
opportunity  with  a  top  quality  newspaper  in  a  place  where  your  quality 
of  life  expectations  will  be  fully  met,  send  introductory  letter  and 
resume  to: 


_ PREPRESS _ 

ZONE  3  MEDIUM-SIZED  Daily  looking 
for  a  hands-on  manager  to  supervise 
our  evening  shift  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  must  possess  strong 
knowledge  of  desktop  publishing 
systems  within  a  newspaper  environ¬ 
ment.  Strong  organizational  and  peo¬ 
ple  skills  a  plus.  Must  have  at  least  3 
years  management  experience,  pre¬ 
ferably  in  newspaper  production,  ^nd 
resume  and  salary  history  to  Box 
07776,  Editor  &  Publisher. 

PRESSROOM 

NON-HEATSET,  SINGLE-WIDTH 
PRESS  OPERATORS 

An  opportunity  for  experienced  non- 
heatset,  single-width  press  operators  to 
join  a  growing  production  operation  in 
Central  Ohio.  We  produce  several 
daily  newspapers  and  are  a  contract 
print  site  for  USA  Today.  Located  in 
Newark,  near  Columbus,  the  area 
offers  an  excellent  quality  of  life  with 
fine  schools,  health  care  facilities,  busi¬ 
ness  opportunities,  and  major  attrac¬ 
tions  in  tourism,  arts  and  recreation. 
Excellent  pay  and  benefits  are  avail¬ 
able  for  individuals  who  know  how  to 
produce  top  quality  work  on  a  consis¬ 
tent  and  timely  basis,  are  team  players, 
and  are  willing  to  participate  in  a  pro¬ 
gram  of  continual  growth  and  personal 
impravement.  If  you  think  you  might 
have  what  it  takes  to  join  our  team, 
send  your  resume  and  references  to: 

Ken  Shelby,  Vice  President  Production 
Thomson  Newspapers 
22  North  First  Street 
Newark,  OH  43055 

PRODUCTION /TECH 

The  San  Diego  Union-Tribune,  a  daily 
metrapolitan  newspaper  with  circula¬ 
tion  of  380K  daily  and  450K  Sunday, 
has  the  following  opportunities  in  our 
Production  Maintenance  Department. 

ElEaRICAL  SUPERVISOR 

Respansibilities  include  averseeing, 
assisting  and  training  personnel  in 
machinery  repair  and  analyzing/ 
troubleshooting  equipment  malfunc¬ 
tions.  Qualified  candidates  will  hove  at 
least  five  years  experience  troubleshoot¬ 
ing  electrical  systems  and  newspaper 
production  machinery  including  Goss 
Metro  presses,  AM  Graphics  and  other 
press  equipment,  previous  manage¬ 
ment  experience,  excellent  analytical 
ability  and  strong  communication  skills. 

MACHINIST 

Responsibilities  include  troubleshoot¬ 
ing,  repair  and  preventative  main¬ 
tenance  on  Goss  Metro  presses  and 
other  production  equipment.  Qualified 
candidates  will  hove  at  least  five  years 
experience  in  repairing  and  maintain¬ 
ing  production  machinery  including 
machining,  lathing  and  welding  opera¬ 
tions.  Previous  experience  with  Goss 
Metro  presses  and  AM  Graphics  2299 
equipment  is  preferred.  Must  be  willing 
to  self-relocate. 


The  Portland  Newspapers 

Attention:  Kathleen  Mahoney,  Human  Resources  Manager 
390  Congress  Street 
Portland,  Maine  04101 
EOE 


Please  send  resume  indicating  position 
of  interest  to:  The  Union-Tribune  Pub¬ 
lishing  Co.,  Human  Resources  Dept., 
Job#  27-96/CH,  P.O.  Box  191,  San 
Diego,  CA  921 12-4106.  EOE 


PRODUCnON/TECH 

SOFTWARE  TRAINER,  publications 
specialist  needed.  If  you  know  pre¬ 
press,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
tovim,  PA  1 9046. 

WORKING  PRODUCTION  Director 
required  for  small  daily  in  Zone  4. 
Newsroom  is  paginated  through  to 
imagesetters  with  usual  assortment  of 
software  for  ad  building/graphics. 
Traditianal  plateroom  feeding 
Community  press  line.  Need  someone 
vdio  can  take  charge  af  operation  and  get 
products  published  correctly  and  on  time. 
Salary  in  high  30's,  usual  company 
benefits  including  401  (k),  health/dental. 
Some  relocation  paid.  Send  information 
to  Box  7806,  Editor  &  Publisher 
or  e-mail  to:  Rnewprodir@aol.com. 

PUBUC  RELATIONS 

FLEISHMAN  HILLARD,  one  of  the 
nation's  largest  public  relations  firms, 
seeks  an  experienced  journalism  pro¬ 
fessional  for  a  position  in  our  environ¬ 
mental/science  communications  unit  at 
our  headquarters  in  St.  Louis.  We  are 
looking  for  a  strong  writer  and  a  good 
strategic  thinker.  The  ideal  candidate 
will  hove  a  strong  background  in  news 
media,  corporate  public  relations, 
legislative/government  media  rela¬ 
tions.  Please  send  resume  with 
references  to: 

Linda  Knight 
Fleishman  Hillard 
200  North  Broadway,  20th  Floor 

_ St.  Louis,  MO  63102 _ 

_ RESEARCH _ 

RESEARCH  ANALYST 

Albuquerque  Publishing  Company 
seeks  an  energetic  marketing  research 
analyst.  Reporting  to  the  Marketing 
Director,  this  person  will  be  responsible 
for  directing  the  qualitative  and  quanti¬ 
tative  research  projects  for  all  areas  of 
the  newspaper,  analyze  primary  and 
secondary  research  data,  produce  and 
participate  in  advertising  sales  pres¬ 
entations.  Candidates  must  have  a 
media  research  background,  a 
Bachelors  degree  in  Marketing  or  other 
business-related  field,  and  excellent 
communication  skills.  Experience  with 
primary  and  secondary  research  tech¬ 
niques  is  required.  Knowledge  of 
Word  Perfect  and  Harvard  Graphics  is 
preferred.  Experience  with  Compass  or 
similar  software  a  definite  plus.  Please 
send  resume  with  salary  history  to: 
Stephanie  Miaris 

Albuquerque  Publishing  Company 
P.O.  Drawer  J-T 
Albuquerque,  NM  87103 
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CLASSIFIED  ADVERTISNG  RATES 


i  POSITIONS  WANTED 


Foreign/Posttions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  week-$8.60  per  line 

2  weeks-$7.60  per  line,  per  Issue. 

3  weelo-$6.65  per  line,  per  Issue. 

4  weeks-SS.TS  per  line,  per  esue. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$4.10  per  tne.  per  Issue. 

3  weel(s-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  Hne.  per  Issue. 


Add  $  1 0.00  per  Insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  an  addttional  line  In  copy.  Count  os  on  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

TTie  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  Insertion:  1  time,  $1(X);  2  to  5  times,  $96 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name - 

Company  _ 

Address - 

City _ 

State _ 

Zip  _ 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


ADMINISTRATIVE 


HANDS-ON  Professional  seeks  mid  to 
high  level  management  position  with 
weekly  or  small  publication  in  Zone  2. 
Managerial,  pagination,  page  design, 
editing  and  writing  experience.  Box 
07775,  Editor  &  Publisher. 

CIRCULATION 

SEEKING  CIRCULATION  position  in 
Florida.  6  years  experience  in  all 
phases  of  newspaper  circulation.  Expe¬ 
rience  in  crewing,  home  delivery,  and 
single  copy.  Please  respond  to:  e-mail 
address:  WXQC79A@prodigy.com  or 
Box  07771 ,  Editor  &  Publisher. 

HAVE  YOU  DOWNSIZED  too  far? 
Rebuild  with  a  Circulation  pro!  Strong 
Metro  experience  in  service  and  sales 
growth.  Seeking  Director  or  #2  spot. 
(813)  841-8585 


EDITORIAL 


NASCAR  WRITER.  Master's  in  Writing, 
6  years  professionally.  Columnist  for 
two  publications  seeks  NASCAR 
editorial/coverage  position.  Quality 
and  creativity  assured.  Bill  Whitehead 
(561)  489-6718  or  933  South  Rock, 
Fort  Pierce,  FL  34945. 

VETERAN  XDURNAUST  moved  too  far 
east,  seeks  relocation  to  daily  in  Wyo¬ 
ming,  Montana,  Idaho,  Colorado, 
Wa^ington  or  Oregon.  Diverse  skills: 
10  years  of  writing  and  editing  experi¬ 
ence,  with  emphasis  on  sports  and  out¬ 
door  recreation;  a  whiz  with  layout 
and  design  using  QuarkXPress  & 
Photoshop  on  Macs;  a  good  B/W 
shoot  with  own  equipment.  Call  (605) 
352-0796  for  additional  information. 


BYU  GRAD  seeks  copy  editing  post.  BA 
in  English;  journalism  minor.  1  year  col¬ 
lege  newspaper  experience.  Zones  8, 
9,  or  DC  area.  Call  Missy  (602)  922- 
3831  or  baird@primenet.com. 

EXPERIENCED  SPORTS  LAYOUT/ 
COPY  EDITOR  seeks  job  at  larger 
paper  or  management  position  at 
smaller  daily.  Pagination,  MAC  and 
same  management  experience.  Reply 
to  Box  07801 ,  Editor  &  Publisher. 


Unshared  joy  is  an  unlighled  candle. 

Spanish  proverb 


_ EDITORIAL _ 

A  BARGAIN!  MIT  Grad  seeks  entry- 
level  reporting  spot  near  NYC.  Some 
freelance  experience.  Call  (212)  579- 
9692.  email:  rfkahan@aol.com 


AWARD-WINNING  writer-reporter. 
One  year  experience  at  medium  sized 
daily.  Fully  bi-lingual  English-Spanish. 
B.S.  Journalism  Grad  '94,  seeks  full 
time.  Phone  (305)  661-6307.  Zones  4, 
3,  6,  8,  9. 


E-X-T-R-A!  Award-winning  young 
journalist  seeks  full-time  position.  Has 
extensive  writing  and  computer- 
assisted  reporting  experience... I'm 
dedicated  to  providing  top-notch 
stories  that  delve  below  the  surface.  As 
a  staff  writer  for  New  York  City  news 
organization.  I've  covered  everything 
from  politics,  crime,  and  federal  courts 
to  writing  features.  Freelance  assign¬ 
ments  in  Tri-State  area  are  also 
welcomed.  Call  Pete  (914)  235-6153. 


FREELANCE 


DISTINCTIVE  WEB  SITE  Construction 
and  Maintenance  by  professional 
graphic  artist  with  21  years  Newsweek 
experience.  Let's  create  a  web  site  that 
best  defines  you.  Contact  Richard 
Gerstner  at  RGERST@MSN.COM  or 
(908)  782-0027,  Fax  (908)  782-9393 


FREELANCE  WRITER/EDITOR  avail¬ 
able  for  assignments.  Health  &  Fitness 
Specialty.  Widely  published,  fast  and 
reliable.  (201)798-3029. 


HOLLYWOOD  IS  MY  BEAT.  Open  to 
assignments  -  daily,  weekly,  nnonthly. 
Call  (800)  959-9977. 


PRODUCTION/TECH 

VERY  EXPERIENCED  Goss-Metro, 
Urbanite  press  and  Headliner  pressman 
seeks  employment.  10  years  head 
pressman.  15  years  maintenance.  Low 
waste/quality  conscious.  Interested  in 
supervising  and/or  pressman  positions. 
Excellent  references. 

Contact  Harold  (810)  978-7664. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


No.  of  Insertions: 
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Fighting  For 
Freedom  In  Cuba 


IN  THE  SPRING  of  1985, 1  lost  my 
employment  as  reporter  for  the 
main  Cuban  radio  station. 

This  story  began  when  I  wrote 
a  bulletin  called  Cuba  Nueva, 
which  had  an  editorial  criticizing  the 
poor  economic  jxjlicies  in  agriculture 
of  the  conununist  government. 

Three  “censorship  police”  officers 
showed  up  at  the  radio  station;  they 
pointed  a  revolver  at  my  head  and 
threw  me  into  a  cold  and  solitary  cell 
which  resembled  a 
tomb.This  was  at  the 
general  headquarters  of 
die  police.  1  was  inter¬ 
rogated  and  later 
returned  to  my  home. 

Four  days  afterward,  I 
was  fired  from  my  job 
with  the  accusation  of 
being  a  counter-revolutionary. 

In  reality,  my  crime  consisted  in 
telling  the  truth  about  the  farms,  a  truth 
which  the  bureaucrats  wanted  to  con¬ 
ceal. 

They  did  not  see  with  good  eyes  my 
work,  because  they  were  aware  of  the 
intentions  of  a  true  journalist;  to  report 
on  events  in  order  to  change  situations. 

This  was  a  turning  point  in  my  life.  I 
understood  that  the  ideology  of  the 
political  state  party  imposed  its  views 
on  mine. 

One  of  these  was  to  ignore  the  ineffi¬ 
ciency  of  the  state-run  farm  indastries. 

During  the  era  preceding  commu¬ 
nism  in  Cuba,  there  were  many  large, 
privately  owned  farms,  as  was  the  case 
in  all  of  Latin  America.The  revolution 
ended  all  these  private  farm  posses¬ 
sions  and  converted  the  entire  country 
into  one  immense  government  estate 
divided  into  inefficient  and  bureaucrat¬ 
ic  farms. 

Once  I  discovered  this  faulty  struc¬ 
ture  of  the  farm  economy,  I  spoke  out 


Cuban  journalist 
talks  about 
his  encounter 
with  the 

‘censorship  police 


Restano  Diaz  is  director  of  the 
Iruiependent  Press  Bureau  of  Cuba. 

The  abot>e  is  excerpted  from  the  English 
translation  of  his  remarks  when 
accepting  the  Golden  Pen  of  Freedom 
Award  from  the  International  Federation 
of  Newspaper  Publishers  (FIEf). 


against  this  fraud,  although  my  accusa¬ 
tion  was  hopeless. 

For  a  journalist,  the  desire  to  inform 
the  truth  is  irresistible,  and  even  more 
so,  given  the  economic  catastrophe 
before  my  eyes.  It  was  more  than  a 
cheap  headline. 

Furthermore,  once  I  had  been  in  the 
terrible  cells  of  the  “censorship  police,” 

I  turned  into  a  strange  sort  of  animal. 

My  colleagues  secretly  visited  me  and 
encouraged  me  to  continue  my  modest 
bulletin,  Cuba  Nueva. 

At  this  point,  I  found¬ 
ed  the  first  association 
of  independent  journal¬ 
ists  of  Cuba  under  the 
communist  regime,  and 
some  important  intel¬ 
lectuals  began  to  visit 
me  with  precaution. 

The  neighborhood  vigilance  guards 
hated  me,  and  my  family  lived  a  daily 
drama.  I  felt  compassion  for  them, 
because  their  life  was  even  more  arbi¬ 
trary  than  poisonous  plants,  which  have 
the  sun  as  their  enemy  during  the  day 
and  the  moon  during  the  night. 

One  time,  while  they  spied  on  me 
from  their  homes,  their  villains  sur¬ 
rounded  my  home  and  with  outraged 
faces  shouted  through  the  windows: 
“Counter-revolutionary  worm! 
Imperialist!” 

The  passionate  cries  and  the  anarchi¬ 
cal  situation  was  apocalyptical.They 
painted  graffiti  and  slogans  on  the 
walls,  and  the  police  cut  my  telephone 
lines  to  impede  my  communication 
with  foreign  press  or  Western 
embassies. 

All  of  this  was  tragicomic,  because  it 
was  the  authorized  freedom  of  persons 
who  had  previously  been  repressed. 

Moreover,  once  the  circus  was  over, 
they  would  once  more  feel  the  commu¬ 
nist  fist  upon  every  detail  of  their  lives. 

On  my  part,  I  could  but  laugh  or  con¬ 
sider  that  it  was  the  crazy  emancipation 
of  the  crowds.  But  then  1  thought  that 
this  was  a  pleonasm:  the  emancipation 
of  crowds  is  madness. 

Nevertheless,  the  world  goes  on,  and 
the  office  of  independent  journalists  of 
Cuba  now  has  21  correspondents 


throughout  the  island.  There  is  a  net- 
woik  of  journalists  and  reporters  who 
woik  at  breaking  through  the  commu¬ 
nist  blockade  on  information.  Some  of 
my  former  colleagues  have  entered  this 
office,  while  others  barely  survive  in 
the  electronic  or  newspaper  govern¬ 
ment  media. 

Inevitably,  I  was  imprisoned  for  three- 
and-a-half  years. 

Communists  think  that  the  happiness 
of  society  is  obtained  through  the  suf¬ 
fering  of  some  individuals. 

When  I  felt  crushed  in  prison,  1 
would  write  some  poems.  I  once  asked 
myself  if  I  was  a  “mistake,”  something 
which  shouldn’t  exist.  If  I  am  a  “mis¬ 
take,”  I  don’t  need  to  isolate  myself 
from  the  rest,  because  they  will  per¬ 
ceive  me  as  such;  and  if  I  am  not  a  “mis¬ 
take,”  I  shouldn’t  isolate  myself  either, 
because  it  is  impossible  that  1  can  turn 
into  that  “mistake”  which  1  am  not. 

In  those  situations,  my  dear  friends, 
one  realizes  that  repression  is  the  fail¬ 
ure  of  reason. 

Furthermore,  it  is  a  sign  of  the  failure 
of  tenderness  and  of  the  generous  incli¬ 
nation  which  helps  us  to  build  bridges 
toward  others  for  the  sole  reason  of 
knowing  and  imderstanding  them  in 
order  to  reach  common  goals. 

This  measure  of  the  heart  is  the 
major  thermometer,  because  rational 
and  logical  discourse,  with  the  passing 
of  generations,  incurs  in  faulty  reason¬ 
ing.  For  this  reason,  in  the  worst  prisons 
of  the  regime  in  which  many  crimes 
were  perpetrated,  I  understood  that  I 
was  not  sacrificing  my  life  for  any  truth. 

1  was  dead  and  wanted  to  come  back 
to  life,  even  though  I  still  had  within  my 
intimacy  some  creativity  which  was 
alive,  healthy  and  radiant. 

Something  made  me  take  the  deci¬ 
sion  to  publish  that  bulletin  in  1985, 
and  my  life  changed. 

When  I  did  it,  many  friends,  as  well 
as  enemies,  told  me  that  I  was  crazy 
and  would  be  ostracized.Those  opin¬ 
ions  did  not  bother  me,  because  I  am 
more  a  romantic  solitaire  than  an  indi¬ 
vidual  scapegoat  for  society. 

Now  that  I  receive  this  valuable 

(See  Shop  Talk  on  page  37) 
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This  annual  technical  exposition  and 
conference  of  the  Newspaper 
Association  of  America  is  one  of  the 
biggest  around.  Our  special  conference 
issue  will  be  packed  with  news  about 
the  show,  the  exhibitors  and  what's  new 
on  the  technical  side  of  newspapers. 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


NEXPO'96 

Post-Ccmfereiice  Issue 
June  22 

This  special  issue  recaps  the  high¬ 
lights  of  NEXPO,  including  technical 
news  from  the  exposition  and  confer¬ 
ence  session  summaries.  The  high  visi¬ 
bility  of  this  industry  event  makes  it  a 
prime  time  for  major  announcements. 


'Circulation/Distribution  Issue 

Space  Deadline:  July  5 
Material  Deadline:  July  9 


Annual  Syndicate  Directory 

Space  Deadline:  July  15 
Material  Deadline:  July  19 


Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 


Circulation/ 
Distribution  Issue 
July  20 

Readers  are  what  it's  all  about.  How 
are  newspaper  circulation  depart¬ 
ments  maintaining  and  increasing  read¬ 
ership  levels?  Subscription  strategies, 
single  copy  sales  tactics,  subscriber 
data  bases,  distribution  methods  ... 
what's  going  to  keep  newspapers  the 
primary  information  providers  in  the 
next  century? 


.or  your  E&P  contract  rate  applies. 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


Annual  Syndicate 
Directory 
August  3 

What's  new  in  syndicated  news  and  fea¬ 
tures?  This  is  the  definitive  guide. 
Indexed  by  title,  author/artist,  type  of  feature 
and  syndicate,  it's  easy  to  find  the  types  of 
features  your  readers  are  looking  for  ...  fea¬ 
tures  that  build  readership  and  circulation. 


PUBLISHER 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 
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